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ADVERTISING INDUSTRY JOINS THE U.S. TREASURY 


IN URGING You TO Buy AN Extra War Bono 
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Senelith Inks 


were the first lithographic inks 
made from dyestuffs 


treated with sodium tungstate 


for better suntastness 
and are still leading 


with their outstanding resistance properties 











— "Leavything for Lithography” — 














A Former Printer Writes to Hammermill.. 405) 1) LigRaRyY 
| OCT 2 6 1944 





from 
fox hole in 
New Guimea 


Hammer Mill Bond Co, 
Erie, Pa. 


To Whom It May Concern: 

...We are now in the jungles of New Guinea. 
The other day me and my buddy had to hit a 
fox hole in a kind of hurry. There in the mud 
and water we lay in was, lo and behold, a 
copy of Time magazine... 

We ran across your ad, “How to Avoid 
Working Nite after Nite.” Brother, I wish I 
could learn that...I have used your paper in 
my work at home. I worked for a large lithog 
raphy concern and know the quality of 
your paper and it is second to none. 


* * * 











Hammermill hopes that the writer of this 
letter will be back at his old job before long. 
We are proud of his friendly comment, and 
will do our best to be worthy of it—to make 
Hammermill papers the kind that can 
always be relied on in printshop and business 
office as well—the kind that is remembered 
favorably even in a fox hole in New Guinea 
—the kind that will keep its reputation 
“second to none.” 


This letter and coupon, still stained 
with brown New Guinea mud, were 
received recently by Hammermill. 


If you are not familiar with what papers are available for commercial use, the 
Hammermill Manual of Paper Information will be helpful to you. Revised and 
up-to-date, it lists grades, weights, finishes, sizes of all Hammermill papers. 


BUY BONDS AND KEEP THEM 


MERMr, Nee 
Ory 26 | 


ic. Paammermill Manual of Paper Informa- 
the 


Position 
: etterhead) 


r 
Hammermill Paper Company, Fe 
Please send me—free—my COP 
_—" (Please attach to, of write on, your 
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Goodyear Velva-Tone Offset 

Press Blankets insure sharp 

impressions and remarkable 
tonal fidelity. 


AIMAINING high quality 
standards under wartime 
conditions demands better-than- 
average press equipment. Good- 
year’s Velva-Tone offset press 
blankets meet today’s need for a 
velvety-smooth, uniform blanket 
that insures faithful reproduction 
of copy, sharp, “clean” impres- 
sions and remarkable tonal fidelity. 
They're free from pinholes, pores 


and flaws! 


Goodyear Velva-Tone texture 


quality is the result of more than 


FATTER UL a 


Surface of ordinary offset press 
blanket magnified 25 times — note 
the pinholes and lack of uniformity. 


six years of research in compound- 
ing a special synthetic rubber for 
your requirements. Velva -Tone’s 
smoother surface lasts 
throughout its longer life e 
because it is impervious 
to inks and driers. Em- 
bossing, debossing and 
tackiness are eliminated. 


qroDUCp 
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Surface of Velva-Tone magnified 
25 times—note the uniform velvety- 
smooth finish. 


Its strict precision gauge has less 
than 1!2 per cent stretch. And all 
these advantages combined reduce 
your make-ready time. 
Oo For complete details, 
9 address your inquiry to 
x Printers Supplies Depart- 
ev : 
RJ ment, Goodyear, Akron 
16, Ohio. 








Velva-Tone Offset Press Blankets are available in black 
or red face. Specify your preference when ordering. 





GOODFSYEAR 


THE GREATEST NAME IN RUBBER 


BUY WAR BONDS 





Velva-Tone—T.M. The Goodyear Tire & Rubber Company 


— BUY FOR KEEPS 


MODERN LITHOGRAPHY’ 














Rosert P. Lone 
Editor 


IRENE H. SAYRE 
Technical Editor 


THOMAS MORGAN 
Business Manager 


Address all correspondence to 
254 W. 31st St., New York 1, N. Y. 


OCTOBER, 1944 





THIS MONTH’S COVER 


Vext month 11.000 of these 6th War Loan 

24-sheet posters will be displayed through- 

out the nation as part of the biggest out- 

door advertising campaign in history. The 

poster are now in production at Gugler OCTOBER, 1944 
Litho Co., Milwaukee. Artist was Carl 

Paulson, under the direction of Mark See- 

len, national art director of Outdoor Ad- VOLUME 12, No. 10 
vertising, Inc. Space for the posters was 

donated by the outdoor industry. (See 

page 51.) 
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TRADITIONALLY PREFERRED FOR PRECISION PRINTING PRODUCTION 
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There is no room for optimism with respect to an early easing of the paper situation. 
Paper producers find themselves on the horns of a dilemma created by extreme manpower 
shortage in the pulpwood producing forests, and an enormous wartime demand that is 
not slackening but on the increase. The Nation’s civilian paper users must look to inten- 
sified conservation to help reduce even further drastic scarcity. All should join in this 
movement as a patriotic duty. For your Country and for your self-interest, use paper 
wisely, salvage all waste, and influence others to do likewise. The paper producing industry 
is extending every effort to spread output equitably, to applying all possible production 
economy and to supplying uniform quality up to the limits of wartime restrictions. 


VICTORY Wer Clualily PAPERS 


THE NORTHWEST PAPER COMPANY + CLOQUET, 
MODERN LITHOGRAPHY 


MINNESOTA 
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SALVAGED PAPER 
PACKS A MIGHTY PUNCH 


Shell cases of used paper delivered 

to Allied field guns the devastating "A 
charges that blasted the Nazis out 

of Tunis, Cassino and Cherbourg. A 

ton of paper makes 1,000 shell 

cases .. the guns before Cherbourg 

fired over 1,000 shells a minute for 

80 hours. (4,800,000 shells . . . a 

4,800 ton shipload of paper). 


\ aaiiell - 
» UNUSED ADVERTISING MATERIAL TO ta! 
SHOVE THE NAZIS BACK TO THE BRINK OF DOOM 


The shortage of waste paper is now more critical than at any time since the war began! 


Over 2,800 different items made from converted waste-paper for army or navy use, 
including millions upon millions of containers, require hundreds of thousands of tons of 
used paper every month. Old catalogs, folders, calendars, bulletins, displays, mailing 
pieces and other advertising material hidden away in stockrooms and warehouses can 
make up a large part of the shortage. Let’s enlist them for the duration and put them 
on the firing line in the fight for freedom! EVERY POUND COUNTS . . . SALVAGE 


YOURS NOW! 


ARVEY CORPORATION 


SERVING AMERICA’S ADVERTISERS SINCE 1905 i Sag 
CHICAGO * DETROIT * JERSEY\CITY 
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AND-NOW 


YOU CAN AGAIN PURCHASE 


AGSCO-TUFF-STUFF 
Graining Machine Linings 


ON MRO RATED ORDERS 


American Grapep Sanp Co. 


2512-18 GREENVIEW AVENUE 
CHICAGO-14-ILLINOIS 
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WHAT YOU DO 


e madc the paper map in has pocket 


Did it ever occur to you that 
when a soldier goes into the 
water up to his neck, everything 
he carries gets wet — including 
the map in his pocket? 


Military maps must be made 
from paper that can stand 24 
hours immersion without dis- 
integrating. They must be able 


to come through the surf of 


beachhead landings and still be 


legible and usable. 


Could we make paper w ith such 
a high ‘wet strength”? By the 


ton? Fast? 


It so happened that we could. 


We had been experimenting 
witha limited production of high 
“wet strength” papers. We were 
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ready to turn out a satisfactory 
map paper. And it is serving 
with the armed forces right now. 


Perhaps this paper will have 
some special postwar use. 
Whether it does or not, what 
we learned in making it and 
other wartime papers will help 
to make our standard papers 
better than ever. 


For more than 40 years, we have 
been experimenting with cellu- 
lose fibre —the source of most 
paper. And for many years we 
have made a thousand miles of 
fine printing paper every day. 


It is certain that such experience 
will be valuable to users of print- 
ing in the new problems that 


peace will bring. 


FIBRE 
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OXFORD 
PAPER 


COMPANY 


230 Park Avenuc. New York 17,N. Y. 
MILLS at Rumford, Maine 
and West Carrollton, Ohio 2 


WESTERN SAiLLS OFFICE: 
35 East Wacker Drive, Chicago 1, Illinois 
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THE MORE POPULAR 
BRYANT BRANDS 


COATED 

CELLUGLOSS — C2S Enamel; C1S Enamel 

IMPERIAL — C2S Enamel 

BRYFOLD — C2S Enamel; C2S Cover 

PLIABLE — C2S Enamel; C2S Cover 

MILHAM — C2S Enamel; *C2S Offset Enamel; 
*C1S Litho (Gloss Ink) 

SUNRAY —C2S Enamel; *C1S Litho; *C1S 
Litho (Gloss Ink) 

BRYCOAT — C2S Enamel 

FEATHERWEIGHT — C2S Enamel 


UNCOATED 

IMPERIAL — Bible; Manifold 

BRITISH OPAQUE 

DE SOTO — English Finish; Super; *Litho Ma- 
chine Finish; *Litho Super; *Litho Duplex 
Super; *Offset 

BRYANTIQUE — Eggshell 

BRYTONE — English Finish; Super; *Litho Ma- 
chine Finish; *Litho Super 

ROCKET — * Offset 

SUNBEAM — English Finish; Super; *Litho Ma- 
chine Finish; *Litho Super; Eggshell 

BRYANTEER — English Finish; Super; Eggshell 

The availaility of these grades is restricted, 

in some cases by war conditions. 


*Designed for top performance on offset presses. 








GENERAL 
OFFICES 


4 COMPLETE MILLS 


Your postwar business expansion program 
is in mind in pointing out these Bryant 
facilities. Four complete mills with seven 
paper machines will be ready to serve you. 
Men whose rich tradition of paper crafts- 
manship goes back nearly fifty years are 
teamed in one closely knit organization 
to produce “fine papers for fine printing” 
by letterpress, offset, or rotogravure. 


BRYANT 


PAPER COMPANY 
KALAMAZOO 29F, MICHIGAN 
CHICAGO SAN FRANCISCO NEW YORK 
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THE FUCHS & LANG MFG. COMPANY 


DIVISION GENERAL PRINTING INK CORPORATION 


100 SIXTH AVENUE - NEW YORK 


Boston Chicago Cincinnati Cleveland Fort Worth 





Philadelphia St. Louis San Francisco Los Angeles 


WU 


VITERIE-. 


PROLONGS LIFE OF RUBBER 
EFFICIENCY * ECONOMY * SAFETY 


synthetic compositions as well as 
natural rubber and also Ideal and 


The Lithographic Industry is burdened 
with a considerable loss each year 
by premature hardening and de- 
terioration of rubber blankets and 
rollers. This is due to the dryers in 
the ink together with the various 
types of washing compounds used in 
cleaning. Both of these cause pre- 
mature oxidation and dehydration of 
the rubber, which results in its losing 
its life and pep. 


glycerine letterpress rollers. 


It is not harmful to the human skin 
and will not cause dermatitis. 


It is not volatile or inflammable, 
thereby eliminating any fire hazard. 


It is only necessary to apply a THIN 
coat but the entire surface should be 
completely covered. The cost per 
Daily applications of Vitene will 
prolong the life and resilliency of the 
rubber blankets, which in turn will 
produce SHARPER and CLEANER im- 
pressions, prevent embossing and 


application is from three to five cents, 
depending on the area that is treated. 
This is cheap insurance when you 
consider the greatly increased life it 


debossing, and entirely eliminate the 
necessity of scouring the rubber with 
powdered pumice stone. 


will give the blanket or roller. 


Treating the rubber air hose on the 
press once a month with Vitene will 


Vitene is effective on all kinds of prolong its durability and efficiency. 


EVERYTHING FOR THE LITHOGRAPHER 


THE FUCHS & LANG MFG. COMPANY 


DIVISION ° GENERAL PRINTING INK CORPORATION 


(ESTABLISHED 1870) 
100 SIXTH AVENUE, NEW YORK 13, N. Y. 
BOSTON CHICAGO CINCINNATI CLEVELAND PHILADELPHIA ST. LOUIS 
SAN FRANCISCO FORT WORTH LOS ANGELES TORONTO, CANADA 








IT DIDN’T REQUIRE 
A SHERLOCK HOLMES 


for more than 150 of America’s leading lithographers to find 
out who did the finest job of plate making, and that in the 
shortest possible time. It was a case of circumstantial evi- 
dence. Such jobs could have been done only by experts. 

Back of this superb work was a staff of more than a hun- 
dred master craftsmen working in a plant with new, modern 
equipment in such wide range as to permit the rapid han- 
dling of all types of work. 

Try us on one job of any kind...color process plates, 
black and whites, highlights, originals for hand transfer, 
crayon color plates, posters, line or halftone negatives or 
positives for machine transfer, or photo-composed press 
plates, albumen or deep etch. 

We can effect important economies for you by supple- 
menting your facilities during production peaks, or by filling 
all your needs. Operating 24 hours a day, the utmost serv- 
ice is afforded, with overnight deliveries to most offset 
printing centers. You'll like our prices. Write, wire or phone 
your requirements. 


MAIN OFFICE AND PLANT @ TOLEDO 2, OHIO 
JACKSON AT 11TH STREET © PHONE MAIN 2167 


CHICAGO OFFICE DETROIT BRANCH NEW YORK OFFICE 


20! North Wells Street Elizabeth and John R 148 West 23rd Street 
Phone Randolph 5383 Phone Randolph 9122 Phone Chelsea 3-5309 


@ WE DO NOT 
OWN PRESSES 
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ANSCO STAY-FLAT SOLUTION 
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|__' "/T SURE Is 
(EASY TO HANDLE” 






— Clean-workin g 


— Pours and coats easily 


on polished glass 





"YES — AND 
HARD TO BEAT” 





_- Keeps film flat 


on glass 
c 





— Gives perfect adhesion 
over large area 
X 


— It’s economical 


ANSCO STAY-FLAT SOLUTION comes in two 


types 


REGULAR a clear solution recommended for 
cameras with detachable focusing 


backs. 


MATTE provides both an adhesive coating for 
film support and a ground-glass effect 
for focusing purposes. Recommended 
for darkroom cameras with stationary 


focusing back. 


Try Ansco Stay-Flat Solution soon. Keep in mind, too, Ansco’s complete line 
of films for reproduction work—Reprolith, Reprolith Thin Base, Reprolith 
Ortho, Reprolith Ortho Thin Base and Reprolith Panchromatic. Ansco, Bing- 
hamton, New York. A Division of General Aniline & Film Corporation. 
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The Letterhead Clinic 
Whiting-Plover Paper Company 
14 Whiting Road 
Stevens Point, Wisconsin 
Send me your FREE book which explains how I can use 
the FREE services of The Letterhead Clinic to obtain profit- 





able, repeat business. 


Name 


Position 


Please attach to your BUSINESS letterhead. 
in the U.S. A. 


This offer restricted to printers 


— 


RAG-CONTENT. 


Permanized Plover Bond Opaque—Permanizd Plover Letter—Permanized Plover Ledger—Permanized Plover 


25% Rag: Permanized Plover Bond 

Onion Skin. 50% Rag: Permanized Artesian Bond—Permanized Artesian Bond Opaque—Permanized Artesian Ledger. 75% Rag: Permanized Cold 
Springs Bond—Permanized Cold Springs Ledger—Permanized Cold Springs Onion Skin. 100% Rag: Permanized Parchment—Permanized Onion Skin. 
15 
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TO HELP A BUSINESS MAN MAKE A BUSINESS DECISION 





Prospect today...customer tomorrow! 


SOMEDAY... maybe quite soon... the commer- 
cial and industrial businesses in your commu- 
nity are going to be scrambling for peacetime 
markets. Available printing facilities may be 
a bottleneck to strangle re-conversion. Have 
you made it your business to learn what kinds 
of printing your prospects are planning... how 
much...how fast they'll need it? 

Have you got the equipment to turn it out? 
How long can it stand the strain? Will more 
presses be needed... what kind... what size 
... how soon? Are you going to need offset 


equipment? How much... how big? Can you 


keep it busv...make it build more business 
for you? 

These are just a few of the facts a business 
man like you must know, before you can make 
a sound decision. Do you know them? Can you 
put them down on the desk in front of you in 
plain black-and-white ? 

Thea get a free copy of the ATF PLAN to 
help printers to plan now for tomorrow’s print- 
ing. It’s a businesslike, practical method to en- 
able you to find out all the facts...and show 
you what to do with them. Ask the man who 


represents ATF, or write direct to us. 


AMERICAN TYPE FOUNDERS «¢ 200 Elmora Avenue, Elizabeth B, New Jersey 
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The millions of dollars donated by local and national ad- 

vertisers to the promotion of such war-emergencies as War 

Bonds. blood donations, paper salvage, and food conserva- 

tion, and to the demotion of such war-obstructions as loose 

talk. absenteeism. inflation, and black markets, will not be 

forgotten. They did a great, an essential, job. 

But don't walk out on yourself! Don’t let Uncle Sam go. 

He needs more millions, more of the concerted action that 

advertising can provide, more of the impact of collective 

appeals. 

Uncle Sam, of course, is you ... you and your future 
. you and the future of your business .. . 

you and the future of your employees .. . 


you and the future of America as a whole. 


THE MEAD CORPORATION 


Don't walk out on Yoursels £ 








Advertising in its many forms, and printing in its many 
formats. are essential to American life. . as essential as 
quality papers, like Mead Papers, including Mead, Dill & 
Collins, and Wheelwright lines, to advertising and printing. 
This Corporation—“Paper Makers to America” is de- 
voting its full resources and resourcefulness to the business 


of enabling its merchants to meet your every need. 
U. S. WAR SAVINGS BONDS: Szi/l the Best Buy in Paper Today ! 


* & & Mead offers a completely diversified line of papers in colors, 
substances, and surfaces for every printed use, including such 
famous grades as Mead Bond; Moistrite Bond and 
Offset; Process Plate; Wheelwright Bristols and In- 
dexes; D & C Black & White; Printflex:; Canterbury 
Text; and De & Se Tints. 


DADCTS \ “PAPER MAKERS TO AMERICA” 
j 


ESTABLISHED 1846 
THE MEAD SALES COMPANY, 230 PARK AVENUE, NEW YORK 17 - SALES AGENTS: MEAD, DILL & COLLINS, AND WHEELWRIGHT PAPERS - PHILADELPHIA - BOSTON - CHICAGO - DAYTON 
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POWERED by 


Lots of advertising will have to go over our economic dam to produce the big 
sales needed to keep plants humming, provide jobs, and maintain high nation- 
al income. By its wartime performance, industry again has demonstrated its 
own ability and the rightness of free economy. Advertising is the proved 


method of getting business most economically. Combine these two great forces 





and America will continue to win frontiers. Help customers now to plan 


their postwar printing. And when the time comes, specify Champion paper. 


THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 


MILLS AT HAMILTON, OHIO . . . CANTON, N. C. .. . HOUSTON, TEXAS 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bonds, Envelope Papers, 





Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO +» PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS - CINCINNATI - ATLANTA 

















HE Lithographic Technical Foundation is on 

fire! It’s on fire with enthusiasm for the 

present and future of lithography. It’s mak- 
ing news faster than any other one organization in 
the entire graphic arts field. It’s setting in mo- 
tion, and keeping in motion, a half dozen projects, 
any of which is big news for the industry. It 
has given lithography impetus, purpose, direc- 
tion. Its fist full of brochures, reports, and an- 
nouncements all contain promise of many good 
things to come. And that promise is being backed 
up by forceful action on every front. We recom- 
mend reading these Foundation publications care- 
fully, and following the news from month to 
month, because what is being done is far reaching, 
and will ultimately benefit the industry in its 
farthest corners. 

Its research program is under way, vastly en- 
larged and speeded up, and geared to immediate 
needs; the educational program is already in op- 
eration in New York with concrete plans for 
training in many other localities the men that 
are needed; it has a full time director; it has 
severed all ties with the commercialization of the 
products of its research; its financial situation has 
been aired; and its current fund-raising campaign 
is making good progress. 

The Foundation is making news and history. 


CLO 


HE part played by Litho Clubs in the recent 

convention of the National Association of 

Photo-Lithographers has focused the atten- 
tion of the entire industry on these clubs, and 
club members who participated, and with whom 
we talked, indicated that they thought well of 
the idea of meeting together as part of the con- 
vention. We believe it was a good idea too, and 
one that is worthy of the consideration of those 
whose responsibility it is to make plans for next 
year’s convention. 

The Litho Clubs first met together as guests 
of the New York Litho Club on the evening 
before the Litho Club Clinic. This preliminary 
get-acquainted reception helped to pave the way 
for the technical quiz session the next morning. 
This quiz session, although slow in warming up, 
held the interest of probably the largest crowd 
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to attend any of the convention program periods. 

Perhaps if the same general idea is repeated 
and improved upon next year, more cohesion 
among various clubs may develop, possibly re- 
sulting in joint meetings of clubs in neighbor 
cities, improved programs through exchange of 
ideas, or perhaps regular meetings on a national 
scale, Perhaps some day they will adopt an iden- 
tifying lapel pin, as have the Craftsmen’s Clubs. 

The first Litho Club, as was reported here last 
month, was founded in New York in 1906. 
Others have sprung up since that time, many 
being aided in getting started by delegations from 
older clubs. Some clubs have been formed within 
the last few years. Current reports are that at 
least three new clubs in other cities are already 
in the planning stage. 

Litho Clubs serve many purposes—they pro- 
vide a meeting of minds of men who are active 
in the lithographic processes; their programs are 
valuable for their contribution to the technical 
knowledge of the members; their meetings pro- 
vide an opportunity for lithographers to meet 
their competitors and their suppliers; and they 
serve a social function in the local trade. Their 
programs and purposes do not overlap those of 
local lithographic or graphic arts associations, 
and we believe they are filling a need in a rapidly 
expanding industry. 





CLAY?) 


E were glad to see the announcement 

that two officers of the National Asso- 

ciation of Photo-Lithographers have 
been appointed as members of the Joint Litho- 
graphic Advisory Council, recently formed by 
the Lithographers National Association and the 
Amalgated Lithographers of America. The for- 
mation of this Joint Council, representing labor 
and employers, for dealing with industry prob- 
lems in the field of labor relations, has been de- 
veloped from the intensive work of many men 
for several years, and has been acclaimed by the 
industry in general. With representatives of 


both of the national associations within our indus- 
try, the Council will undoubtedly gain even 
wider support and thus be able to broaden its 
accomplishments. 
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HAPPEN to be very active = in 
several graphic arts groups in Ohio 
and ve noticed in past years one 

common fault in) management that 

seems to me to be the reason numer- 
ous small plants have failed to ex- 
pand almost since their origin. This 
same management failure is. | think. 
also the reason why many medium 
sized and large plants are either static 
in their outlook or are slipping back. 

It is a common group of subordinate 

tasks heineg done by some manage 

ment that are consuming time and 
effort to the exclusion of duties that 


All of which 


1 am inclined to group under the 


should be attended to. 


heading of “too much time to the 
mechanical and not enough to the 
managerial. 

In many of these eternally small 
and static organizations the owners or 
managers make all machinery repairs 
and adjustments, okay press sheets. 
lavs. color matches and do many 
other things of a mechanical nature 


that should be the dutv of some su 
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of these plants 


pervisor. In many 
top management involves itself in 


bookkeeping and 


many other aspects of the material re- 


yurchasinge and 
| 


quirements of our industry to an ex- 
tent that the real job of management 
is neglected. 

Understand. | am only critical 
when management does work having 
to do with machinery. materials and 
methods to an extent that it prevents 
the giving of full attention to the real 
job and the real duties of a Boss 
Printer. True. in recent vears in cer- 
tain) communities and in certain 
plants, there may have been no other 
way out due to the manpower crisis 
than for management to take on some 
of these jobs. The purpose of my 
talk is. to point out the fact that where 
they have been taken on temporarily. 
such functions should not be con- 
tinued anv longer than absolutely 
necessary. Also. I want to try to 
convince those plant owners and man. 
agers who are in the 3-M rut and giv- 


ing all of their attention to machines. 


methods and materials, that they can 
not hope to grow unless they change 


the course of their managerial effort. 


ANAGEMENT today is in the 

middle. surrounded on all sides 
hy dificult problems that must be 
overcome in some way if the growth 
of the business is to continue. Let me 
point out some of the problems fac- 
ing you as an owner or plant man- 
ager that have nothing to do directly 
with machines. methods and mate- 
rials. To illustrate. let me represent 
the owner or manager of a litho- 
graphing plant or, for that matter. 
any other American business. On 
this side of me is Mr. Labor with his 
hand in this pocket. On this side are 
my stockholders, the people who have 
money invested in the business I am 
operating. They have their hands in 
this pocket. Here in front, staring al 
me. is Mr. Customer. and to my back 
with a weapon between my shoulder 
Truly. 


blades. is Mr. Government. 


I am in the middle. 
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Mr. Labor here. is never satisfied. 
but then he shouldn’t be—America 
wasn’t built by satisfied people. Mr. 
satisfied 
either, and he can squawk just as loud 


as Mr. Labor. 


the loss of my job or the loss of my 


Investor over here. isn’t 


He threatens me with 


control in the business. and I am not 


particularly fond of losing either 
one. Mr. Customer here, is also mak- 
ing his demands. he wants to buy 
better goods at reasonable prices and 
his threat to my position is that he'll 
stop buying the things we make unless 
he gets what he wants. This guy Mr. 
with the 


Government, behind me 


weapon, is tough too. He threatens 
imprisonment and fines if I don’t sat- 
isfy him, and he has written millions 
of rules intended to control my busi- 


ness conduct. 


At this stage of the analysis of me 
as management, it appears that I have 
no friends—but this is not true—all 
four are my friends in direct ratio 
to my ability to gain their under- 


Oddly. 


though, I must make friends with Mr. 


standing of my _ problems. 
Labor before I have a chance to win 
the respect of the other two. Only by 
having him on my side can I make my 
company earn dividends to satisfy 
Mr. Investor and the kind of prod- 
uct that will satisfy Mr. Customer. 
The fourth guy. Mr. 


standing here behind me, is never 


Government. 


satisfied. He takes so much of what’s 
left after I satisfy Mr. Labor. Mr. 
Investor and Mr. Customer. that | 
have a time laying aside enough to 
buy new tools and machines and he 
makes it absolutely impossible for 
me to put anything aside for a rainy 
day. I can understand only about 
one-tenth of his rules. edicts and di- 
rectives and he has so many stooges 
checking on me constantly. that I have 
finally become calloused to his pres- 
ence. In his present frame of mind. 
he'll never be friendly, anyway. so 
| do the best I can and hope he 
loesn’t drive the weapon home—sat- 
sfied if I can make friends of the 


ther three. 


Mr. Labor. the kevstone to my suc- 


ess. sometimes gets unreasonable 


ometimes he has too good a memory 
ind he thinks back to the days when 
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I was inexperienced and not always 


fair with him. Sometimes he lets 
others convince him that I am still 
unfair and that I am not returning 
his friendship with mutual respect. 
When he is thinking that way his pro- 
duction falls off and my costs go up 

his quality declines—Mr. Customer 
around for a new 


starts looking 


source of supply—Mr. Investor starts 
to worry. When my friend Mr. Labor 
is on the beam, however. you couldn’t 


ask for a better associate. The more 








; 


FRANK PFEIFFER 


Genl. Mgr., Reynolds & Reynolds Co., Dayton 
(Before NAPL Convention, New York) 





he understands my problem the more 
sympathetic he becomes. The better 
acquainted he is with me as an indi- 
vidual, the harder it is for someone 
else to convince him that I am a 
“stinker.” 

My No. | job. then, as manage- 
ment. is to place a large capital M 
in with the lower case M’s of ma- 
chines. methods and materials. giving 
a high percentage of my time and at- 
MEN —and 


try to hire someone to take care of 


tention to the capital M 


the other three. My job is to show 
Mr. Labor his relation to the Ameri- 
can system of business enterprise. To 
show him that he isn’t just Mr. Labor. 
hecause when he spends his weekly 
wage he automatically becomes also 
Vr. Customer. with all of Mr. Cus- 
tomers toughness in demanding qual- 
W henever 


he banks part of his wages. or pays 


ity at reasonable prices. 


insurance premiums or buys stock. he 
He de 


as he has a perfect right to 


also becomes Mr. Investor. 
mands. 
do. a good return on the money he 
deposits. a good premium on the in- 


surance policy he buys and an ade- 


quate dividend on the stocks he pur- 
chases. He also has a tremendous in- 
fluence on the disposition of Mr. 


In the 


truest sense he influences the type of 


Government here behind me. 


people who are on Mr. Government’s 
payroll and he has a lot to say about 
whether Mr. Government himself is 
friendly or suspicious of me. 

Have I illustrated the importance 
relations and 


between labor 


business? All right, if you’ve grasped 


your 


the importance of this, what then is 
my only means of obtaining and 
maintaining such relations? Here, 
again, management can _ not and 
should not try to do the job alone. 
There are other important things 
management must do in order to have 
a successful business. Therefore, it 
must be backed up by foremen and 
supervisors fitted by experience and 
training, to solve the labor relations 
problems before them. Management’s 
main job is to train and guide these 
foremen and supervisors so that they 
will always reflect to their workmen 
the proper attitudes of management. 
It is the foreman and the supervisor 
who have the most contacts with your 
employees, and their actions largely 
determine whether employee relations 
are satisfactory or not. They must 
be taught to lead, not drive. They 
must be made to realize that their 
value to you is two-thirds of their 
ability to handle people and only 
one-third their ability to handle ma- 


This 


is a new evaluation of a supervisor 


chines. materials and methods. 


that has come out of this war. It is a 
formula that has been accepted by 
industrial leaders all over America. 
It is a complete reversal of our 
former thinking when we were in- 
clined to value a foreman two-thirds 
on his ability to handle the mechani- 
cal and only one-third or less his 


ability to handle men. 


OUR next big job as management 

has to do with Mr. Customer. If 
vou can satisfy him and Mr. Labor 
there is no question as to what Mr. 
Investor’s attitude will be. Here again. 
I find that the all important selling 
aspect of our business has been pretty 
venerally neglected by the average 


(Continued on Page 71) 
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line screen wor 





\ reproducing military photo 
vyraphs it is necessary that certain 
concepts ol quality as practiced in 


l 


the commercial field be overlooked. 


In many cases such reproductions 
have a decidedly eraved out appear 
relatively flat in both 


ance, heine 


highlights and shadows. There are 
several reasons why this is necessary. 
the most important being that the pri 
mary purpose of such reproductions 
is to show the maximum amount of 
detail appearing in the original pho- 
tograph in such a manner as to be 
most readily perceptible. Obviously. 


work for deep black shadows 


i considerable amount of shadow de 


if we 


tail will almost inevitably be lost. 
extremely 


work for 


The same holds true for 
fine highlight detail if we 
absolute white highlights. 

\ second 


this flatness 


factor contributine to 
is the quality of the 
Military photographs 


Ol ivinal COPY 


can not be made under controlled 
conditions and the photographer sim 
ply has to do his best under the con 
ditions as he finds them. As a result 
the copy received is often very flat 
thus making the problem of repro 
duction still more difficult. A’ third 
contributing factor is. that generally 
speaking, it is impossible to do any 
retouching either on the original ¢ Op 
or on the halftone negatives on posi 
tives. If anv retouching is done it is 
usually done by an Interpretation Of 
fieer to strenethen military features 
and no attempt is made to improve the 
Hence the ap 


overall appearance 


pearance of the final reproduction 


99 


may not be highly satisfactory from 


the commercial standpoint. 

It is desirable in reproducing mili- 
tary subjects to obtain the maximum 
sharpness possible. It is believed that 
it has been conclusively demonstrated 
that contact screens. which were in- 
troduced commercially three or four 
vears ago. vive considerably greater 
sharpness of reproduction than the 
previously used cross line screens. 
It is granted that such contact screens 
may have limitations at the present 
time for use in the commercial field. 
since they are limited as to size and 
screen rulines. Furthermore. a gen- 
eral adoption of such screens may re 
quire a change in the general proced- 
ures followed by individual compa- 
nies in the production of halftone 
negatives and = positives. However. 
it is believed reasonable to assume 
that as soon as the pressure of war- 
time production is relieved changes 
and modifications may be expected in 
these screens which will make it pos- 
sible to use them much more widely 


in the commercial field. 


Pr the U.S. Naval Photographie 
Science Laboratory the Graphic 


Arts Division works in very close 


myunction with the Photographi 


Interpretation Center. The particulat 


problem with which we are = con- 


fronted is the reproduction of aerial 


photographs made at varving alti 


tudes and covering relatively small 


eround areas. Furthermore. these 


reproductions must retain extremely 
that af 


fine detail in such a way 


Wey, 


Viulbtiy 
om ” i” 


%, 


LT. RICHARD GARDNER 


Chief, Photo Reproduction Division 
Naval Science Laboratory 


Before NAPL Convention, New York) 


placed under a glass of two or three 
diameters magnification the basic out 
line and shape of the object unde 
consideration will be retained. For 
a gun emplacement or a! 


less than half the 


example 
aircraft might be 
size of an ordinary mosquito in the 
rriginal photograph and yet a photo 
interpretation officer is able to obtain 
‘ertain definite information from fea 
discern, It is 


tures which he ean 


desired that we retain in so far as 
possible these same features in the 
final reproductions. 

It was further desired to reproduce 
by photolithography. photographs it 
stereoscopic pairs in order that the 
third dimensional factor could also 
he used in these interpretation studies 
These 


merely 


so-called “stereo pairs are 


a military adaptation of the 
parlor stereoscope in use for many 
which subjects ol up 


vears. with 


posedly entertaining nature wer 
viewed in three dimensions on rains 
Sunday afternoons. 

pon heine presented with thi- 
problem early in 1943 it was appa 
ent that the desired results could no 
be obtained with the halftone scree 
rulings then commercially availabl 


However. there had become availab! 
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to the armed services a 300 line con 
tact screen. After thorough consid- 
eration of all phases of the problem 
decided that this 300 line 


screen was the most probable means 


it was 


hy which the desired results could 
be obtained. 
The 


dved film very similar to the screen 


screen used was a magenta 


that none of us could foresee some 


of the problems which lay ahead. 


HERE were available to us zine 


plates having a commercial O00 


erain. We realized that such a grain 
might be too coarse for our particu- 
lar purpose. However. since regrain- 


ing facilities were not available to 


kion a small press 





A detailed account of the experiences of 
the U. S. Navy in producing lithography in 
300 line halftone with a contact screen 
and standard 17 x 22 inch offset presses 


RQ 


which commercial firms are now us- 
ing except that it had a 300 line rul- 
ine rather than 150 or 133 line rul- 
available to the 
This 


sulted in halftone negatives directl 


which were 


ings 


commercial trade. screen re- 


in the camera. The making of such 
negatives presented no serious prob- 
lem and the camera operators were 
very quickly able to produce nega- 
tives of a satisfactory quality with 
inv desired contrast. 

Since this screen produced half- 
tone negatives and as the runs were 
seldom greater than 500 impressions 
it was decided if possible to employs 


for makine 


the albumin process 


plates. While it was thoroughly un- 
derstood that the deep etch process 
might offer certain advantages it was 
welieved that we should first of all 
determine whether or not the albumin 
process would be practicable. Fur 
+} 


iermore. it was believed that ade- 


quate personnel trained in the use 
rf deep etch might not be available 
ind of course it was desired to make 
this process available for field use 
f possible. Of course. the reprodue- 


ion of such fine screen ruling was 
1 completely new experience to most 


if us and it was probably just as well 
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Ss 


us at that time it was determined to 
proceed with our tests without at- 
tempting to change the grain until we 
had definitely established the neces- 
sitv for doing so. In the interest of 
uniformity we were using a prepared 
synthetic albumin coating and ou 
early allempts were made with this 
coating. 

The first few plates which were 
made were not put on the press at all 
since they were largely to determine 


plate development. and 


exposure. 
subsequent handling procedures, U1- 
timately we arrived at what we con- 
sidered a satisfactory plate for trial 
on the press. We almost immediately 
realized that life had become defi- 
nitely more complex. The first one 
hundred impressions would come of 
the press in good shape and then the 
plate would begin to go blind. Since 
the presses were newly installed and 
adjusted by a representative of the 
manufacturer. it was assumed _ that 
they were in proper adjustment and 
that the source of the difficulty lay 
in the platemaking. However. it was 


later discovered that more care- 


ful and accurate adjustment is neces- 
sary than is required for coarser 


screens. The use of the prepared 





coating solution was therefore dis- 
continued and an albumin coating 
with 


Was prepared in accordance 


formulas provided by the Litho- 
graphic Technical Foundation. This 
coating gave somewhat better results 
but difficulties continued to be encoun- 
tered with having the plate go blind 
before a complete 500 run could be 
The 


process, the rubbing up and rolling 


obtained. bichromated gum 
up of plates. and the use of synthetic 
hases were all resorted to at one time 
or another but were ultimately dis- 
carded. 

At the same time a thorough check 
was made of the presses and after 
complete study it was found that all 
impressions had to be as light as pos- 
sible and still retain adequate con- 
tact. The pressures for damper and 
form rollers as well as the impression 
between the blanket and the paper 
could not be more than just a “kiss.” 

It was finally found that acceptable 
results could) be obtained with a 
plate made with the albumin coating 
which we prepared ourselves without 
any special additional treatment. 
However, the fountain solution could 
not have an acidity in excess of a pH 
of 5.0 and a pH of 6.0 to 6.2 was 
preferable, since it gave longer plate 
life. This low acidity resulted in a 
tendency to have the plate greased 
up on the press and did not give as 
clean and smooth results as might 
he desired. Furthermore. the maxi- 
mum run obtained was approximately 
700 impressions and at about 400 the 
plate began to sharpen up to a very 
undesirable degree. even with this 


relatively low acidity. 


| mg presses used were standard 17 
x 22’s manufactured by a_ well 


known concern and many of them 


are being used daily in commercial 
plants. No special attachments are 
necessary for 300 line screen work. 
Despite the difficulties which were 
encountered with the plates we have 
at all times endeavored to make nec- 
essary adjustments in the press and 
inks to obtain as nearly as possible 
facsimile reproduction of the orig- 
inal. This often resulted in the run- 


(Continued on Page 67) 

































Registration of over 700 at New York affair 


breaks all records, annual dinner a sell - out 


NEW 


tendance was set by the 12th 


high mark in at- 

annual convention of the Na- 
tional Association of Photo-Lithog- 
raphers at Hotel New Yorker, New 
York City, September 21-23 when 712 
persons registered. Sessions of the 
affair 


talks by men drawn directly from the 


three-day were dominated by 
ranks of the lithographic industry and 
subject matter revolved for the most 
part around problems of lithographic 
management and sales for the recon- 
version and postwar period ahead. 
Technical reports, too. took the spot- 
light in some of the sessions, as did 


outlook for 


equipment. 


also. the supplies and 

The innovation of the entire con- 
vention was the Litho Club Clinic on 
the closing day. participated in by 


litho clubs of the eastern seaboard 
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and some members from Chicago. The 
Friday evening reception for members 
of all litho clubs given by the host 
group, the Litho Club of New York. 
was one of the social highlights of the 
entire three days. 

The exhibits of various supply and 
equipment firms held much attention 
for the Exhibitors in- 


three days. 


cluded: American Type Founders. 
Ansco. Ralph C. Coxhead Corp., Day- 
ton Rubber Mfg. Co., Eastman Kodak 
Co.. Fuchs & Lang Mfg. Co., Godfrey 
Roller Co.. Hammer Dry Plate & Film 
Co.. Harold M. Pitman Co.. Harris- 
Seybold - Potter Co.. International 
Printing Ink. Kohl & Madden, Litho 
graphic Technical Foundation. Mal- 
linckrodt Co.. Merck & Co.. Miehle 
Printing Press & Mfg. Co.. Norman- 
Willets Graphic Supply Co.. Philip 
A. Hunt Co.. Phillips & Jacobs. 








Roberts & Porter, Rutherford Machin 
ery Co.. Sinclair & Valentine. Trans- 
parent Printing Corp.. and S. D 
Warren Co. 

business included the 
Harry EF. 
Foto-Lith, Inc.. Cincinnati, as_presi- 


dent of the NAPL: and Rex G. How- 


ard. Peoria Blue Print & Photopress 


Association 


re-election of Brinkman. 


Co.. Peoria. II]., vice president. Penn 
R. Watson, Wm. J. Keller. Inc.. Buf 
falo. was elected treasurer to suc 
ceed George E. Loder. National Pro 
ess Co.. New York, Walter E. Soder 
strom continues as executive secretary 
and Capt. L. B. Montfort as 


counsel. 


legal 


Five new directors elected 
They are: George G. Fetter. Jr.. Geo 
G. Fetter Co.. Louisville. Ky.; Jack 
Gannon, New Era Lithograph Co.. 
New York: Frank Parke. 
Printing & Lithographing Co.. Little 
Rock, Ark.: A. L. Tucker, Sauls 
Planograph Co.. Washington. D. C.: 


were 


Democrat 
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and James Westlin. 
Schenectady, N. Y. 


Maqua_ Co.. 


Retiring directors include: Arthur 


C. Eckert. Columbia Planograph Co.. 
Washington. D. C.; A. G. Gordon, 
Winston Printing Co., Winston-Salem, 
N. C.: Miss Jessie Kehoe. Kehoe & 
Lau, Chicago: and Jack C. Stein. Stein 
Printing Co., Atlanta, Ga. 

\ complete list of officers and di- 
rectors accompanies this report. 

While the program and exhibits 
emphasized the problems of wartime 
operation of business, the annual din- 
ner and dance provided social relief 
m the evening of the closing day. 
thought that the attendance 


might be reduced because the dinner 


Some 


vas planned for Saturday evening in- 
stead of Friday as in other years. but 
he opposite was true. Attendance 
reached nearly 700. overflowing the 
iallroom of the hotel. and many were 
irned away and had to find their 


A floor show and 


linner elsewhere. 
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dancing followed the annual dinner. 
Following are “half minute sum- 
maries” of the various talks presented 
at the convention. Several appear in 
complete form elsewhere in this issue 
and therefore are not summarized 
here. 
President's Address 
ARRY E. BRINKMAN, NAPL 
president, opened the business 
sessions following singing of the Star 
Spangled Banner and an invocation 
by Rev. Howard Wade Kimsey. Mr. 
Brinkman gave his enthusiastic com- 
ments on the future of the litho- 
graphic industry, and asserted that 
“the lithographic industry will. with- 
out question, be the major producer 
of sales promotional material in 
America in the future.” This industry, 
he said, is young and vigorous. free 
of the shackles of time-worn practices 


and procedures. “It is a growing. 


pioneering industry. adaptable, and 


above all, progressive—it is in step 


with the times.” he declared. For the 
future, Mr. Brinkman called attention 
to the probability that many new firms 
would be entering the lithographic 
field, and he urged that lithographers 
be free with them when they ask for 
advice. It is better that the newcomers 
learn all that they can so that they 
will be able to offer quality work 
rather than to be forced to sell at low 
prices in order to obtain business, he 
intimated. 
Lithographic Planning 
DWARD N. MAYER, Jr., of James 
Gray. Inc., New York, was unable 
to attend, and the talk which he had 
written was presented by W. McF. 
Beresford of the same company. 
“Obviously a great many of us are go- 
ing to lose the government work we’ve 
heen producing, and just as obviously 
there is going to be a good chance to 
replace it with profitably produced 
consumer lithographed _ products,” 
Mr. Mayer stated, and added that con- 
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sumers will demand, in certain re- 
spects. a lot more than the govern 
ment ever has demanded. To prepare 
for this, planning must be done now. 
He suggested that the first step in 
planning is to call together “all of 
the key men and even some of those 
who might be called just ‘employees.’ 
and talk over the postwar lithographi: 
them.” He 
“Don't do it all yourself.” He stressed 


situation with urged. 
the necessity of retrainine salesmen. 
“No longer is selling goine to con 
sist of whether you feel in the mood 
to take the order or not.” The sales- 
man training program of the James 
Gray company was described. Ap- 


prentice salesmen first spend two 
weeks in the plant learning produc- 
tion, then two weeks on the order 
desk followed by two weeks outside 
with experienced salesmen. Then they 
are given house accounts to handle for 
two weeks before they are placed on 
their own. Later they attend a sales 
course such as that offered by the 
Lithographic Technical Foundation o1 
the New York Employing Printers 
Association. 


Job Classification 


EX G. HOWARD. Peoria Blue 

Print & Photopress Co.. Peoria. 
Il|., heads a committee of the NAPL 
which has surveyed the various classi- 
fieations for tasks in lithographi: 
plants with the purpose of finding a 
common standard which can be used 
by the industry. His talk was the first 
report made public by this committee 
and was based on findings in shops 
surveyed in Kansas City, St. Louis and 
Chicago, including both large and 
small shops producing all types of 
lithography. In the stripping or film 
assembling departments of shops Mr. 
Howard reported the following classi- 
heations: spotters, opaquers. junio1 
opaquers, apprentice strippers, nega- 
tive engravers, assistant negative en- 
gravers, junior negative engravers. 
film assemblers, photo copy assem- 
blers, negative assemblers, strippers. 
and master assemblers. He stated that 
these might be combined into only 
four classifications—apprentice opa- 


quer; opaquer; stripper for black 
and white and simple color: and 


stripper for process color. 
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Dramatic high! ght of the entire convention 
was the presentation of a leather bound 
album containing notes of appreciation from 
a large number of NAPL members to Walter 
E. Soderstrom, who has served more than ten 
years as secretary of the association. A leather 


In the pressroom the following 
classifications were found: senior 
pressman, master pressman, junior 
pressman. press feeder, assistant 


feeder, pressman assistant. pressman 
apprentice, and pressman helper. 
These could be reduced to two classi- 
fications. he said pressman’s as- 
sistant. and pressman. Under these 
classifications there would be ratings 
according to duties, and size and type 
of equipment. The new suggested 
classifications set up by the commit- 
tee will be studied by the NAPL board 
of directors and the Amalgamated 
Lithographers of America before they 
are released. 

Shop Control 
STONE. Copifyer 
Cleveland, 


ILLIAM C. 
Lithograph Corp.. 
stressed the need for a system of con- 
trolling work and routing jobs 
through the plant, and outlined the 
system used in the Copifyer plant. 
Two objectives of successful planning 
should be (1) an orderly and efh- 
cient flow of work through the plant. 
and (2) to furnish the sales depart- 
ment and management with an ac- 
curate accounting of scheduled hours. 


Using the estimate of a job as the 








wallet and a $1,000 government bond were 
also included. A large bouquet of flowers 
was given to Mrs. Soderstrom who is shown 
above with her husband and Harry Brinkman, 
(right) NAPL president, who made the pre 
sentation at the Saturday morning session. 


basis on which to work out a produc- 
tion schedule of costs and hours in 
each department, a system was set up 
in the Cleveland plant. Many meth- 
ods of tabulating were used and final- 
ly a 2.x 2” card was adopted. On the 
card was written the order number. 
customer's name. delivery date, and 
hours of production required. One 
card was made for each department 
and a 4 x 8 board was set up for 
scheduling the jobs. It was ruled in 
horizontal columns for various de- 
partments, and in vertical columns 
days of the month were listed. With 
this the distribution of work over a 
period of time became a simple op- 
eration, Mr. Stone said. All the cards 
were attached to the board in the 
sequence in which the jobs should be 
produced. It was possible to make 
schedules for the entire plant. merely 
by taking the cards for one depart 
ment for a given day and copying the 
order numbers and customer's names 
on a departmental form. These sched 
ules are given to the various depart 
ments late in the afternoon for use on 
the following day. Mr. Stone said 
that the number of orders in his plant 


may vary from 60 to 150 and may 


MODERN LITHOGRAPHY 









Top left: 
Merle Schaff of Philadelphia and A. G. Mc- 
Cormick, Jr., Wichita, Kan. Next scene 
shows (L. to R.), E. H. DeKoven, Edward Stern 
& Co., Philadelphia, Frank M. Garrett, the 
duPont company, Don Grant, Advertisers Off- 
set Corp., New York, and W. C. Roberts, 
Dennison & Sons, Long Island City, N. 


vary in size from 500 sheets 5!. x 
11” to orders requiring over three 
carloads of paper. This system might 
not be the best one for every plant 
he said, but any system that is suc- 
cessful must be readily adjustable to 
changing conditions. He suggested 
that plans be talked over in manage- 
ment and shop meetings. “Diagnose 
the ills of your system and prescribe 
the cure.” he said. 
Sound Management 
ILLIAM J. VOLZ. Sackett & 
Wilhelms Litho Corp., Long Is- 
land City. N. Y.. defined sound man- 
agement as “conducting our business 
in such a way that all the elements will 
synchronize and function so efficiently 
that the end result will be quality 
work, contented employees. maximum 
production, a healthy profit, and well- 
satisfied customers.” He cited five 
topics as vitally related to sound man- 
agement. They are: (1) Sufficient 
capital invested to advantage: (2) 
idequate plant and equipment to do 
the job you are trying to do; (3) efh- 
cient craftsmanship of shop people. 
shop employees who know their busi- 
less: (4) competency of officers and 


fice force. persons who know their 
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Two past presidents of NAPL, 


Lower row: Some of the “experts” at the 
Litho Club Clinic. (L. to R.) Ken Whitaker, 
Aipha Litho, Camden, N. J., Fred Moulin, 
Litografia do Comercio, Caracas, Venezuela, 
Alfred Ressotti, Rossotti Litho, North Berg- 
en, N. J., Joseph Machell, Stecher-Traung 
Litho Corp., Rochester, Robert Butler, Fuchs 
G&G Lang Mfg. Co., New York, and Joseph 


work and their responsibilities; (5) a 
properly trained sales personnel. 
To clear away the wartime prac- 
tices and undertake new responsibili- 
ties. Mr. Volz outlined the following: 
management must realize that litho- 
eraphing as a commercialized science 
must keep abreast with other profes- 
sional sciences in the tremendous 
changes that are taking place, and 
must recognize that new methods. 
changed conditions and new markets 
reorganiza- 


may require complete 


tion: the financial statement should 
be very carefully examined in the 
light of needs for new equipment or 
the overhauling of present equipment: 
and postwar markets should be sur- 
veyed with a view toward the kind of 
specialized work a plant can produce 
and the type of work which will be 
available after the cessation of war 
work. 
Labor’s Viewpoint 
ENJAMIN M. ROBINSON, coun- 
sel for the Amalgamated Lithog- 
raphers of America, presented labor's 
view of problems involved in the co- 
operation of labor and management 
in this industry. He stated that “em- 


ployment or unemployment” is the 








Winterburg, Phillips & Jacobs, Philadelphia, 
secretary of the Philadelphia Litho Club. 
Lower right photo (L. to R.): Bernard Rosen 
stadt, Ardlee Service, New York; Daniel 
Arvan, Eastern Lithographers Assn.; Rex 
Howard, NAPL vice president; and E. B. Mar 
tens, Boro Offset Corp., Brooklyn, New York. 


hasic issue in the minds of labor. “It 
will be in the light of actions taken 
by industry to provide employment 
as against unemployment that labor 
will determine its own program.” he 
said, and added. “It is prepared to 
abandon voluntarily its theory of job 
security by scarcity of skills provided 
that its sacrifice is understood and 
accepted by management which. si- 
multaneously provides job security.” 
If labor ever feels that management is 
giving lip service only to full employ- 
ment and... to job security prom- 
ises. then labor will inevitably turn 
to its theory of job security by seare- 
ity of skills as the only security which 
it has... . “Recent labor convention-= 
have shown.” he said, that “there is a 
fast rising swell of discontent with a 
straining against the present leash on 
labor’s rights to exercise its normal 
economic pressures.” The Little Steel 
formula will go, he asserted. Labor 
in the lithographic industry has taken 
steps beyond those taken by labor 
generally. Mr. Robinson pointed out. 
and the ALA has set a course of full 
cooperation with management and 
with the research and educational pro- 
eram of the industry. He praised the 
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spirit and the recent organization of 
the Joint Lithographic Council rep- 
resenting management and labor. For 
the future he said, “So long as labor 
does not try to wreck the organization 
of management and so long as man- 
agement does not try to wreck the 
organization of labor, cooperation is 
possible.” He discussed the jurisdic- 
tional dispute between the ALA and 


printing unions and cited the recent 





decision of the National Labor Rela- 
tions Board which was in favor of the 
ALA. 
Management's Viewpoint 
ANIEL ARVAN, counsel for the 
Eastern Lithographers Associa- 
tion, followed Mr. Robinson’s talk, 
with management’s view of the same 
problems. He stated that the relation- 
ship in this industry between the union 


and the employers is among the most 
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A. H. SPAULDING, 


amicable, and praised the formation 
of the Joint Lithographic Council. He 
stated that one of its most important 
functions will be a fact finding body 
and also to lend aid to the “constant 
position of the union before various 
tribunals in its jurisdictional prob- 
lems that the lithographic workers 
should not be combined with printing 
workers in various matters of juris- 
diction, but should be considered as a 
separate entity.” However, he stressed 
that the Council should in no wise be 
substitute for the 
present method of collective bargain- 


considered as a 


ing between the union and the indi- 
viduals and groups of individuals in 
the lithographic industry, and cited a 
number of reasons for this opinion. 

Mr. Arvan discussed at length the 
present apprentice system of the 
union, and said “there is no reason 
why the rules of apprenticeship con- 
cerning pressmen cannot be relaxed 
so that mechanically inclined em- 
ployees showing aptitude need not 


serve four years as a press operator.” 









Foto-Lith, Inc., 


Cincinnau, O 


Spaulding-Moss Company, 
Boston, Mass. 


He further concluded that “the ratios 
of apprentices to journeymen should 
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flexible during the period of expan- 
sion of the industry which is contem- 
He said that the 
apprenticeship periods should be re- 


plated postwar.” 


duced along the lines of making at- 
tendance at a trade school compul- 
sory. By such a method we might 
have the same skills produced at the 
end of two or three years which now 
require a four or five year appren- 
ticeship. he added. Rules should be 
changed to fit the times, he asserted. 
not held rigid from one decade to an- 
He explained the wage con- 

effect in New York which 


provides for automatic increases in 


other. 


tract in 


pay as the cost of living rises, with 
automatic decreases as the cost of liv- 
ing drops. This plan should dispose 
of any problems for at least the first 
number of years after the war he in- 
dicated, and said a similar plan in 


other areas would be desirable. 


Technical Foundation 

ADE E. GRISWOLD. executive 
director, Lithographic Techni- 

cal Foundation, described the many 
(Continued on Page 65) 
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First Meeting of Litho Clubs on a National | 






A Feature of the Twelfth Annual Convention, National Association of Photo-Lithograp 


Hotel New Yorker, New York, September 23, 1944 


ON THE PLATFORM 
Eastman Kodak Co. Roche 


Left to right—Joseph Mazzaferri, Graphic Arts Engraving Co., Hoover & Sons, Philadelphi 
Philadelphia; Theodore Makarius, Fuchs & Lang Mfg. Co., New Co., Camden, N. J.: Pau 
York; Walton Sullivan, Tooker Litho Co., New York; George Pianograph Co., Washingto 
Hammer, Forbes Lithograph Mfg. Co., Boston; Alex Murray, morning session; Fred Moul 



































National Scale 


of Photo-Lithographers 


Eastman Kodak Co., Rochester, N. Y.; Anthony Capello, Jos. Venezuela; Robert J. Butler, Fuchs G Lang Mfg. Co., New 
Hoover & Sons, Philadelphia; Ken Whitecar, Alpha Lithograph York; Alfred Rossotti, Rossotti Lithograph Co., North Bergen, 
Co., Camden, N. J.; Paul Heideke, (in rear) Washington N. J.; Joseph Machell, Stecher-Traung Lithograph Corp., 
Planograph Co., Washington, D. C. who was chairman of the Rochester, N. Y.; and Joseph Winterburg, Phillips & Jacobs, 
morning session; Fred Moulin, Litogratia do Comercio, Caracas, Philadelphia. 
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itho Clubs 
Meet Together 
or First Time 


HE outstanding feature of the 

convention of the National Asso- 

ciation of Photo-Lithographers 
was the all day program, Saturday, 
September 23, devoted to a Litho 
Club Clinic. Participating in this 
question and answer session were 
representatives of the clubs of New 
York, Philadelphia, Connecticut Val- 
ley. Baltimore. Milwaukee, and Chi- 
cago. Approximately 300 attended 
the clinic sessions, and a large num- 
ber of technical questions were put 
to the “board of experts” which oc- 
cupied the platform. It was the first 
time that litho clubs had met together 
on anything resembling a national 
scale. 

In the morning session, which fol- 
lowed a talk on shop practice by 
Joseph Machell. superintendent of 
Stecher-Traung Lithograph Corp., 
Rochester, Paul Heideke, of the 
Washington Planograph Co., Wash- 
ington, D. C., was chairman. The 
men oceupying the platform during 
this session are shown in the photo- 
graph on the other side of this page. 

In the afternoon session heads of 
the various clubs acted as chairmen. 
These included William Carey, 
Sweeney Litho Co., Belleville, N. J., 
president of the New York club; Al- 
bert Schulze, Worcester Lithograph 
Co., Worcester, Mass., president of 
the Connecticut Valley club; Walter 
Kaiser, Edward Stern & Co., presi- 
dent of the Philadelphia club; Ken 


Bitter, Gamse Litho Co., secretary of 
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Representatives of clubs in six cities attend 


Litho Club Clinic at NAPL meeting in New York 


the Baltimore club; and Alfred 
Rossotti, Rossotti Litho Co., North 
Bergen, N. J., past president of the 
New York club. Others who occu- 
pied the platform to answer ques- 
tions during the day included Charles 
Geese. Cuneo Eastern Press, Phila- 
delphia; and Prof. Robert F. Reed, 
research director of the Lithographic 
Technical Foundation. Walter FE. 
Soderstom, NAPL_ secretary, an- 
nounced that copies of the questions 
from the clinic are available to litho 
clubs. His offices are at 1776 Broad- 
way, New York 19. 

Distributed at the clinic were 
copies of the annual report of the 
Philadelphia club, a handsomely lith- 
ographed booklet of eight pages and 
covers. The cover featured a repro- 
duction, in aluminum ink, of the 
plaque which the club presents to 
each of its speakers. The booklet con- 
tained a description of the plaque. 
a message from Mr. Kaiser, club 
president, an invitation to member- 
ship in the club, the financial report. 
a review of the programs held by the 
club during the past 12 months, and 
a national directory of litho clubs 
containing their mailing addresses 
and the dates of meetings. 

Litho clubs from the east coast 


area were well represented at the 
affair with delegations ranging from 
a dozen or so. up to 50 claimed by 
the Philadelphia group. The New 
York club, as host, had many mem- 
bers present. Official representatives 
from the Chicago and Milwaukee 
clubs were Neal Wendling, Chicago. 
and Harry Quadracci, W. A. Krueger 
Co., Milwaukee. 

The litho clubs’ part in the three 
day convention officially got under 
way at the Friday evening reception 
sponsored by the New York club. A 
crowd estimated at 250 to 300 gath 
ered in the softly lighted parlor 
rooms of the New Yorker, and vari- 
ous colored lapel tags were worn, 
with each color designating a differ- 
ent litho club. Refreshments were 
served and two accordionists roamed 
the rooms playing request songs. 

The New York committee in charge 
of this affair included William Fal- 
coner, Eastman Kodak Co., who was 
chairman; Mr. Carey, club presi- 
dent; Walton Sullivan, Tooker Litho 
Co., vice president; Peter Rice, In- 
dustrial Litho, secretary; Oscar Fal- 
coni, Maverick & Wissinger, treas- 
urer; and Henry Bischoff, Oberly & 
Newell Litho Corp.. publicity chair- 


man.«* 
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PLAN YOUR PLANT ORIVE NOW! 


Good organization will be needed to sell the 6th. The task of raising the huge sum required will be 
the most difficult ever asked of Industry. As each new military success brings us closer to Victory, the 
public naturally will feel that the urgency of war financing is lessened— whereas it isn’t. So organize 
now to prevent a letdown on the home-front from causing a letdown on the fighting front. Build your 
plant's payroll campaign around this fighting 8-Point Plan. You don’t have to wait for the official Drive 
to start — swing into action NOW! 


l BOND COMMITTEE—Appoint a 6th War Loan Bond (b) Pre-drive letter to employees from management and 
Committee from labor, management and each represent- (c) ee asses progress boards. 


ative group of the firm. (d) Meeting schedules, etc 


2 TEAM CAPTAINS—Select a team captain, for each 6 CARD FOR EACH WORKER — Dignify each personal 
10 workers, from men and women on the payroll—but approach with a pledge, order, or authorization card 
not in a supervisory capacity. Returned veterans make made out in the name of each worker. Provide for a 
most effective captains. cash purchase or installment pledge. Instruct each cap- 

tain to put a pencil notation on the card to indicate the 

3 > or en Set a quota for each department and each subscription he expects to solicit from each worker. 
employee 


‘7 RESOLICITATION People don’t mind being asked 


4 MEETING OF CAPTAINS —Give a powerful presen- to buy more than once. Resolicit each employee toward 
tation of the importance of the work assigned to them. the end of the drive in a fast mop-up campaign. Call 
Instruct them in sales procedure. Have them carefully " . sun iis Gaal Chehenen: tale cont with m 
study the Treasury Booklet, Getting the Order. fully P ove Toe plan NOW! ‘ dias 


5 ASSIGNMENTS — Assign responsibilities for: 


(a) Music, speeches and announcements of the opening 
rally 


8 ADVERTISE THE DRIVE—Use all possible space in 
the regular media you employ to tell the War Bond story, 


The Treasury Department acknowledges with appreciation the publication of this message by 


MODERN LITHOGRAPAY _ 


This is an official U. S. Treasury advertisement prepared under the auspices of Treasury Department and War Advertising Council 
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Today and Tomorrow 





Pa ood are < 


By ERNEST E. JONES 
Graphic Arts Corp. of Ohio 
(Before NAPL Convention, New York) 


HE advances made during the 

war have been many. We have 

the old fundamentals and with 
the additions of many new develop- 
ments, we should enter a new era in 
the lithographic industry. We will dis- 
cuss the effects on photography and 
platemaking. 

First of all, I see quite an advance- 
ment coming in the lights to be used 
in the camera room. There is the 
fluorescent type of lamp which can 
be made up in rectangular or square 
banks and will more evenly light the 
copyboard, and be more constant in 
value and color, be cooler and free 
from dust and fumes. This type of 
lamp can be mounted on the camera 
frame. thus conserving floor space and 
making lamps easier to handle and 
generally more satisfactory to the 
camera operators. There are also 
other new types of lamps. such as 
the water cooled vapor lamp. the in- 
candescent lamp and the DH-1 Mer- 
cury Lamp. The Mercury Lamp is 
especially interesting. because it is a 
new type printing lamp that has a 
low heat intensity and is inexpensive 
to use. Approximately six bulbs of 
this type will do the work of a 35 


AMP. lamp and will last about a 
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All of these devel- 


vood chance 


thousand hours. 
opments have a very 
to improve the lights as used for 
reproduction today. 

Next are lenses. The advanced 
science of war has greatly improved 
lenses and when they are available 
for civilian use, we will get much 
better detail and color rendition. due 
to greater sharpness and light trans- 
mitting powers. Some of them will 
be made of glass and some of plastics. 
but with the advanced science of pol- 
ishing and calibrating, they will be 
much more accurate than in the past. 

The straight line reverser is quite 
new and takes the place of the prism 
when it is necessary to reverse the 
position of copy without stripping. 
screen 


when photographing direct 


negatives. This reverser is very ac- 
curate and should be in every modern 
camera room where a variety of work 
is handled. 

Cameras are being improved, and 
I know all of the eequipment manu- 
facturers are going to give us new 
models with greater precision and 
flexibility than our present ones. 

Measured photography by the use 
of electronics will be valuable to 


every photographer. Copy will be 





measured and the correct exposure 
set, as indicated by the tone value of 
the original, whether it be black and 
When this 


time comes. we will have more faith- 


white or color process. 


ful reproductions, with much _ less 
hand work and, no doubt. at a lowered 
cost. 

The fluorescent process will also 
come into more general use, when 
more of our commercial art studios 
become better acquainted with the 
technique of preparing originals. It 
is a very fine process and is a comer. 
especially on book work, greeting 
cards. labels and various other uses 
where the preparation of the art can 
be controlled by the lithographer. 


Color filters and the dry plates and 
films with which they are to be used, 
will be much more closely balanced 
color 


by the aid of temperature- 


meters, spectrophotometers, colori- 
meters and other scientific develop- 
ments. I do not recommend all of 
these meters for every camera room, 
but if we are to get more faithful 
reproductions. we must adopt the 
newest methods of science. 

The Iriscope. a color filter, in- 
vented by C. A. Birch-Field, is a 
brand new one in the field and has 
many possibilities. 

(Modern Lithography, August, 
1944) Any black and white photo- 
graph taken with an uncorrected lens 
can be translated through the Iris- 
cope back into the original colors 
of the subject. Mr. Birch-Field ex- 
plains that each ray of color forms 
a pattern at precisely the same depth 
With a film 


negative, 


in the film every time. 


positive made from the 
these patterns are projected through 
the filter to give a precisely true pic- 
Just 


imagine if you will, the possibilities 


ture in the original colors. 
of using any old camera with an 
uncorrected lens and from these nega- 
tives, producing full color pictures. 

Layout and stripping are also due 
for some changes, better layout tables 
with squaring devices and _ fluores- 
cent lighting are becoming standard 
equipment. There is a new masking 
paper. known as the Marty Masking 


(Continued on Page 34) 
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These drawings were sketched 
at the NAPL convention by Den- 
nis Adams on Craftint Double- 
tone drawing board, and are 
published here through the 
courtesy of the Craftint Mfg. 
Co., Cleveland. 


(Any similarity between these 
sketches and actual living per- 
sons is the best we could do.) 





NAPL Convention 





Se 
panes cue 











ee 
Pe 
» YY 
; BENJAMIN 
‘ M. ROBINSON 
“Count, 
Auk or Amina 











Ad y) 
SCHULZE 
WORCESTER 
LIiTHo CORP 
WORCESTER MASS 


PRES. 


CONN. VALLEY 
a=. LITHO CiUg 























PHOTO AND PLATEMAKING 


(Continued from Page 31) 





Paper. which is especially prepared 


for use in the stripping department 


and will be of great benefit to the 
platemaker. 
The litho artist is coming into 


some new things, better opaquing be- 


cause of new opaques, stains, dyes 


electric eye to 
These 


alford the artist a chance to do bette 


and the use of the 


measure tone values. aids 


work. 
The Multicolor 


eives the artist another new 


Craftint Process 
process 
to supply the ever growing demand 
for color. This new process involves 
the use of shading sheets. and elim- 


inates negatives and positives for 


the vellow. red and blue plates. 
These sheets are processed with tints 
at the proper angles and each sheet 
carries an invisible dot and line pat 
tern in perfect register. 

\ developing solution applied 
with an artist’s brush brings up the 
second chemical 


dot pattern and a 


develops the lines. By superimpos- 
ing dots on dots, lines on dots and 
etc., a total of 63 different colors is 
possible with all moiré eliminated. 


The 


many 


kastman contact screen has 
possibilities and will be of 
great value to the platemaker who 
has the experienced personnel to 
handle it. 

been one of 


Proving has always 


the difficulties. as the platemaker 
cannot get the full value of his plate 
with hand-inking. and also because 
of the slow speed of the proof press. 
Matching of the platemaker’s proof 
presents one of the greatest prob- 
lems in the production of color lith- 
ography. if not the greatest. 

\ proof press is being built today 
that we believe will correct this situa- 
inking 


dampening arrangement as a regular 


tion. It has the same and 


press, and though the impressions are 
taken 


running 


from a flat plate, the press 


continuously. will have a 


chance to build up the ink on the 
plate and blanket, thereby approach 


ing much more closely the results that 


are obtained from the press run, 
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When victory is won, we will have 
better chemicals with which to make 
both albumen and deep etch plates. 
This will be of considerable help in 
lots 


platemaker and the pressman as well. 


eliminating of grief for the 
There have been several new plates 
since Pearl Harbor; the paper plate. 
the plastic plate, the common stee! 
plate. and a new alloy metal plate. 
The paper plate and the plastic plate 
have a place with the lithographer on 
short runs and should be investigated 
this field. 


steel plate has given some very good 


by all in The common 
results, but its tendency to rust makes 
special care necessary. 

{ new alloy metal plate on a stain- 
less steel base seems to be the answer 
to a lot of problems that have come 
up in the pressroom in the past. This 
plate when handled by the Coloron 
process is practically indestructible 
and has the stamina to stand up for 
long runs. Only plain water is used 
in the fountain and very little of that. 
as the plate itself does not have much 
affinity for ink. The plate is grained 
by an electrolytic process and can 
be done very quickly and evenly. 
with a very fine but deep grain that 
halftone 


makes the use of finer 


screens possible. 


The Coloron process is a form of 
oxidation put on the plate where the 
image is to be. This oxidized surface 
takes ink perfectly and will last until 
the plate is worn out. Or, it can be 
removed electrolytically in a very 
short time, if the plate is to be used 
again. These plates can also be used 
for hand transferring with equally 
good results. This plate and process 
will be available to the industry as 
soon as strategic metals are again 
released. These new plates together 
with the improvements in both zin« 
and aluminum should help solve 
many of the platemaker’s problems. 

Photo machines are 
also undergoing some improvements 


composing 


and the new machines of the future 
will have many new features, includ. 
ing adjustable lights, so that when 
using small negatives and changing 
to larger sizes. compensation can be 
made to give better over all coverage 
of light. 

All of these new things will not 
come immediately. But, with the 
coming of these and other new devel- 
opments, together with the phenome- 
nal growth of the lithographic indus- 
try. | predict a very bright future in 


the new era.** 


LTF Research Program Expands; Cornell Chairman 


IXTY 


amined by the newly organized re- 


research projects were ex- 


search committee of the Lithographic 
Technical Foundation in its first 
meeting held in New York September 
20. and action is now being taken to 
determine about 20 of the most urgent 
of these projects for immediate work 
Arthur Cornell of the Forbes Litho- 
graph Mfg. Co.. Boston, was elected 
chairman of the committee. 

Kight projects have been under 
way at the Foundation’s research lab- 
oratories at Cincinnati for some time, 
and it is expected that at least 10 


will be 


search Foundation during October in 


placed at the Armour Re- 
accordance with the contract recently 
signed with that organization. 

The 


clinic and makes recommendations to 


committee. which acts as a 





the L.T.F. board of directors and 
staff, includes five lithographers, a 
platemaker and four suppliers. The 
names of the committeemen are: 
Robert Butler of Fuchs & Lang mfg. 
Co.. Gus Carlson of Harold M. Pit- 
man Co.. Mr. Cornell, Harvey Glover 
of Sweeney Litho Co.. Victor Hurst 
of Eastman Kodak Co.. Ernest Jones 
of Graphic Arts Corp., Joseph Ma- 
chell of Stecher-Traung Litho Co.. 
Randolph T. Ode of Providence 
Litho Kim Stuart of Neenah 
Paper Co. and William Walters of 
U. S. Prtg. & Litho Co. 


\ list of sixty projects considered 


Co.. 


at the meeting included those sent in 
voluntarily by individual lithograph- 
ers. those obtained by three surveys 
in the industry. and those suggested 


(Continued on Page 79) 
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"Photography with Kodachrome Profes- 
sional Film’—Covers the making of 
separations from Kodachrome Pro- 
fessional Film transparencies. In- 
cludes much information concerning 
lighting, make-up, etc., that you can 
pass along to improve the quality of 
Kodachrome “copy.” Illustrated in 
CONE 60:608s0scecesvecea > Ce 


“Color Photography with Kodachrome 
and Kodacolor Film’— Kodachrome 
“stills’’ (35-mm.and Bantam), Kodak 
Minicolor Prints, Kodacolor Film and 
Kodacolor Prints. Also 16-mm. and 
8-mm. Kodachrome motion pictures. 
Complete specifications....25 cents. 


"Kodak Films’"—Intended primarily 
for the advanced amateur, but con- 
tains much information of interest to 
the photomechanical worker. Speci- 
fications for a long list of Kodak 
Teer errr . .  . 


“Copying”’—Many of the principles 
described have direct application in 
the photographic gallery. Lighting, 
exposure, and processing techniques 
are covered in detail.......25 cents. 


"Kodak Papers”—Discusses the char- 
acteristics of photographic papers 
and the selection and use of the ap- 
propriate paper to obtain high-quality 
prints—the first step toward im- 
proved photomechanical reproduc- 
COD 66:0. 6:0:0'5.0:05:06460006000:0:08 9 OOM 


"Formulas and Processing”— Presents a 
comprehensive photographic formu- 
lary; concise processing principles 
for films, plates, and papers; a quan- 
tity conversion calculator..25 cents. 


These selected Kodak Data Books and other 
Kodak publications are obtainable from your 
Kodak Graphic Arts dealer. 





You can be rewarded most for your effort if 


you decide now to keep your rollers in good 
shape at all times. You can work less and 
get more from your presses if your rollers 
are kept at maximum efficiency __ for roll- 
ers can be the starting point toward multi- 
plied output or magnified troubles. 

Offset pressmen need not experiment with 
rollers. They need not confront new prob- 
lems every time they change rollers. Bing- 


ham’s SAMSON Offset Rollers or Bingham 


LET YOUR EFFORT 


Multiply Teel 






LITHO-PRINT Offset Rollers are made to 
definite standards, require no breaking in 
periods, and you need not guess as to how 
they will act. They come to you “‘ready- 
to-go.’’ 

if your production is down, if there is 
general trouble in quantity and quality of 
your output, try Bingham’s SAMSON Offset 
Rollers or Bingham LITHO-PRINT Offset 
Rollers. There is a Bingham representa- 


tive convenient to you. 


SAM’L BINGHAM’S SON MFG. CO. 


Roller Makers Since 1847 


Manufacturers of Printers’ and Litho-Offset Rollers 
CHICAGO 5 


Atlanta 3 Des Moines 2 indianapolis 2 Minneapolis 15 Pittsburgh 3 
Cleveland 14 Detroit 10 Kalamazoo 12 Nashville 3 St. Louis 2 
Dailas 1 Houston 6 Kansas City 6 Oklahoma City 6 Springfield, O. 
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We Invite Your Cooperation 





HE value of trade association membership lies largely in the service 
it renders to its members. The strength of an association, its growth 
or decline, can be measured by the number of good members it can bring 
into and hold in its dues-paying ranks. The very lifeblood of a trade 


association depends on the value of services rendered. 


The National Association of Photo-Lithographers is constantly serving its 
members in problems dealing with selling, production and management. 
The Association recognizes that it has its greatest opportunity ahead to 
furnish those who come into the black and white field with Economic Hourly 
Costs, Production Standards, a Uniform Accounting and Cost System, the 
Trade Practices in the industry and much other material which will help 


bring them into fair competition. 


We need the cooperation of every thinking Lithographer in the country 
in this work. The Association has grown in stature rapidly in recent 
years and under an aggressive lithographic trade association program 


we intend to push forward farther with our industry work. 


Our growth and strength will depend on work done. It is our sincere 
conviction that you invest to advantage by joining the NAPL. You can do 


so by sending us the following information: 


NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS, 
1776 Broadway, New York 19, N. Y. 


Gentlemen:- 


We would like to join your Association. Our press equipment is as follows: 


Presses 22” x 34” up to 35” x 45” 


Presses larger than 35” x 45’ 
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In the abundance of Peace these things shall be. . 


We shall create new and better conveniences for our loved ones 
. new more modern homes .. . better motor cars . . . aviation 
for all... universal air conditioning! 
We shall produce more efficient equipment and improved 
buildings for Factory, Shop, Office and Farm! 


The consummation of these dreams of Peace will be 


made possible by the same genius which created the 


America we know. The brains of Marketing and 
Advertising Leaders and Good Craftsman- 
ship will bring these products to the public 
thru the medium of newspapers, periodi- 
cals, catalogues, booklets, leaflets, fold- 
ers and printed packaging and wrap- 





ping. 
Color advertising will play an 




















exceedingly important role in 
the future. Improved Col- 


ors and Inks will be 





available to meet the 














demands of greatly 

















increased vol- 





ume and qual- 
ity for all 
methods 
of repro- 


duction. 
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Sinclair and Valentine Clo. 
Main Office and Factory: 611 West 129th Street, New York Ta 


Albany Birmingham Charlotte Cleveland Dayton Havana Kansas City MexicoCity Nushville New Orleans San Francis? 
Baltimore Boston Chicago Dallas Detroit Jacksonville Los Angeles Miami New Haven Philadelphia Seattle 








OUR ILY- 


we will be allowed to manufacture the Long 















Pre-Set Line Up Machine. At the present time, we 


so ee8 en ee 


are acquainting the Graphic Arts Industry with this 
r 49 astounding improvement in the plate making equip- 


ment field. 


We have devoted all of our facilities to the develop- 
ment of improved military equipment and are still 


so engaged. In the meanwhile — 


PRIORITY 


numbers have been assigned to all who have written 
to us about this unit. Because of the response, 
we are asking your indulgence until such time as 
we are allowed to fill your orders. If you are among 


those few who have not written yet — 


INQUIRE NOW. 





Long Engineering Kesearch Company 


1000 WHEATSHEAF ROAD, LINDEN, N. J 
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Worthy Candidates for your Vote 





Convertible Sheet-Feed Offset Press 





Web Offset Press 








Metal Decorating Press 





Graining Machine 








———«< 























Hoe offset and metal decorating presses are worthy candidates for your 
consideration. Backed by an outstanding record of lithographic perform- 
ance plus several years of precision production on a vast scale for army 
and navy requirements, Hoe products are worthy contenders to fill your 
postwar press requirements. 

It will pay lithographers to investigate the qualifications of these candi- 
; dates for a long term of dependable service in pressrooms everywhere. 

Back the Invasion Their ability to do superior work on an economical! basis y,ill help meet the 
Bay more Wer Roads tough competition that lies ahead. 





Write to Hoe headquarters for further details. 


ie 0): 4 CO., INC., 910 E. 138th ST., NEW YORK 54, N. Y. 


CHICAGO + BOSTON -—= BIRMINGHAM ° SAN FRANCISCO 
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A. KRUG, new director of WPB, 

is reported to have called in 

® -epresentatives of the Paper and 

Publishing Divisions on September 

22. and confronted them with a vir 

tual ultimatum that controls of the 

production orders in the graphic arts 

industries must be completely elimi- 
nated on V-Day. 

In contradiction of this statement. 
however. Mr. Krug stated to the In- 
dustry Division men that “reconver- 
sion is not a WPB affair.” thus strong- 
ly intimating that some other agency 
would handle reconversion problems. 

Lithographers will be seriously 
affected. if Mr. Krug’s thinking is 
followed. by the fact that their quo- 
tas today are simply permission to 
secure that amount of paper if they 
ean get it. If WPB is not to continue 
existing controls. but under the head- 
such controls 


ing of “reconversion.” 


as may be necessary are taken over 
by another agency, this will consti- 
tute only a subterfuge elimination olf 
the orders. as other controls would 
then be applied, and probably by an 
with past ad- 


Wash- 


ington opinion is that this is purely 


agency not familiar 


ministration of these orders. 


a pre-election maneuver and is not 


to be taken too seriously. 


Effects of Wage Increases 

“Little Steel” hearings in Washing- 
ton on the petition of the steel unions 
to revise the “Little Steel Formula” 
have held the spotlight for the end 
of September. In view of the fact 
that some graphic arts contracts con- 
tain a provision calling for a re 
opening of the contract, regardless of 
the expiration date, upon revision of 
the “Little Steel Formula.” the indus 
try will be affected by WLB’s deci- 
sion. An “off-the-record” opinion was 
expressed at WLB to a representative 
of Mopern LitrHocrapnuy, that re- 
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WASELOING TON 


Latest Capital News 
Affecting Lithography 


vardless of whether a contract con- 
tains a provision for reopening be- 
“Little Steel 


revision that the board would regard 


cause of a Formula” 
such a revision as grounds for tak- 
ine jurisdiction in the event of a 
dispute. 
L-241 Revisions Due 
It is expected that a revision of 
this Order will probably be issued 
by the middle of October. Changes. 
however, are minor. and very prob- 
ably will only include: 1.) A re- 
storation of the “each-time” certifi- 
cation on purchases of paper instead 
of the present “one-time” certifica- 
tion: and, 2.) There definitely will 
be no cut below the present per- 
mitted 75 per cent of 1941 consump- 
tion; but to avoid such a cut. inven- 
tories will probably be set at 85 per 
cent of permitted inventory as of 
October 1. 1943. Lithographers who 
cannot operate under this restricted 
inventory may make appeal direct to 
the administrator of the order to be 
permitted an exception. 
Commercial Printing Survey 
The controversial project of an 
industry survey has finally come to 
WPB has 


000 printers, a form requesting a 


mailed to 


a head. and 
+ 


report on their 1941 base usage of 
paper. The questionnaire—simple in 
form-—requires only one “record” an- 
swer. The “64-dollar question” is 
“How many pounds of paper did you 
use during 194] 


of Order L-241?” 


under the control 


“Pony” Editions 
Newsprint Control Order L-240, by 
Direction No. 4. 


ing important change: 


contains the follow- 
It requires 
that a publisher charge to his con- 
newsprint — con- 


sumption quota 


sumed in the printing of special edi 
tions. The further 


that paper a service 


directive states 
consumed in 
men’s, overseas’, pony. or other spe- 
cial edition prepared by a newspaper, 
or identified with it. must be charged 
against the publisher’s 
1-210 


the fact that the edition might be 


newspaper 
consumption quota, despite 
printed, financed. and distributed en 


tirely by advertisers or other per: 


sons. 
Swedish Pulp Outlook Bright 
The Association of American Wood 
Pulp Importers issued the following 
statement in clarification of the situ- 
ation regarding the early shipment of 
Swedish pulp: “The Swedish Cellu- 
lose Association. whose members are 
practically all the woodpulp mills 
for export in Sweden. has informed 
us that they definitely are going to 
ship the same tonnage as before the 
war. provided, of course. that Ameri- 
can buyers are willing to buy. While 
it is quite true that the British have 
already negotiated a contract for de- 
livery of Swedish pulp. there will 
still be ample supplies available to 
needs. The British 


meet American 


contract is for monthly shipments 
over a vear amounting to 20.000 tons, 

The Department of Commerce in- 
dustry report on pulp and paper. 
which was released on September 16. 
1944, states that 


ition is most favorable in regard to 


although the. situ- 


the production of pulpwood. only 
slightly increased quantities of paper 
will be available due to manpowe 
shortages in the mills and lack of 
availability of truck tires for hauling 
in the forests. 


Other Changes in Orders 
M-99. Obsolete 


This order has an excellent 


Order Printing 
Plates: 
chance of being completely revoked 


Order L-226, Machinerv and Parts: 
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YOUR 








TRIAL QUANTITY (% GALLON) AT $1.50, AVAILABLE FROM | 
GRAPHIC ARTS DEALER OR PHILLIPS & JACOBS 


MANUFACTURING 
CHEMISTS 








FOTO-FIX 


(CONCENTRATED ACID FIXING BATH) 


1. Fixes film, plates, paper in half the time required 
with ordinary bath. 


2. Hardens emulsion as well in 1/5th to 1/6th the 
time required with ordinary bath. 


3. Fixes at least twice as much film or paper as an 
ordinary bath. 


4. |s eliminated from film with less washing. Films are 
washed as well in 1/3rd the time required with 
ordinary bath. 


5. Produces clear film, without haze, immediately 
after fixing. 


6. Is ready to use with addition of water. No bother 
or time used in mixing. 





7. Is economical. One gallon FOTO-FIX is equal in | 
service life to ten gallons ordinary bath. | 
| 









y, fi 
“ff: 622 RACE STREET 
: J hillivsE?Z aoobs." PHILADELPHIA 
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required on repair parts: and. b.) 
Manufacturers. however. under CMP- 
> regulation may 
chaser to extend an MRO 
WPB-1319 appeals need not be filed 
for purchases up to $200 on “any 
single item of new machinery having 
a sales value of $200 or less.” 

Used machinery. regardless of age. 
need no longer be cleared on WPB- 
1319; nor will special sales, as de- 
fined in PR-13. It is worthy of par- 
ticular note, however. that items pre- 
viously construed as operating sup- 
plies are now parts. 

Order L-188, Loose Leaf Binders: 
The September 11 amendment to this 
Order permits, in addition to the use 
of iron, steel, and zine for coating, 
the use of aluminum for the manu- 
facture of loose leaf binders. parts 
and units. 

OPA 


yram to geographically selected print- 


recently dispatched a tele- 
ters. asking their attendance at an 


informal advisory conference’ on 
October + for the purpose of offering 
suggestions for a simplified re- 
draft of Regulation MPR-225. This 
price control regulation has proven 
the most complicated of all control 
orders imposed upon the printing in- 
dustry. Seven and a half pages in 


length. it has proved intricate to 
such a degree that it has virtually 


precluded average comprehension, 


Display Order 


Order L-294, Displays: This orde1 


at’ present contains a_ prohibition 
against the use of wood metal or 
plastic reinforcement parts. It is 
‘xpected this provision will be com- 
pletely eliminated. within a short 
time. 


Greeting Card Order 


Order L-289, Greeting Cards: This 
order. as written, limits the number 
of new and old designs to 80° per 
cent of those published in 1942. It 


is expected that this provision will 


be completely eliminated and any 
number of old or new designs may 
lye printed within the paper quota 


limitation of the order. x & 
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(Announcement has been made by the 
WPB of a revision of L-226 to in- 


clude: a.) No certification will be 


require the pur- 


rating. 








HE registration at the NAPL con- 
vention, standing at 712. is the 
highest ever chalked up by the NAPL 
And if 


you add all those visitors who didn't 


in its 12 annual conventions. 


register, and all those who tried to get 
tickets to the 


couldn’t. attendance must have topped 


annual dinner and 


the thousand mark. Since this was 
such a big affair. let's devote this 
column to it. shall we? 
ml 
As in other wartime conventions, there 
were many industry personalities in uniform, 
and many more whose war assignments kept 
them from being present. 
ml 
Tooker 


Litho, New York, came as guests of 


{ couple of boys from 


“Sully” Sullivan of the same firm. 
They were EM 1 /c Bayard C. Keough. 
USN. and Phe. John Cole, USA. 

ml 

La. (j.g.) Howard Colehower. vice 

president of Godfrey Roller Co.. was 
able to attend. and a number of Army 
oficers from Washington were on 
hand. 

ml 


At dinner one evening at the Captain's 
Corner near the hotel, it developed that there 
were three full fledged sailors in the party 
Victor Friedman, Crafton Graphic Co., New 
York, J. K. Roulon, of du Pont Photo Products 
and Ken Martin, of the Pitman Company, paid 
more attention to their spirited conversation 
about their boats than to their steaks. 


ml 
If this issue of ML arrives late it’s 
because we couldn't get the staff to 
come back to the office after living in 
that suite at the New Yorker. 
ml 
Clarence Dickinson. the man with 
a Hoe. observed his 45th wedding an- 
niversary on the opening day of the 
convention. 
mi 


Breakfast was on ATF again this year as 
at past conventions 


Viehle's movie featuring their new 


model press played to a full house. 
They didn't even need a double fea- 
ture to pack “em in. 


ml 
This has nothing to do with the convention, 
but the Technical Foundation is so busy that 
more telephone trunk lines were installed 
September 29. New number is MUrray Hill 
2-7365 
ml 


Mexico, 


and other foreign lands were reported 


Visitors from fustralia. 
to be present, We Saw Fred Moulin. 
of Litografia do Comercio, Caracas. 
Venezuela, and Frank Lagueruela., 
Havana, Cuba. Mr. 
one time associated with Trautman. 


Bailey & Blampey. New York litho 


hou 5°. 


Moulin was at 


ml 
John Knellwolf. treasurer of the 
Litho Club, lost his 
daughter Eleanor by marriage to Sea- 
man 1c Arthur T. Miller at a church 
wedding September 13, at Oaklyn. 
N. J. He still has some daughters left. 


however. 


Philadelphia 


ml 


We hear Tony Capello, of the Philadelphia 
Litho Club, as a result of his command per- 
formance at the annual dinner, has been 
approached by the manager of the Radio City 
Rockettes with an attractive offer. 


ml 
Many supply and equipment firms 
maintained open house, and among 
them were & Valentine. 
Rutherford. Fuchs & Lang, Miehle, 
Harris-Seybold-Potter, IPI, and others 


which our typewriter will not recall. 


Sinclair 


ml 


Most dramatic event of the entire three 
days was when Harry Brinkman, NAPL presi 
dent, presented Walter Soderstrom with a 
leather-bound, gold-trimmed book containing 
cards of best wishes and appreciation from 
numerous litho and supply firms for his many 
years work as secretary of the association. 
A leather wallet and a $1,000 (face value) 
war bond accompazied the book. 
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Dipping for “dope’... 





a step in the making of Phofolith Film 


ape HERE is the floor 

above one of the great stain- 
less steel tanks in which cellulose 
esters and solvents are thorough- 
ly mixed. These ingredients form 
a viscous syrup or “‘dope”’ used in 
making the crystal-clear base for 
Du Pont Photolith Film. 


At regular intervals, test 
samples of each batch of “‘dope’”’ 


are obtained by dipping into the 


cavernous mouths of the mixers. 

At the Du Pont Control Lab- 
oratories chemists and physicists 
put these samples through a series 
of exacting tests. Specifications 
are rigid .. . closely watched. And 
the production of the ‘‘dope”’ for 
Photolith safety base is thus vigi- 
lantly checked and controlled at 
all times. 


You'll approve the uniformity 


of Du Pont Photolith Film .. . its 
high contrast, wide exposure lati- 
tude and quick-drying character- 
istics. It’s a film that lies flat and 
engraves with ease. In addition, 
unique packaging puts an end to 
“darkroom fumble’’...saves time 
and properly protects the film. 


E. I. du Pont de Nemours & 
Co. (Inc.), Photo Products De- 
partment, Wilmington 98, Del. 


DU PONT PHOTOLITH FILM 





BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 


INVEST IN VICTORY... 
BUY WAR BONDS REGULARLY 
AND KEEP THEM 
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HE newly formed Joint Litho- 
eraphic Advisory Council held 
its first meeting September 15 — to 


17. announced the addition of two 
took 


data for set 


new members. and action. to 


immediately assemble 
ting up a well rounded program for 
meeting the problem of absorbing 


returning veterans in the industry 
The program. when completed, will 
he presented for consideration to the 
industry as a whole and especially 


to loeally organized — lithographic 
vroups who would be largely respons: 
ible for the application of such a 
program in their respective localities. 

\ tentative proposal to establish 
lithographic schools in at least five 
centers if warranted by local condi 
lions. was approved. providing local 
~upport is indicated. School courses. 
methods of operation, personnel and 
the integration of the separate school- 
under the general guidance of the 


Lithographic Technical Foundation 
vere considered. 
the Couneil 


Foto-Lith. 


Phe new members ot 


ire; Harry Ek. Brinkman. 
lne.. Cincinnati. president of the Na 
tional Association of Photo-Lithogra 


Walter Ek. 


secretary of the 


phers. and Soderstrom. 


same association 
lwo balancing members of the Amal 
‘camated Lithographers of America 
ire to be added. 

Phe enlarged educational and train 
ing program of the Technical Foun 
dation were explained to Council 
nembers by Wade E. Griswold. exec 
live director of the Foundation, and 
Harry H. Platt. chairman of the in- 
dustrvs educational committee. 
The Couneil 


mediate preparation of an overall fa 


recommended the im 


tual deseription of the industry in 


terms of plants. products equipment 
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Joint Council Actson Veterans Jobs, Adds Members 


job classifications and employment 
possibilities. This will be made avail 
able to the 
authorities, such as Selective Service. 
War 


(Commission. the Armed Services and 


proper Governmental 


Veterans bureau. Manpower 
other Governmental agencies to assis! 
them. and the industry as a whole. 
in the proper guidance of returning 
veterans who may be interested in the 
lithographic industry. It will provide 
definite assistance to these agencies 
efforts to 


veterans a full and accurate story of 


in’ their present to such 
job opportunity within this industry. 

The next regular meeting of the 
Council will be held in St. Louis in 
November. Communications to the 
Council may be directed to George 
Il. Loder. Chairman. 75 Varick Street. 


New York | 4 N, 7. or to Benjamin 







\l. Robinson. Secretary. 70 Pine 
Street. New York 5. N. ¥. 
- 
New York to Hear Navy Man 
Li. W. Bradley Edelblut, USN. is 


to be the speaker at the first regular 


meeting of the Litho Club of New 
York. October 25 at the Building 
Trades Club. 2 Park Avenue, Henry 
Bischoff. Oberly and Newell Litho 


Edelblut = is 
chief of the Processing Section, Pub 
S. Navy. Wash 


ington, and will discuss reproduction 


(orp.. announced. — LA. 


lications Division, U. 
processes in-use by the navy. Prior 
to entering the service four years ago. 
he was emploved with Judd & Det 
weiler, Washington, and is a formes 
~tudent of the printing courses at 
Carnegie Institute of Technology. 
Last Kdelblut was the 


featured speaker at one of the meet 


winter Lt. 


ines of the Lithe Club of Baltimore. 


American Can Plans to Build St. Paul Litho Plant 


LANS for the construction of a 
~ix and one-half million dolla: 
fabricating and metal lithographing 
plant. to be built on a 49 acre site in 
St. Paul. Minn.. have been announced 
ly the American Can Co. in Chicago. 
Phe plant is to be started as soon a- 
labor and material are available. and 
when completed will employ about 
1.000 double the 
How emploved in St. Paul by the 
Gordon H. Kellogg. vice 
told of 


~tated that special emphasis will be 


persons. number 
company. 


president. who the plans 
placed on facilities for making con 
tainers for the meat packing industry 
fruit 


in addition to containers for 


and vegetable packing. The plant 
ix to consist of several buildings. one 
of which will be devoted to lithog 
raphy which will contain aJl neces 


-arv equipment for plate making. 





coating. presswork and ovens for fin 


ishing 
e 


Conn. Hears Postwar Talk 


\l Eaton, American Type Found 
ers. Was the speaker at the first fall 
meeting of the Valley 
Litho Club. Friday. October 6 at the 
bond Hotel. Hartford. 


postwar planning for 


Connecticut 


He discussed 
lithographers 
and displayed the literature prepared 
by ATE to 


customers and markets after the wat 


assist in planning for 
Following Mr. Eaton's talk. movies of 
the club’s summer outing. held near 


Springfield. Mass.. were shown. 


Plans for the next meeting were 
is to be held De- 


cember | at Hartford. The program 


discussed. and it 


for this meeting will be announced 


later 















































































HARRIS V-COAT 





Proved by actual use 


in many of the most successful plants 


in the country 


a ERS are more and 
more relying on Harris V-Coat 
as an answer to their platemaking 
problems. Repeat orders prove 
this to be true. 

V-Coat is an improved coating 
solution for surface plates. It 1s 


stable, uniform coating, made from 


chemicals new to lithography, and 


avoids many of the uncertainties of 
albumen. Plates made with V-Coat 
are tough and stand up for excep- 
tionally long runs. 

V-Coat is inexpensive. It is con- 
venient to handle, as it is shipped 
in concentrated form and requires 
only the addition of water and 


ammonium dichromate solution. 





e THERE’S A HARRIS DEALER NEAR YOU e 
Send for folder and prices 


W. E. BOOTH CO. HARRIS-SEY BOLD-POTTER CO NORMAN-WILLETS CO 
Toronto - Montreal Atlanta Chicago 


CALIFORNIA INK CO. \. E. a PHILLIPS & JACOBS CO 
San Francisco, Los Angeles ae Philadel phia 
Portland, Seattle, Salt Lake City HILL-HENTSCHEL CO. 


St. Louis, Memphis, Dallas, PHOTOTECHNICAI 


ALLAN B. CROKE CO Oklahoma City LABORATORY 
Boston McKINLEY LITHO SUPPLY CO Washington, D.C. 
G. ©. DOM SUPPLY CO Cinci ti ec — 
ee ROBERTS & PORTER, IN¢ 
papeasnpsati MEDO PHO rO st PPI ¥ CO New York City - Chicago 
DOMINION PRINTING INK New York City ; 


& COLOR CO., LTD 


Vancouver Akron Baltimore 





HARRIS -SEYBOLD:- POTTER COMPANY 


CHEMICAL DIVISION 


CcLEVELAN D a a ae 


METZGER PHOTO SUPPLY CO SINCLAIR & VALENTINE CO 
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Phila. Club Nominates Stevens; to Hear Ansco Man 


ILLIAM J. STEVENS. of Ed- 

ward Stern & Co.. was nom- 
inated for president by the Litho 
Club of Philadelphia, at its opening 
meeting September 25 at the Poor 
Richard Club, to succeed Walter A. 
Kaiser of the 
Alpha Litho Co.. Camden. 


same firm. Elmei 
Strange. 


\. J.. was nominated for vice presi- 





To Hear Talk on Ansco Color 


A talk and demonstration of the new 
Ansco color products and processes will be 
the feature of the October 23 meeting of the 
Litho Club of Philadelphia at the Poor Richard 
Club. Frederick Wentzel, representative of 
the Ansco company will be the speaker. 





dent to succeed Mr. Stevens in that 
ofice: John Knellwolf. United Lu- 
theran Publishing Society was nomin- 
ated for re-election as treasurer. 
and Joseph Winterburg. Phillips & 
Jacobs. was nominated for re-election 
as secretary. Election is scheduled 
for the October 23 meeting. 

whom 
nine are to be Merle 
Schaff. Dando-Schaff Printing & Pub- 
lishing Co.; Walter Harris. and War- 


ren Troutman, Ketterlinus Litho Mfe. 


Directors nominated from 


elected, are: 


(o.: Joseph Mazzaferri, Herman Britz 
and Frank Ferrigno of Graphic Arts 
Engraving Co.: Robert Headley. Ma- 
jestic Press; Anthony Capello and 


William Dietrich. Jos. 


kugene 


Hoover & 
W alter 
ReSavage. Crown Can Co.; Stanley 
Rinehart, EF. I. 
& Co.: Wilfred Lewis, Security Bank 
Note Co.: and Herman Hanselman. 
Penn Litho Co. Messrs. Schaff. Har- 


ris. Mazzaferri. Britz and Headley 


Sons: 


Hoppe and 


du Pont de Nemours 


are already members of the board. 
For associate membership the club 
nominated George Stevens. Crescent 
Ink & Color Co.. and John Dieterle. 
Sinclair & Valentine Co. 

Walter E. 
secretary of the National Association 
of Photo 
speaker at the September meeting. 
outlook 


for the lithographic industry. The 


Soderstrom. executive 
Lithographers. was the 
and discussed the postwar 


hoard of directors made Mr. Soder- 
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strom an honorary member of the 
club. As in the past. a plaque was 
presented to the speaker. It is a small 
zine litho plate with an appropriate 
inscription. and mounted on a wood 
hase, 
* 

Buys Texas Supply Co. 

The Texas Offset Supply Co., Fort 
Worth, has recently been purchased 


by Robert L. 


tinue to operate the company as be- 


Carter. who will con- 


fore. The Texas firm was formerly 
operated by E. FE. Fickenwirth who 
also operates the Western Litho Plate 
& Supply Co.. St. Louis. Mo.. and the 
Dixie Plate Graining Co., Atlanta. 
Ga. The new owner of the Fort 
Worth company has been associated 


Dallas 


lithographers, since 1918 and_ will 


with Exline-Lowdon  Co.. 


continue there at least for the pres- 
William L. Meyer. 


who was formerly manager of the 


ent. it was said. 


Pexas Offset Supply Co.. is recover 
ing from a stroke suffered in June 
and is expected to be again calling 
on the Texas lithographic trade in 
the near future. Mr. Fickenwirth 


said. 6 


LTF Adds Two to Training Group 

A. H. Spaulding, Spaulding-Mos- 
Co., Boston, and Frank A. Myers. 
Copifyer Lithograph Corp.. Cleve- 
land, have been appointed by the 
Lithographic Technical Foundation 
to its educational committee. The 
committee is to help in the prepara- 
tion of texts. manuals, and training 
courses, and in the supervision of 
lithographic training schools. 

a 

Soderstrom Talks at Baltimore 

Walter 


secretary 


FE. Soderstrom. executive 
of the National 


Photo-Lithographers, was 


Associa- 
tion of 
scheduled to address the Baltimore 
Club of Printing House Craftsmen. 
October 10, on the subject. “Let's 
Consider—-Should We Install Off. 


set 7? 


Over 400 Attend New England Conference 


VER 400 registered for the first 

New England Conference for 
the Graphic Arts held September 15- 
20 at Hotel Statler. Boston, and at- 
tendance at the Advertising Club 
luncheon held in connection with the 
Devoted to all 


branches of the graphic arts. and 


affair reached 500. 


built around the theme “Planning 
Today for Printing Tomorrow.” the 
conference opened with a meeting of 
the Boston Craftsmen’s Club. at 
which A. Ruiter. 
Lithograph Mfg. Co., presided. 


Gordon Forbes 

The following morning the regular 
program got under way with the 
following as speakers: Walter B. 
Reilly. Courier-Citizen Co.. Lowell. 
Mass.: Millard D. Taylor. Rand 
Avery-Gordon Taylor. Boston: Hor- 
ace Hart. Leo Hart Co.. Rochester. 
\. Y.: Walter Bowie. Carrier Corp.. 
Syracuse, N. Y.: Nelson E. Hooper. 
National Casket Co.: John E, Wiley. 
Fuller & Smith & Roos, New York: 


Paul Swafford. president of the Bos- 


ton Advertising Club; Glenn Gris- 


wold. editor of “Planning” and 
“Public Relations News”: Henry 
O'Neil, Nashua Gummed & Coated 


Paper Co., Nashua. N. H.; Wallace 
Strathern, New England Coke Co.: 
Russell Hogan, Blanchard Press, New 
York: William Winship, Brett Lith- 
ographing Co.. Long Island City. N. 
Y.: and Hal 


Corp.. Long Island City. 


Sorenson, Intaprint 

The third day's sessions included 
as speakers Warren G. Davis, The 
Davis Press, Worcester. Mass.; Harry 
LL. Gage, Mergenthaler Linotype Co.. 
Brooklyn, \. Y.: Prof. Glen U. Clee- 
ton. head of the Department of 
Printing. Carnegie Institute of Tech- 
nology; and Emil Mueller. Edward 
Stern & Co., Philadelphia; Robert A. 
Whidden. Rand Avery-Gordon Tay- 
lor. presided at the closing luncheon 
at which Cockrell. Midwest 


Printing Co., Tulsa. Okla.. and head 


James 


of the United Typothetae of America. 


was the speaker. 
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TOMORROW'S PAPER...* 


\fter the war, printers and buyers 
of printing will benefit) from = im- 
proved paper standards. Like every 
other paper maker, International 
Paper Company has been forced. 
through war scarcities and restric- 


tions. to produce sub-level paper. 


But out of the trials and tests have 
come many interesting and fruitful 
results. All this experience will be at 
your service at the end of the war. 
Then 


even better paper than ever. 


International will produce 


BUY BONDS...SAVE WASTE PAPER 


Grlteinational 


s 


: 


220 E. 42nd ST., NEW YORK 17, N.Y. 


PAPERS FOR 


PRINTING 


‘+; PAPER COMPANY 


AND CONVERTING 
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Baltimore Club to Hear Mast; Names Steinwedel 


olficer of the 


Army Map Service, Washington. will 


Pr. COL. FREDERICK W. MAST. 
® k.. =executive 

le the speaker at the October 16 meet 
ing of the Litho Club of Baltimore 
it Hotel 
“Mapping the Road to Victory” and 


merson. His subject  i- 


the dinner meeting is scheduled t 
wein at 6:30 p.m, 

\t the September meeting. Edwin 
\. Steinwedel. Crown Cork & Seal 
(‘o.. was nominated for president ol 
the club. to succeed J. Albert Cald 
well. Young & Selden Co. Other 
nominations were Otto Molz. Ameri- 
can Bank Stationery Co.. for vice 
president to succeed Mr. Steinwedel ; 
W. Parker. Photo Litho 
Plate Graining Co.. for secretary to 
succeed Ken 0. Bitter, Gamse Litho 


Spencel 


Co.: and Andrew F. Panuska. Crown 
Cork & Seal Co.. for treasurer. to su 


ceed Albert H. Momberger. Mary 


land Lithographing Co 


Stecher-Traung Men in France 


Somewhere in France a “Stechet 
lraung Battalion.” composed of many 
men from the Stecher-Traung Litho 
vraph Co, of Rochester. N. Y.. and 
San Francisco, is operating Army 
lithographic equipment turning out 
maps. orders. and other requirements 
of an army in the field. Joseph Ma 
hell. superintendent of the Roches- 
ter plant. reports. In charge of the 
job is Capt. Joseph Machell. Jr.. a 
former employee of the Rochester 
Other men in the battalion 
Rochester plant include 
Clifford Ellis. Jack Mauer. Austin 
Wilson. Albert Vigna. Don Beiden 
hach, Fred Bibbes, and Charles Van- 


denburgh. Also included are sev- 


plant. 


from the 


eral men from the San Francisco 


plant. Capt. Machell has been over- 
seas two vears. and prior to the in 
Vasion was stationed at a base litho 
raphic plant in England. In pre 
nvasion surveying 


vork he 


lrench 


mapping and 
made several trips to the 
beaches via submarine. se 


retlhy landed and eathered informa 
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Vembers nominated tor the board 
of governors included William Gar- 
ten. Owens [linois Can Co.; Herman 
}. Engel, Crown: Lloyd 
Illinois: Fred W. 
Crown: Warner D. Heim. Jr... Owen- 
IHinois: Mr. Bitter: John Lavin, Con 
tinental Can Co.: S. Willard Lamb- 
din. Arthur Thompson & Co.: Nor- 


Bowden. 


Owens Green. 


man A. Heath. Photo Litho Plate 
(sraining Co.: and Fred C. Wikoff. 
Sinclair & Valentine Co. Mr. Cald 


well becomes a member of the board 
as past president. Formal election 


is scheduled for October 16. 


About 
meeting to hear Edward J. Pechin. 
I. duPont 


de Nemours & Co.. who discussed the 


50 attended the Septembe: 
Plastics Department of F. 


many new plastics which will come 
into wide use after the war and 
products 


~-howed many samples of 


made from plastics. 


tion which aided in the June 6 land- 


nes. These secret night landings 
were dramatized on Columbia Broad- 
casting stations September 12 on the 


\ ! i@ley show 


Chicago Craftsmen Number 498 
Club of 
House Craftsmen. with 1495 members 
as of Sept. i. 
“the world’s largest club of printing 
During the 1945-14 sea- 


son there was a net gain of 52 new 


The Chicago Printing 


is claiming that it is 
craftsmen.” 


members and at last month's first ses- 
sion for this season nine more were 
added to the roll. 
vears ten monthly meetings ranged 
from 147 in December to 302 in May. 


Attendance at last 


the monthly average being 208. Nine- 
teen members of the club are repre 
sented by stars in the organization - 
service flag 


Kindred, MacLean Reopens Office 

The Chicago office of Kindred. 
MacLean & Co., Long Island City, 
\. \ 


lithographers. was reopened 


during September at Jo0) bast Ohie 
St.. by Major “Gus” Jenssen. who 
has just been released trom duty with 
Air Forces. Before enter 


Mav. 1942. Mi 


Jenssen was in charge of the Chicago 


the Army 


ing the army in 


office. but it was closed at that time. 
George P. Hughes. vice-president in 
charge of sales at the home plant 
in New York. said that Western of 
fice will handle sales, art and crea 
tive work, but all production is done 


in New York 


Offset ‘Post Yarns’’ Covers 


The new “Post Yarns.” miniature 
reprint edition of the Saturday Eve 
ning Post. is produced by combina 


lion lithography and letterpress ty 





Set the Wild Echoes Flying... 
AND OTHER POST STORIES 


Vol. 2 No. 4 


Rand Avery-Gordon Taylor, Boston. 
and is sent to service men overseas. 
Covers of the 5 x 414 in. 64-page 
miniature are lithographed in fou 
color process, and the run is approx- 
150.000 each week. The 


covers of the first four issues were 


imately 
reproduced from original Norman 
Rockwell paintings. while more re 
cent ones have been reproduced from 
color photographs of post cover art. 
(harles Mallett of the Boston com 
pany reports. “Post Yarns” contains 
reprints of three current fiction stories 
from the magazine and a number ol 
cartoons. Inside pages are produced 


hy letterpress 


19 














Mayer Again Heads MASA; Study Lithography 


DWARD \. MAYER, Jr., presi- 

dent of James Gray. Ine., New 
York lithographers and direct mail 
specialists, was re-elected president 
of the Mail Advertising Service Asso- 
ciation, at its 24th annual convention 
September 23-24, at Hotel Statler, De 
troit. All other ofhcers were also re- 
elected. They are Merrill C. Burgess. 
Minneapolis, vice president; Clarence 
Musselman. Allentown, Pa... treas- 
urer; and Miss Jeannette Robinson. 
executive 


Detroit. secretary. Mr. 


Mayer has served as president of 
MASA since 1942, and prior to that 
served a year in 1939-40, 
Lithography took the spotlight at 
several sessions of the convention as 
representatives of the direct mail 
firms studied plans for postwar ac- 
tivities. One session was devoted to a 
question and answer clinic “All About 
Offset.” at which Elmore L. King. 
sales manager of Ardlee Service, New 
York 
process and its applications to direct 
mail and letter shops. Mr. King ap- 
Rosenstadt of 


lithographers. explained the 


peared for Bernard 
Ardlee, who was originally scheduled 
Ardlee company is 


lo speak. The 


Supply Guild Holds Forum 


About 500 persons from all branches of 
the graphic arts attended the Post V-Day 
Printing Forum (above) at Hotel Astor, New 
York, September 14, sponsored by the Printers 


a0) 


said to be the first letter shop to in- 
stall offset equipment. having placed 
its first offset press in operation in 
1931. 

In a talk “Much Ado About 
Nothing.” Mr. Mayer also discussed 
offset and indicated that sooner or 
later letter shops would have to install 
offset equipment in order to best serve 
their markets. Other speakers at the 
two-day sessions discussed other 
phases of wartime and postwar direct 
mail production and equipment. 


Erickson Heads Chicago GPO 
Walter FE. Erickson has been pro- 
moted to the managership of the Chi- 
cago warehouse of the Government 
Printing Office. a post held for over 
i year by A. G. Harney. who resigned 
Lewis V. L. 


been named assistant to Mr. Erickson 


recently. Hayley has 
in the task of expediting Government 
printing contracts. Ofhees are lo- 


cated at 600 W. 41st St. 
ao 


Chicago Club Opens Season 
0. S. Barrier. sales manager of Ox- 
ford Paper Co., was guest speaker at 


the meeting September 28. which 


Supply Salesmen's Guild. Speakers, represent 
ing federal government printing, municipal 
government, manufacturing and advertising, 
predicted a bright future for New York's 
printing trades. Norman L. Rowe, Ideal 
Roller & Mfg. Co.. was master of ceremonies 


opened the Chicago Lithographer- 
Club’s fall season. Bringing his ex 
perience of over thirty years in the 
business of making and merchandis. 
ing paper, Mr. Barrier discussed “Pa 
per——Past. Present and Future.” with 
emphasis on immediately prospective 
conditions in the industry. Following 
his talk organization policies were 
discussed, 
e 

Young Lithogs to Meet 

The first meeting of the Young 
Lithographers Association of New 
York is scheduled for Wednesday. 
November &. at the Building Trades 
Club. 2 Park Avenue. William Win- 
ship. Brett Lithographing Co.. YLA 
president. announced. Present plan- 
call for an informal round table dis- 
cussion following dinner. with no 


formal speaker. he said. 


7 
United Wall Paper Revises Name 
The name of United Wall Paper 
Factories. Inc.. Chicago, IIL, was 
changed to United Wallpaper, Inc.. 
by action of the directors October 5 
. 
H. A. Strobridge Dies 
Hines A. Strobridge. 54. forme 
salesman of the Strobridge Litho- 
vraphing Co.. Cincinnati, and son of 


W. M. 


of the firm, died recently. 


Strobridge. former secretary 





Speakers were Hon. Newbold Morris, president 
of the New York City Council, Hon. A. & 
Giegengack, public printer of the U. S., Edga: 
Kobak, executive vice president of the Blue 
Network, and John A. Zellers, vice president 
of Remington Rand 
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Posters Play Big Part in 5th and 6th War Loans 
AT LEAST ONE EXTRA 


My Thinking... 

My Money... My Time 
will stay in this 
war to the finish 





FOR THE SIXTH ! 


The above 24 sheet posters, together w:th the one shown on the front cover, are now in pro- 
duction at the Gugler Litho Co., Milwaukee, as part of the biggest outdosr advertising cam 
paign in history. The above posters were prepared for local and national sponsorship under 
the direction of Mark Seelen, natiznal art director of Outdoor Advertising, New York. The 
art for the top poster was by C. C. Bealle, and Joseph Campanaro was the artist who painted 
the lower poster. In addition to these posters, uncounted others prepared by local and nati-nal 


advertisers, will carry the 6th War Loan message. 


large 


ITHOGRAPHY 


part in the success of the Sth War 


plaved a 


Loan drive. recently released  statis- 
tics reveal. To put the campaign 
over, 91.542.262 individual pieces of 
printed matter were distributed. in- 
32.000,000. posters. 
hich were lithographed. although 
lacking. 


Responsibility for organizing and 


ludine most ol 


definite figures are 


executing the tremendous job of pro- 


ducing and distributing the larger 
ortion of the posters was given the 
Outdoor A dvertisine Association of 
\merica, trade association of the bill 
sosting industry. Expenses were 
rhe in part by the outdoor adver- 
tising industry which coniributes bill- 
ard space by the acre and by co- 
erating sponsors of the posters. 
cluding business and industrial con- 
erns. church. fraternal. labor and 
ic groups and others. 
In addition to putting over the five 
r bond drives and planning now 
the Sixth War Loan. seventeen 
er campaigns have been supervised 
, 


1 . . e . 
the outdoor industry association's 


War Activities division. 
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Subjects ranged from mobilizing 
for civilian defense to recruiting for 
the armed forces: from Red Cross 
blood bank contributions to support 
of USO: and from Victory gardens. 
or home canning to waste paper sal- 
vage. car sharing. manpower. ration- 
ing and a score of other projects. 
Lithography s exact part in each 
program may never be known. since 
the task of determining which lithog- 
rapher produced which poster in the 
past three vears was too big for Out- 
doors staff to tackle. James Kirby. 
field secretary of the War Activities 
division. submitted. however. a list 
of twenty-three lithographers who 


worked closely with the Association. 


Those located in’ New York in- 
clude: P. J. Carey & Sons. Ine.: 
Tooker Lithograph Co.: Ruslineg 


Wood: Spurgeon Tucker. and Plam 
pin Litho Co. Chicago lithographers 
on the list included Central Printing 
Nation- 
al Printing & Engraving Co., and Ed- 


wards & Deutsch Lithographing Co. 


& I linois Lithographing Co. : 


Cleveland's representatives — in- 


cluded Continental Lithograph Corp. : 


Morgan Lithograph Co.: and Schmitz- 
Horning Co. Others listed were 

from boston. Forbes Lithograph Mfe. 
Co.. and Buck 
Milwaukee. Gugler Lithographic Co. 
and American Poster Corp.: Los An- 
geles. Western Lithograph Co.: San 


Francisco. Schmidt Lithograph Lo.” 


Printing Co.: from 


i. 


Printing Co.: Philadelphia. MeCand- 


St. Louis. Compton & Sons Litho & 


Cincinnati. 
Strobridge Lithograph Co.: Buffalo. 
Niagara Lithograph Co.: Erie. Pa.. 
Printing & Lithograph Co.: 
Lone Island Citv. N.Y. 
Litho & Printing Co. 


Many other lithographers. Mr. Kir- 


lish Lithograph Corp.: 


oO. De 


Latham 


by added. belone on this list for 
their production of posters for loeal- 
ized campaigns handled without su- 
pervision of the national association 
and of which it has no records. 

Nor was Outdoor Advertising As- 
sociation the only group engineering 
the Government's many educational 
campaigns conducted through the me- 
dium of lithographed posters. In a 
“Food Fights for 
paign, the American Institute of Bak- 


Kreedom” cam- 
ing supervised from its Chicago head- 
quarters an extensive poster project 
which had many sponsors in the food 
processing field, 

Suggestive of the tremendous quan- 
lithographed material in- 
that one 


tities of 
volved was the statement 
sponsor. Merck & Co.. designed six 
posters to encourage use of enriched 
white bread. Approximately 1.300.- 
000 copies were lithographed. the 
job being produced by Brett Litho- 
eraphing Co.. Island City. 
\. Y. This was described as an 


color job on 70 |b. offset. 16 x 221%, 


Lone 


oO 
_ 


inches in size. 

For the Doughnut Corp. of Amer- 
ica. Columbia Lithographic Co.. New 
York. produced another series of four 
posters in eight colors. Drake Bak- 
eries. Brooklyn. \. Y.. contributed a 
series of 24-sheet posters, while many 
other bread and bakery goods manu- 
facturers further swelled the flood of 
posters in this campaign. Because of 
their contacts with more than 200.- 
stores. Standard 


York. served as 


000 retail food 
Brands. Inc... New 


distributor. 








Prominent Users of Strathmore Letterhead Papers: No. 52 of a Series 


MENTHOLATUM 


} —- * e i? 


a ee : ; 


~~ - 


does your letterhead 
represent your traditions? 


From darkest Africa to the Far East... from the 
steppes of Russia to the Brazilian jungles . .. Mentholatum, 
the simple, effective, home remedy... has brought relief and 
comfort to millions. It’s found in army post exchanges as well 
as every corner drugstore. Wherever Mentholatum is sold it 
is recognized as a superior medicinal product. 


To represent its traditional insistence on quality, 
Mentholatum has long used Strathmore papers for its letter- 
head. For Strathmore, too, is recognized as a superior product 
everywhere. Your letterhead is your ambassador to your 
public. Now that lighter weight papers are a wartime necessity, 
quality becomes more important than ever. The Strathmore 
watermark is your assurance of that quality. 


Strathmore Papers for Letterheads: Strathmore Parchment, 
Strathmore Script, Strathmore Bond, Thistlemark Bond, 
Alexandra Bond, Bay Path Bond and Alexandra Brilliant. 


STRATHMORE 





















MAKERS 
OF FINE 
PAPERS 


Strathmore Paper Company, West Springfield, Massachusetts 


PAPER IS PART OF 


TODAY'S 
PICTURE 


Current Strathmore advertis 
ing points out how essentia! 
paper is to the war effort 
features leading industries 
that use Strathmore in their 
Victory programs, stresses 
the point that good letter 
heads help maintain the 
reputation every firm is 


guarding today. 


x * * 


This series appears in: 
FORTUNE 

TIME 

BUSINESS WEEK 
UNITED STATES NEWS 
NEWSWEEK 

FORBES 


ADVERTISING & 
SELLING 


TIDE 
PRINTERS’ INK 
SALES MANAGEMENT 
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Ashland Firm Dedicates Honor Roll for 223 


The honor roll (above) containing 223 
names was dedicated September 22 at the 
Ashland, Ohio, plant of the A. L. Garber Co., 
printers, lithographers and box and carton 
makers. Speakers on the dedication program 
included C. F. Crain, president of the com- 
pany, and Travis Martin, president of the Ash- 








ROLL 


The A.L.GARBER Co. 





land Bindery Workers Local No. 200. Mr. 


Crain praised the 223 company employees 
who have gone into the service, and paid 
special tribute to four who have lost their 
lives in the armed services. They are Patrick 
Carpenter, Carl Mumaw, Rex Vanzile, and 
Robert Fowler. 


Calendar Makers Show Wares at Specialty Show 


ALE NDAR manufacturers attend- 
C:. the J1si annual convention 
ind specialty fair of the Advertising 
National 


Specialty \ssociation in 


Chicago. September I] to 15. re- 
ported a lareer demand for their 
woducts than ever before in_ their 
experience, Quota restrictions on 
siper are. however. seriously ham- 
ering the abilitv to satisfy this de- 


rand, 


uing production of all types of cal- 


Some manufacturers are con- 


dars. although in reduced quanti- 


es. but most manufacturers. on the 
ier hand. have found it expedient 
» discontinue many lines and con- 
entrate on production of those which 
ive proven most popular in the past. 
Newman - Rudolph Lithographing 
= Chicago, as reported by H. W. 
immine. manager of the calendar 
epartment, has. for instance. discon- 
ued produciion of all subjects ex- 


' 


pt religious calendars. of which 
\ new designs were displaved in 
eir exhibit. This arrangement. Vir. 
immine said, will last only for the 
ration or until conditions permit 
umption of former schedules. 


Ctility calendars. carrying blank 


ms for recordine household bud- 
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vets. income figures for tax account 


ing. kitchen recipes. milk and grocery 


order blanks and other uses. have 
largely disappeared. due to their need 
for considerable extra paper. Map 


illustrations. which became suddenly 
popular two years ago. have also been 
reduced or eliminated. 

John Baumgarth. head of the Chi- 
cago lithographing company bearing 
his name. asserted that in contrast 
to this trend. people are still demand- 
ing high class art that is in good 
taste. Calendar buyers. he declared. 


are becoming stronely “art con- 
scious.” Recent publication of “Cur- 


rie! A book by 


Peters. which reviews the history. of 


Ives.” the Harry 
that famous old litho concern and in- 
cludes a liberal number of reproduc- 
tions of Currier & Ives prints. has, he 
feels. revived interest in good pic- 
tures of simple “homey” subjects and 
set the pace for commendable modern 
illustrations. War pictures. as such. 
are “out.” Mr. Baumegarth also said. 
hut considerable demand exists for 
subjects symbolizing “America, Land 
of the Free.” 

Harrison & Smith Co.. 75-year-old 


Minneapolis combination plant. dis- 


played an assortment of large and 
small booklets and greeting cards, 
which C. F. 


claimed is the only line of this type 


Brantner, sales manager. 


of merchandise being manufactured 


for advertising specialty jobbers. 


Among samples shown which were 


especially noteworthy for the artistry 
of their execution. were a_velour- 
hound. illustrated booklet containing 
Dickens” 


“Christmas Carol.” and another book- 


a condensed version of 
let of Christmas carols with musical 


scores. 


Mrs. Brantner. assistant sales man- 
ager. was on hand to help her hus- 
hand receive visitors at the Harrison 


& Smith display. 


Skinner & Kennedy Co.. St. Louis. 
Vo.. showed a line of large business 
calendars and also had a display of 
products planned for the 
A. H. Haskins, sales mana- 
Skinner & Ken- 


nedy. who also manufacture station- 


postwal 
period. 
ver. was on hand. 
ery. find a combination of lithogra- 
phy and letterpress ideal for calendar 
production. Also at the exhibit were 
Fiank S. Elliott. general manager of 
N. Barker 


the calendar department. F. 


end EB. T. Voight. 


salesmen. 


Vissing in the Joseph Hoover & 
Sons Co, space was Joseph Hoover. 
Sr.. head of the company. For the 
first time in many vears Mr. Hoover 
Chicage 


as unable to attend the 


how. this being due to the serious 
illness of Mrs. Hoover. which kept 
(;. Hoover. 
and R. A 


present to 


Thirty: 


him in Philadelphia. J. 
Jr... company treasurer, 


Hoover. secretary. were 


handle convention business. 
five desiens. all new and including 


Kodachrome 


were displayed at the Hoover Com- 


several reproductions. 


pany exhibit. 


Other lithographers exhibiting cal- 
endar lines. included Bagley & St. 
Clair. of Chicago and St. Paul. and 
Goes Lithographing Co., Chicago. 
Arthur Goes, Sr.. president: Chas. 
Goes. vice-president. and R, EF. Nel- 
son. sales manager. represented the 
Goes concern while the Bagley & 
St. Clair Co. display was directed 
by F. B. Spikins. president. and D. 


H. Wolfer. general manager. 
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THE RIGHT CHEMICALS... 


Your chemicals must be right. They play an important part in trouble-free runs, 
quality jobs, and profits. 












Make sure that your chemicals are right by insisting on MERCK CHEMICALS 
FOR THE GRAPHIC ARTS. 


Exacting laboratory control ensures their purity, uniformity, and reliability. You 
can depend on them for the same good results, from the same procedures, every time. 
Write for catalog. 





FINE CHEMICALS FOR THE”. * 
PROFESSIONS AND INDUSTRY-'SINCE 1418. 





MERCK & CO., Inc. . Manufacturing Chemists RAHWAY, N. J. 


New York, N. Y., Philadelphia, Pa., St. Louis, Mo., Elkton, Va., Chicago, Ill., Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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Douglas C. McMurtrie Dies 
Douglas C. McMurtrie. 56, director 
of typography of the Ludlow Typo- 
graph Co.. who for many years had 
played an outstanding role in the 
International Association of Printing 
House Craftsmen. died September 29 


heart attack suffered in his 


from a 


One of the last 
photographs _ taken 
of Mr. McMurtrie 
was this taken at 
the recent Crafts- 
men's convention. 





Il. At the time 


of his death he was educational com- 


home at Evanston. 
missioner of the Craftsmen. 

Mr. MecMurtrie was a graduate of 
the Massachusetts Institute of Tech- 
nology. and started out in newspaper 
work, soon changing to typographic 
1912 to 1919 he 


Journal for 


From 
The 
the Care of Cripples,” 


design. 
edited American 
and from 1917 
to 1919 was also director of the Co- 
lumbia University printing — office. 
Two years later he joined Conde Nast 
publications and helped design and 
build that company’s printing plant 
1925 he 


joined the Cuneo Press. Chicago, as 


at Greenwich. Conn. — In 
director of typography, and in 1927 
he joined the Ludlow company. He 
the 


and scholarly books on typography. 


was author of many historical 
printing. and bookmaking. and also 
continued to write extensively on the 
care of crippled persons, especially 
those wounded in the World War. 

Mr. McMurtrie was credited with 
being responsible for a closer study 
of modern European typography and 
was a founder of the Continental 
Typefounders Association which im- 
ported many type faces from Europe. 
He himself brought others including 
Astre'e Didot. LeMercure. 
Narciss and Cochin. 


He had heen a 


Craftsmen 


original 
familiar fieure at 


meetings and at many 


lithographie conventions. 
e 
Chas. Peto, Hammermill, Dies 
Charles B. Peto. 54. 
the New York office of the Hammer- 


manager of 
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mill Paper Company. died September 
9. at Montauk. Long Island. where he 
He had 


suffered a severe heart attack a few 


had gone for the week-end. 


vears ago but had been in apparent 


good health recently. He had been 


with Hammermill since 1928. 
. 
William Geisinger Dies 
William Geisinger. former offset 
press room superintendent with Goes 


LO, died 
September 10. at the age of 67 years. 


Lithographing Chicago, 


lwo vears ago last June, Mr. Geis- 
inger suffered a stroke and has been 


confined to a hospital and his home 
He had been with the Goes 


company twenty-five years and was 


since. 


prominent in activities of the Chi- 
cago Lithographers Club. 


Former Forbes Executive Dies 


Francis FE. Getty, 84. who. until 
his retirement 20 years ago. was vice 
president and art director of the 
Forbes Lithograph Mfg. Co., Boston. 
died September 23 at a Boston hos- 


pital. A 


vive. 


widow and two sons sur- 





QUESTIONNAIRE RE: PROPOSED SURVEY - SECTION 722 I.R.C. 





Please check "Yes" or "No" 


We will supply data similar to that 
report confidentially to LNA. 


722(b) (3). 


If answer is "Yes" which section 


or 722(b)(3). 


If answer is "Yes" which section 


act. 


If answer is "Yes" what sections 


the act. 


If answer is "Yes" whet sections 


Other comment: 





If your answer is "No" will you supply it confidentially 
to an outside statistical organization. = —_ 


We can supply data as indicated above back through 1922. | 


We cannot supply data as far back as to include 1922 but 
can supply it as far back as to include 


We have filed a claim for relief under Section 722(b)(2) or 


We expect to file a claim for relief under Section 722(b)(2) 


We have filed ciaims under other relief sections of the 


We expect to file claims under other relief sections of 


Company 


outlined in LNA staff 
Yes No 


Yes No 


Yes No 


(year) 





Yes No 





Yes Ni 





Yes No 





Yes No 








By 











In an effort to determine whether the litho- 
graphic industry is sufficiently interested to 
have a survey made from which to develop 
reliable statist'cs on lithography’s profits cycle 
for use in obtaining relief under Section 722 
of the excess profits law, the above question 
naire has been sent to 600 lithographers by 
the Lithographers National Ass-ciation. Ed- 
ward D. Morris, of LNA, explained that if the 
industry's profits cycle can be developed, 
based on confidential data supplied by in- 
dividual companies, a reconstruction of base 
period earnings for individual compan’es may 
result. If it can be shown to the satisfaction 
of the Treasury Department that the base 
period earnings of the lithographic industry, 


on which excess profits taxes are computed, 
were less than those of industry in general, 
and an individual lithographer pays a dis- 
criminatory tax, then substantial savings can 
be made by reconstructing what would have 
been a normal profit in the base period. 
Lithographers who are willing to supply data 
on their annual profits, invested capital and 
sales, from 1922 to 1939 (or from date of 
organization to 1939), may indicate this by 
filling out the questionnaire above and send- 
ing it to LNA, 420 Lexington Ave., New 
York 17, N. Y. LNA said that most of the 
required information can be obtained directly 
from income tax returns filed for those 
years. 
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For l dipt into the future, far 

as human eye could see, 

Saw the Vision of the world, and all 
the wonder that would be; 

Saw the heavens fill with commerce, 


areosle ‘ of MAIC sails, 
Pilots of the purple lu light, dropping 
dou 42 Ul ith costly hale 4 


from LOCKSLEY HALT 
by ALFRED, LORD TENNYSON 


Lines penned more than half a cen- 
tury ago that soon will be reality. 
Even now giant flying cargo carriers 
are spanning the globe to bring the 










material of war to our men and our 
Allies. And Tomorrow, these and 
still more massive sky-trains will 
speed the commerce of a new and 
better world. 


As always, paper will be an integral 
part of this new concept of trade. 
Paper for packaging, paper for fa- 
brication, paper for the multitude 
of printed forms necessary for the 
transaction of modern business. 
And, as always, Sorg will continue 
to serve the paper needs of printers 
and paper fabricators. 








SORG STOCK LINES: White Sorex © Cream Sorex ® Equator Offset @ Equator Index Bristol 
® Valley Cream Post Card ® Middletown Post Card ® No. 1 Jute Document @ Buckhide 
Tag ® For Converting Use: DBL (Double Bleached Lined) @ DIP (Dyed-in-pulp) 





Kb 


COMPANY - Middletown, Ohio 


MEMBER: Miami Valley Paper Shippers Associaion. 
OFFICES: New York Office: 370 Lexington Ave. (17) Chicago Office: Daily News Bldg. (6) 


REPRESENTATIVES: BOSTON, C. H. Dodge, 10 High Street (10). LOS ANGELES, N. L. Brinker, 
409 E. 2nd Street (12). ST. LOUIS. H. E. Bovis. Ambassador Bldg. (1). 
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Plan Second Annual Phila. Graphic Arts Day 


HE second annual Philadelphia 
Graphic Arts Day and Printing 
Exhibit 
November 16. 


is planned for Thursday. 
at the Bellevue-Strat- 
ford Hotel for members of the graphic 
arts industries and for all users of 
printing. The exhibit will consist of 


outstanding printed material  de- 
signed and produced by various pro- 
cesses in Philadelphia. and an all 
day program of talks and discus- 
sions has been planned. Speakers 


include Benjamin F. James. presi- 


New York Pledges More 


ITHOGRAPHERS in the New 
York 


raise funds for their share in the cur- 


area have undertaken to 


rent drive of the Lithographic Tech- 


nical Foundation in excess of the 


$300.000 goal recently set by mid- 
western lithographers. This action was 
dinner 


taken at a meeting of 60 


lithographers, September 25 at the 
New York Athletic Club. when the 
latest 


expanded research and educational 


details of the Foundation’s 


plans were told. The lithographers 
present pledged their own services 
as a committee to call on the more 
than 200 lithographic firms in the 
New York metropolitan area to ob- 
tain. annual memberships in the 
Foundation’s endowment fund. 


Milton P. 


Sons. is chairman of the New 


Dennison & 
York 


fund raising committee. and he pre- 


Thwaite. 


Also present 
at the meeting was E. H. Wadewitz. 


Western Printing & Litho. Foundation 


sided at the meeting. 


president. The Foundation’s fund- 
raising activities were suspended last 
spring pending the organization and 
development of new research and edu- 
cational programs to meet the larger 
needs and opportunities of the indus- 
trv. These activities have now been 
resumed all over the country with 
coals of $1.000.000 endowment and 
$60.000 annual dues memberships. 
According to the recently issued LTF 
financial statement, if $550.000_ is 
raised now. endowment would reach 
$1.000.000. 


at the last 


Announcement was made 


meeting that more than 
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dent, Franklin Printing Co., and head 
of the Typothetae of Philadelphia: 
Harry L. Gage. vice president. 
Mergenthaler Linotype Co., James L. 
Cockrell, president, UTA; Raymond 
Blattenberger. vice president. Edward 
Stern & Gene Flack. Public 
Relations counsel. Loose-Wiles Bis- 
cuit Co.; and Sydney Ferguson, presi- 


dent. Mead Corp. A 


scheduled for 12:15 p. m. 


Co.: 


luncheon is 
The ex- 
hibit is also to be open all day Fri- 


dav. November 17. 


Than $300,000 to LTF 


$200.000 had already been received. 

The lithographers of the Midwest 
area, including Chicago. St. Louis. 
Milwaukee, 
have set their own goal as $300,000 


Detroit. and Cleveland. 


and have already sent in more than 
$100,000. 

Similar meetings were held during 
August in Chicago. St. Louis and 
Cleveland. and others may be held in 
other cities later on. 

* 
Winship Speaks at Toronto 

William Winship. brett 
eraphing Co.. Long Island City. \N. 


Litho- 


Y.. was scheduled to speak on lithoeg- 
raphy at a Graphic Arts Day program 
October 2 at the Royal York Hotel. 
Toronto, Can. 


Kipe Issues Novel Promotion 





This 9 x 912” hardbound 44 page book was 
sent out to customers and prospects of Kipe 
Offset Process Co., New York, during Sep- 


tember. Lithographed in full color, with 
only one line of copy and a full page illustra- 
tion on each page, the brief story humorously 
tells the part played by lithographers in the 
war effort. The story is by Horace S. Kipe 
with illustrations by Paki. 


Texas Litho Firm Sold 

The capital stock of the Standard 
Printing and Lithographing Co.. 
Houston, Tex.. was purchased during 
Maverick-Clarke 
Lithograph Co. of San Antonio and 


September by the 


Corpus Christi. Aubrey Fariss, presi- 
dent of the Standard company, an- 
nounced. About 95 per cent of the 
stock changed hands for a reported 
in excess of $40,000. 
The Standard company is Houston's 
oldest 
has been engaged in the production 
of labels. A large part of the Maver- 
ick-Clarke production is also devoted 
to labels. and R. C, 
of the latter firm. said that the Hous- 


consideration 


printing establishment, and 


Hill. president 


ton plant will be renamed the Stand- 
ard Label Co. and will operate as 
the label division of both companies. 
General commercial lithography will 


Besides Mr. 


Hill. officers of the company include 


he continued, he said, 


R. P. Grieve. vice-president; Martin 
(. Tucker. vice-president and general 
manager; and EF. H. Zuercher. secre- 
tary-treasurer. 

. 


Sees Bright Future for Cans 

Steel and tin containers for food 
packaging will find increasing ac- 
ceptance among customers in the 
postwar world according to F. J. 
O’Brien, president of the Can Manu- 
facturers Institute, speaking before a 
directors meeting of that group in 
New York during September. The 
per capita consumption of canned 
vegetables increased 55 per cent from 
1925 to 1940. and during the same 
period the consumption of canned 
fruit increased 86 per cent, and Mr. 
O’Brien 


would continue. 


predicted that this trend 


Buckelmueller, Buffalo, Dies 
Henry Buckelmueller, 80, former 
vice-president of the Sale Lithograph 
Company. Buffalo, N. Y., died Sep 
tember 10 in his home there. A na- 
tive of Milwaukee. Wis.. Mr. Buckel- 
mueller came to Buffalo 
was 20 and established a lithograph 


when he 


business. 
the Sale 
1912. he later hecame vice-president. 


Entering the employ of 


Lithograph Company in 
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The Theatre Guild's ‘Oklahoma!’ 


a current Broadway winner 


... you ll gt CONGER runs using 





GRIPTITE 


4-PURPOSE LACQUER INTENSIFIER and WASHOUT SOLUTION 


Plates treated with GRIPTITE deliver longer runs than plates made 
without it. And, longer runs are well worth its small cost! 

GRIPTITE adds extra impressions because it forms a protective 
film over the delicate image, protecting it from attack by acid and 
water during development and at the press. It also intensifies 
Per Gallon 5.00 


Per Quart 1.50 
F.O.B. New York or Your Dealer 


the image, resulting in higher 


quality press-work from any 


press in your plant. 


. Apply direct to the albumin plate before 


using Developing Ink. 


. Use as a washout solution and intensify 


the image in one operation. 


. Mix with equal part of Developing Ink 


and intensify the image at time of de- 
velopment. 


. Use as an intensifier at the press on 


weak plates. 


The FUCHS & LANG MFG. CO., Division 
General Printing Ink Corp. 


CALIFORNIA INK CO., INC. 
CANADA PRINTING INK CO., LTD. 


(Prices slightly higher in Canada for Imperial measure) 







LITHO CHEMICAL 
& SUPPLY CO., Inc. 


63 PARK ROW NEW YORK 7, N. Y. 
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Ward Loses Union Suit 
Montgomerv Ward & 


o Company s 
$105.200 damage suit 


igainst eight 
local and four international printin 
unions alleging that the unions caused 
a delay in the 

1942 


missed by the 


production of the 
cataloe was dis- 
Appellate 


Court September 12. upholding a sim- 


COMpPany Ss 


( hic aeo 


ilar decision handed down bv Su- 


perior Court previously. The = suit 
alleged that emplovees of Cuneo 
Press. Neo Gravure Co.. and the 
Chicago Rotoprint’) Co. all with 


closed union shops, refused to handle 
work done by R. R. Donnellev & Sons. 
because the latter is an open shop. 

“There was no act of violence 
or threats by the defendants.” the 
Appellate Court ruled. “The em- 
ploves of Cuneo and others had a 
right under the terms of the contracts 
entered into to refuse to work on jobs 
which were done in part by non-union 


Whatever 
suffered by the plaintiff. if any. by 


craftsmen. injury. was 
reason of any act of these defendants 


is merely incidental and not action- 
able.” 
° 

Chicago Lithegs Plan Drive 

Chicago graphic arts groups have 
organized for the drive to collect 
$155.000. set as their quota in that 
citys annual Community and Wan 


und 


president, 


collection. Edward Lennox. 
American Colortvpe Co.. 
and general chairman of the cam- 
paign, has a committee of forty assis- 
tants. including. for the first. time. 
representatives of printing craft labor 
unions. In addition to seeking con- 
tributions from companies as such. 
and from individuals. establishments 
employing union labor are being en 
couraged to ask emplovees to give 
one day's pay to the fund. to be paid 
over a period of months. Fred W. 
Zeitz. Local No. |. 
\.L.A.. has charge of this latter proj- 


ct in the offset field. 


president of 


Vice-chairmen under Mr. Lennox 
are A, QO. Johnson of Mevercord Co.. 
ind Theodore Regensteiner of the 
Reoensteiner Corp... both offset con- 
cerns. Among “captains” on the gen- 
eral committee are an unusually large 
litho 


number of representatives of 


OCTOBER, 1944 


firms and industry supply houses 


Georee W. 


Association: 


Included are: Benton. 
Lithographers National 
Bb. bk. Callahan. 
t.0u president, ( hicago Lithographers 
\ssociation: Jack Hagen. Workmat 
Mie. Co. 
Club of Chicago: J. J. Kerwin. secre- 
tary. Chicago Printine Ink Makers 
Bershbach. Manz 
R. Dor 


Byron Davi 


Inland Lithograp 


president. Lithographer: 


\ssociation: Elmei 
Corp.: FE. D. 
nelley & Sons Co.: FE. 
and Harry Dickson. Ideal Roller & 
Mie. Co.: Clarence T. Fairbanks, Ed- 
wards & Deutsch Lithographing Co.: 
Greaves. Allen 
Co.: F. W. Henkel. Wallace Press, 
Ine.: Earl E. Jones. John S. Swift Co.: 
Howard R. Keller. D. F. Keller & 
Co.: Tom H. Leonard. Rand. MeNally 
& Co.: Myron T. Monsen. Sr... Mon- 
en-Chicago: Chas. Nixon, Swigart 
Paper Co.: Harold Sanger. Art Cen- 
ter. Chicago: L. A. Solberg. 
steiner Corp.: James D. Yates. Martin 
Driscoll & Co. 


Chapman. KR, 


Chas. S. Strombere. 


Reeen- 


° 

31 in Apprentice School 
During the first week of classes in 
the New York school for lithographic 
apprentices which opened September 
25. 31 had enrolled. and employers 
are being urged to cooperate by send- 
ing more apprentices for lithographic 
training. according to Thomas Fla- 
vell. secretary of the industry ad 
Mr. Flavell stated 


that those in contact with the school 


Visorv committee. 
are enthusiastic but that) more en 
rollees are urgently needed to fill out 
the classes. Complete information 
is available from H. H. Platt. com- 
mittee chairman. Sackett & Wilhelms 
Lithographing Corp.. 562 Fifth Ave- 
nue. New York. 


List all LTF Publications 

4 brochure titled “Publications” 
has just been issued by the Litho- 
eraphic Technical Foundation. which 
lists all books and publications of the 
Foundation with a brief summary of 
each. and its price. All publications. 
including books. have recently been 
reduced in price so that 50¢ is now 
the ceiling. Copies of the brochure 
are available from the Foundation 
at 220 East 12nd St.. New York 17. 





Litho Employees Take Boat Trip 

Shop and. office emplovees of Na 
tional Process Co.. New York. held an 
all dav outing Saturday. Septemben 
23. at Bear Mountain on the Hudson 
About 525 attended iking 


the 60 mile round trip by river steam 


River. 


hoat. Service pins were presented to 


the followine for various periods ol 


employment with the company : 


25 Years 
James Berry, Raymond  Hanzel, 
Julius Pilger, and Eiko Schafer 
20 Years 
Peter George, George Gregory, 
Henry Levy, Walter A. Martin, 
Charles Pakes, and Paul Walker. 
15 Years 
Stephen Bella, Lawrence: 
Mrs. Victoria DeRoyan, Michael Di 
Chiaro, Vincent Dillon, Paul Ebert, 
Otto Faster, Edward Jellig, Joseph 
Kubelius, John McGinley, John 
O’Brien, Charles J. Reass, Andrew 
Schmitt, Frank L. Totten, and Salo 


Wintner. 


Berry, 


10 Years 

Fred Beckbissinger, Louis Bonfrisco, 
Frank Carter, Robert Cleveland, Ar 
thur Fiehn, Gustave Kelmelreit, 
George Kline, Lawrence Litt 
uel Longworth, Edward Mieschberger, 
Albert Miller, Salvatore Roberto, 
Charles Smith, Otto Trillitzsch, and 


Vincent Weber. 


man, Sam 


Five Years 
William Joyce 


Catherine 


Anthony Aragonesi, 
Andrew Knaus, and Mrs. 
Penny. 

« 


St. Louis Plans Complete 


Plans are now complete for the 
Calvaleade of Printing exhibit to be 
held by the graphie arts industry of 
St. Louis. Vo... November 3-11. The 
show. which is to feature all kinds 
of outstanding printing and. lithog- 
raphy produced in St. Louis, as well 
as displays of graphic arts equipment. 
is to be held in the Stix. Baer & Fuller 


department store. 
e 


49 From Spaulding-Moss Serve 


Forty-nine persons from the Spaul- 
dine-Moss Co.. Boston. are now serv- 
ing in the armed forces. representing 
almost 20 per cent of the company’s 
emplovees. according to the “Semco 
Vlessenecer. 


which outlines the firm's poliev for 


company publication. 


re-eemploving returning veterans, 
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FOR OVER 


HALF A CENTURY 
Whiting 4 


TEXTILE BOND 


WhillNc PRPER COMPHNY 


HOLYOKE, MASS 


NEW YORK HILADELPHIA 

+ W. 14th ST 619 CHESTNUT ST 
CHICAGO BOSTON 

111 N. CANAL 10 HIGH ST 


When you think of writing — 
think of Whiting ! 


YEARS! 


Continuous Satisfaction 


PROVE 


IT’S 


MERIT 























ECCARD's 


COMBINED 


INK REGULATOR 


AND 


DRIER 


MANUF URED BY 
E Pom raey 


-B. BECCARD MO- 


Here’s what Beccard’s will do to those ink and paper prob 
lems in the pressroom: It’s a neutral drier that will not 
crystalize, makes ink trap when one color is printed over 
another; improves distribution of inks making them lay 
smooth and even on solids; gives ink good lifting properties, 
producing sharp, clear impression when fine screen half- 
tone plates are used; climinates smudgy, smeary appear 
ance, makes ink set rapidly diminishing offset, eliminates 
ink from piling or caking up on plates, rollers, and rub 
ber blankets. Beccard’s does all this without darkening 
or weakening the color of inks. Let your pressman read this. 


HUNDREDS OF LITHO OFFSET PRESSMEN FROM COAST 


TO COAST HAVE PUT THEIR APPROVAL ON BECCARD'S 
AFTER GIVING IT A FAIR TRIAL IN THE PRESSROOM. 





SEND IN A TRIAL ORDER 
WE WILL SHIP 5 OR 10 
POUNDS ON APPROVAL 





Selling Agents 


ROBERTS & PORTER, Inc. 


Lithographers’ Suppliers 


402 SOUTH MARKET STREET CHICAGO, ILL. 
100 LAFAYETTE STREET - - NEW YORK, N. Y. 


ASSOCIATED INK CO. 


West Coast Agents 


237 FIRST STREET SAN FRANCISCO, CALIF. 
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Drop LTF Name on Chemicals 
Sinclair & Valentine Co.. New York. 


has announced that the LTF name 





will no longer be used on its line of 
lithographic chemicals. The chemi- 
cals which were developed by the 
Lithographic Technical Foundation 
have been sold by the ink firm for 
under the LTF trade 


mark. but in the future the Founda- 


several years 


tion will have no interest in the 
products except that they may con- 
tinue to be made with the Foundation 
formulas which are not patentable. 


Wade FE. 


tor of the Foundation. stated that his 


Griswold. executive direc- 


organization had accepted the pro- 
posal made by A. J. Math of Sinclair 
& Valentine 
the change. Mr. Math has not vet 


which brought about 
announced his company’s plans for 
future marketine of the chemicals. 
* 

Ideal Folder Gives Pointers 

\ description for new emplovees 
of two types of rollers, and a method 
of cleaning and restoring the surface 


of rollers for longer life. are con- 
tained in a folder just distributed by 
the Ideal Roller & Mfg. Co.. Chicago. 
Copies are available from the firm 
at 2512 West 24th St.. Chicago. or 
21-21 59th Island 


City. N. Y. 


Avenue. Lone 


° 
Release Color Film Everywhere 
Ansco 


for processing by the user. is being 


The new color film made by 


released to amateur and professional 
photographers throughout the coun- 
try for the first time since it was put 
in production for the use of the 
industries. 


armed forees and = war 


Company officials at the same time 


announced that special developing 
outfits for individual processing of 
the film also are being placed on the 
market. Only film in sheet sizes will 
\ lim- 


he available for the present. 
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BQUUP MIEN & BOIL TIINS 


ited supply has been available in 
New York. 

kor those who do not wish to do 
their own processing. such service is 
Ansco 
Special facilities have been installed 


Ansco 


maintain rapid service to the dealers. 


available through dealers. 


in the Color Laboratory to 


Harris Report Features Litho 





HARRIS - SEYBOLD - POTTER - COMPANY 


The annual report of the Harris-Seybold- 
Potter Co., Cleveland, features a four-color 
cffset press on its cover (above), reproduced 
on coated stock in four color process, and 
illustrates how lithography can be used to in- 
crease interest and attention value in an 
annual report. The cover photograph is 
credited to Stecher-Traung Lithograph Corp. 
Inside pages of the 8'2 x 11” brochure are 
lithographed in two colors. 


& 
Announce Synthetic Cement 


Craftint Mfg. 


announced a synthetic rubber cement 


Co.. Cleveland. has 


which. the maker claims, meets most 
of the essential requirements of a 
vood cement. Immediate shipment 
can be made. without restrictions in- 
asmuch as no critical materials are 
required, It is a transparent cement 
and excess can be removed with the 


fingers, 





ATF Starts Offset Drive 


An invitation for inquiries from 


firms which are wondering if they 


should install offset equipment is 


contained in a brochure mailed to 
every printer in the country the last 
week in September by American Type 
Founders. Elizabeth. \. J. The bro- 
chure is lithographed in two colors 
and is titled “Offset 


After urging printers to start their 


Answers.” 


postwar planning now, it cites surveys 
which have shown that 86 per cent 
of the printing buyers in Metropolitan 
New York now use lithography: that 
87 per cent of letterpress users the 
country over have one-third of their 
work 


data indicating the rapidly growing 


done hy offset: and other 


trend toward offset. It points out the 
thines offset is used for and the basic 
reasons why it is used. [It concludes 


with a reply form on which the 
printer can ask to see a portfolio of 
offset answers on every phase of the 
offset business. This portfolio is a 
compilation of evidence and demon- 
stration. It tells the letterpress 
printer why he should consider off- 
set. how it fits into his plant. who 
are its buyers. work it is best adapted 
to. and what it costs. 


J 
Eagle A Adopts ‘‘Cotton Content”’ 
Writing 


Corp.. Holyoke. Mass., has announced 


The American Paper 
that it has adopted the term “cotton 


content” to replace the term “rag con- 
tent” for identifying its line of Eagle 
\ papers. To explain this change a 
folder has been issued. which states 
that a fixed percentage of new cotton 
clippings are used in the manufacture 
of the papers and that this material] 
used 


cannot be classified as old or 


rags. Copies of the folder whose 
title is “What Cotton Content Means 
to You.” are available from the com- 


pany. 


61 


















IV THE WORD OF GOD) V2 2 


AND THE FLAG OF SPEED COUNTS 
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i} 
P oday, in spite of manpower short- 
W,. maintain our faith 


ages, the pressure of wartime printing de- 


aad eur fight mands faster and faster deliveries. Speed 
¢ 


counts in every phase of your operation 
] he Holy Bible and the unfurled camera, platemaking. presswork. And it’s on 
ner symbolize for all of us the Four vour presswork that ECLIPSE DEEP-SET 


preserve those, America BLACK INK will prove a real help. — Its 


nd | United Nations throw their all trouble-free performance assures you of main- 
battlefield, in air, on sea, ‘neath sea taining production speeds. ECLIPSE DEEP- 
SET BLACK is the black ink pressmen have 

men on far-flung front 
sels tie tame of tk Se. od come to count on for complete dependability, 
; Dd and at the same time for brilliant tones and 

pe do they emphasize a 
ae | alles solids. Send tor a trial order and test it in 

NITY The Vaiue | neir re 

ath 


your Own pressroom, 





By two-fold faith, in the flag and in the 
Holy Word, do we now gird for victory. DO YOUR PART 


Help conserve essential materials. Order inks 
MAKERS OF QUALITY OFFSET, LITHOGRAPH and BOOK PAPERS in the largest container sizes you can conve- 


niently handle. Avoid rush orders by 


CHILLICOTHE) | 


HIGHEST QUALITY INK FOR LITHOGRAPHERS 
A BUY-WORD FOR HIGH-GRADE 
— 


aren GRETENS, BERGER & WIRTH, 


35 York St., Gair Bldg., B’klyn, N. Y. © 538 S. Clark St., Chicago 
Chillicothe, O. 
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800 See Michle Press Film 

During the convention of the Na- 
tional Association of Photo-Lithog- 
raphers in New York. September 21- 
23. 1944. approximately 800 persons 
attended a sound motion picture ex- 
hibited by the Miehle Printing Press 
and Mfg. Company demonstrating a 
new offset press which will be offered 
upon the resumption of the manufac- 
ture of printing machinery. The film 
was also shown to an estimated 250 
persons at the New England Graphic 
\rts Conference in Boston, Septem- 
ber 21-25. The press shown in opera- 
tion is a 42” x 58” two color. but due 
to the unit type of construction, single 
and multi color models with identical 
printing units will be available. The 
press incorporates several basic im- 
provements in feeding. registering 
and delivering the sheet. and prints 
in register at a speed of 6.500 impres- 
-ions per hour. the company claims. 
The sheets are stream fed by a new 
Dexter feeder. utilizing only air for 
corner separation and featuring sim- 
ple and rapid adjustments. 

By extending the stream feeding 
principle to the registering process. 
and registering one sheet while the 
preceding sheet is still being removed 
from the feed table more time is pro- 
vided for register. This also permits 
reduction of the size of the gap and 
of diameter of the cylinders and con- 
sequently their surface speed is much 
lower at a given number of impres- 
sions per hour than that of cylinders 
with a larger gap and diameter. ac- 
ording to the manufacturer. Im- 
provements in delivery design are said 
to have overcome the problems of de- 
livering large sheets of paper at high 
-peeds and the pile is jogged on all 
four sides. 

The press incorporates the follow- 
ing features: simple adjustment of 
front lay: adjustment of impression 
evlinder pressure without a wrench: 
inking 


quick roller settings: 


improved distribution with 
improved water 
motion. with water level maintained 
'y continuously operating pump: 
crank and worm gearing for lowering 
ind raising ink fountain blade: ample 
working space between units: low op- 
erating height: large ecvlinder jour- 
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als supported by heavy duty. pre- 
loaded roller bearings: and automatic 
lubrication, 

The sound motion picture illustrat- 
ing the press is available for use of 
trade groups. schools and _ litho- 
graphic and printing plants. from 
the Miehle company. Mth St. and 
S. Damen Ave.. Chicago &. 

— 
ATF Issues Unique Report 

An annual report issued for em- 
plovees which takes the form of an 
interview between the company pres- 
ident and a typical employee has just 
heen distributed by American Type 
Founders. Elizabeth. \N. J. Titled 
“The ATK Dollar. Where Does It 
Go?” the booklet 


questions often asked by employees 


contains many 
and provides the answers. with ex- 
planations, figures and simple charts. 
Total 
$38.599.541. 
as $716.034 and dividends. $264.050. 
e 
LaGuardia to Address DMAA 
Mayor F. H. LaGuardia of New 
York is to be the featured luncheon 
speaker at the meeting of the Direct 
Mail Advertising Association. Hotel 
Roosevelt. New York. Friday. Oc- 
tober 20th. A total of 10 sessions has 


ATF sales for the year were 


Surplus was reported 


heen arranged for the all-day meeting. 
which is based on the theme “Direct 
Mail and 


Power to Push Your Postwar Plans.” 


Printed Promotion. the 
The meeting is sponsored by 38 or- 
vanizations and participating groups. 
representing advertising and graphic 
arts activities. Subjects to be cov- 
ered at the meeting include Produc- 
tion. Research. Postoflice Service. Mail 
Order. Mailing Lists. House Maga- 
zines. Industrial Advertising. and the 
announcement of winners of the 


Fifty Direct Mail Leaders Contest. 


° 
Styles Joins WPB 
Stanley ©. Styles. former sales 


manager of the Martine Cantine Co.. 
recently joined the War Production 
Board as a book paper specialist in 
the Paper Division. 
e 
Kurz, Cleveland, Dies 
“Tony” Kurz. operator of a trade 
platemaking shop in Cleveland. died 


September 17. 


H-S-P Buys Stevens Co. 


The Charles \. Stevens Co.. Chi- 
cago, dealer in bindery equipment. 
has been purchased by the Harris- 
Sevbold-Potter Co... Cleveland. ac- 
cording to a joint announcement just 
issued by the companies. R. V. Mit- 
chell. president of H-S-P conducted 
Charles N. 


Stevens. founder and president of his 


the negotiations with 


own company and with Mrs, N. C. 
Benson. its secretary-treasurer. 
Charles NN. 


vears of age and has retired from ac- 


Stevens. who is 75 


tive business. handled the sale of Sey- 
hold equipment in middle western 
states for 44 vears. For 21 years, he 
was branch manager for Seybold. and 
since 1921 was head of his own com- 
pany which has held the Seybold 
franchise. 

The personnel of the Stevens com- 
pany will be retained by the Harris- 
Sevbold management. and the office 
staff will be under the direction of 
Mrs. Benson. The service organiza- 
tion and H. Peterson. mechanical su- 
perintendent who has been with 
Stevens for 35 years. will continue. 
The sales force will also remain with 
the new management. 

Glen D. Baber, assistant sales man- 
ager of Seybold. will be transferred 
from the executive offices. in Cleve- 
land. to Chicago to manage the Sey- 
hold operations. Mr. Baber has been 
with Seybold for over twenty years. 

The purchase of the Stevens com- 
pany is the third Harris-Seybold-Pot- 
ter Co. move within recent weeks in 
the furtherance of the plans of the 
company for postwar operations in 
this country and in export. Recent- 
ly announced was the integration of 
the sales organizations of the Harris 
and Seybold Divisions under H. A. 
Porter. vice president in charge of 
sales. With this program, J. C. Dab- 
ney. sales manager of the Seybold 
Division. was appointed assistant 
manager of sales. The establishment 
of the company’s Used Machinery 
Division in Chicago was a previous 
move in the expansion program. This 
division is under the management of 


Ben R. Perry. 
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Every Color — Every 


TT ET ae 


Halftone — Every Job 





Springs to New Life 






Make the colors jump off the sheet. Keep Red 
looking like Red — make all colors stand out in their true 
warmth and depth. Let the halftones have their proper chance 
to hold every delicate shade. Use 0-33 ink conditioner in 
your ink for every job and these and many other beneficial 
results will be realized. Work individuality is assured. 

0-33 Ink Conditioner helps in other ways. It will also in- 
crease the affinity of the ink to the paper, and permit easy 
printing on most all stock. It adds to the bulk weight with- 
out destroying color values, making a coverage gain of 15% 
to 30%. Brilliance is better because relief of surface tension 
allows a greater color spread. Non-toxic, non-inflammable 
and neutral. 

Order an 8 Ib. trial can, use it, and if you are not suited, 
return unused portion at our expense. 

Write for free copy of “To the Pressman”, an interesting 
leaflet giving complete information on uses and advantages 
of 0-33 ink conditioner. 


So be te ne han ti ttt batt t tttntntntntntndntntndn ttn tntnintntninA 


100% Guarantee 


8 LB. TRIAL ORDER If our Ink Conditioner does not 
satisfy you completely, return the unused portion at 
our expense. 

33” (letterpress) “0-33” (litho and multilith). 
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Lanston Appoints Two 

Joseph F. Costello, Monotype chief 
engineer, was elected executive vice 
president of the Lanston Monotype 
Machine Co., Philadelphia, recently. 
and John A. Mullarkey was appointed 
manager. Mr. Costello. who 
Frank Morgan who re- 


sales 
=ucceeds T. 
signed recently, joined the engineer- 
ing department of the company in 
1931 and has served as chief engi- 
neer since 1941, The new sales man- 
ager joined the company in 1910, and 
in 1923 served in the New England 
Sales Office. 


Philadelphia. he later became assis- 


District Returning to 
tant to the general sales manager. 
+ 


H. L. Williams, Chicago, Dies 
Harry L. Williams. 49, vice-presi- 
dent and sales manager of the Ameri- 
can Colortype Co.. Chicago, died 
September 19 in St. Joseph, Mich. 








NAPL CONVENTION 


(Continued from Page 28) 





changes and strides taken by the Foun- 
dation especially during the last year. 

There must be sufficient interest on 
the part of members to see to it 


that through constructive criticism 


and suggestions the programs are 
kept alive and progressive,” he stated. 
Supply Outlook 

HE outlook for lithographic equip- 

| and supplies was handled by 
a group of nine speakers from vari- 
ous supply firms, and many phases 
Fred 


American Type Founders. 


of the subject were covered. 
Hacker. 
opened the session by reiterating the 
statement that probably there will be 
uo “radical developments” in the 
iftset equipment offered immediately 
manufacture. 


upon resumption of 


Improvements on presses may in- 
clude greater accessibility of con- 
trols. levers, adjustments and oper- 
ating mechanisms; more simplified 
roller setting mechanism; some re- 
finements in feeder and delivery me- 
chanisms; greater feeder and deliv- 
ery capacity; and better methods of 
lubrication, he said. Some improve- 


ments in cameras such as additions 
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and refinements of accessories to fur- 
ther reduce the variable factors and 
to speed up operations may be forth- 
coming. 
Harry A. 


Potter Co.. also stressed that there 


Porter. Harris-Seybold- 


would be no radically new models 
of presses following the war because 
of the time involved in developing 
such models and getting them into 
production. He said that prices will 
necessarily be higher after the war 
and that at present no change in 
terms and conditions of sale offered 
by his company are contemplated. 
He saw little threat in the surplus 
government-owned equipment. nor in 
the fear that present equipment may 
he obsolete. “Your composite needs. 
varying according to the requite- 
ments brought about by your present 
equipment. its type and condition. 
and the needs of your own customers, 
are what we must be guided by if we 
are to serve you successfully.” Mr. 
Porter told the audience. In closing 
he predicted that the annual volume 
of lithography. estimated at $300.- 
000.000 before the war. will reach 
the half billion mark in a very few 
vears after the close of the war. 
Clarence Dickinson. R. Hoe & Co.. 
said that it will take a little time be- 
fore equipment manufacturers will 
be back to normal. and it is quite pos- 
sible that all of the raw materials 
required in equipment manufacture 
may not be available even after the 
ereen light for building presses is 
given. He foresaw cut-backs in 
war production after the end of the 
war in Europe but stressed that the 
control of all metals would still be in 
government hands. Heavy equipment 
manufacture requires quantities of 
iron. steel. brass and bronze. he said. 
and nobody knows in what quanti- 
ties these metals will be available. 
Benjamin L. Sites, Miehle Print- 
ing Press & Mfg. Co., said “Prior to 
the war our company practically com- 
pleted and constructed a new model 
of multicolor offset press, and be- 
cause it was so nearly finished the 
government permitted us to complete 
it. . . . This press contains many 
He stated 


manufacturers 


new mechanical features.” 


that all machinery 





have learned much about new manu- 
facturing processes through their war 
efforts. and that this knowledge will 
eventually be passed on to the graphic 
arts industry. 

QO. M. Curtis. Jr. S. D. Warren 
Co.. talked on the outlook for paper 
supply. and stated that his company’s 
“ouess” is that the fourth quarter 
supply of lithographic papers will 
he “little worse than it is at present. 
When the war with Germany comes 
to an end paper mills will have no 
reconversion problems.” he — said. 
Some of the pulp accumulated in 
Scandinavia may be available after 
the war with Germany, he pointed 
out, but warned that much of this 
pulp may be used abroad. The sup- 
plying of full civilian requirements 
will take time, he stated. and because 
of inventories of rough wood. and 
sorted and unsorted stock. as well 
as inexperienced personnel. the re- 
turn to prewar quality may be slow. 
For the future he predicted growing 
use of wet strength papers and lami- 
nated papers especially for use in 
labeling and packaging. 

David Sloane, secretary of the Na- 
tional Association of Printing Ink 
Makers. summed up the present situ- 
ation of ink supply as well as the 
outlook for the future. Both situa- 
tions are satisfactory, and there have 
heen few shortages of inks which have 
seriously affected lithographers. By 
developing substitute materials where 
shortages occurred, ink makers have 
heen able to meet the needs of the 
trade. 

Earl J. Nelson. Aluminum Co. of 
America, reported that aluminum 
sheet capacity now permits any lith- 
ographer to order as many alumi- 
num plates as he needs, “all that is 
required is affixing to his order the 
industry rating MRO AA-5.” As for 
zine plates, up to 100 per cent of the 
1941 requirements may be ordered. 
he said. “As of September 11, all re- 
strictions on the end use of alumi- 
hum pigments were removed, so that 
aluminum inks may again be freely 
used,” he added. 

The immediate outlook for sup- 
plies such as chemicals, is for things 


to continue as they are. said Ken- 
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Reg-U5.Patent Office 


A NEW REMEDY FOR AN OLD ConDITION 
BLANKOT is a liquid that immediately rectifies bad conditions of rubber 
blankets on offset presses, whether caused by grease and oil, water, or 
atmospheric. conditions; all of which make rubber blankets unfit for use. 


Apply BLANKOT with a soft rag or cheese cloth 











MANUFACTURED ONLY BY 


MARTIN DRISCOLL & CO. * CHICAGO, ILL. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON * BRANCH FACTORY, MILWAUKEE, WIS. 
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=== WHITE THAT'S WHITE 
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Graph-O-Lith developer gives you negatives with both 
these characteristics. Never any loss of tone or detail. 


Always clear dot formation, because Graph-O-Lith halts 





development in the low densities. Does its job 


in hard water and won't blister your negatives. 
MADE in USA 


USE with caurTio? 
THE BOTTLE WITHIN THE CA’ ONE Ga 


CONTaIns caustic $0° 
GRAPH-O-LITH DEVELOPER FOR LINE AND HALFTONE NEGA- 


| SS . , valk co! opeueLoren e TIVES ON PROCESS FILM, STRIPPING FILM AND PAPER. 


me ca, Ma tome me 
COwMRAST Om PHO!ome 











[RAPE CLT PHILIP A. HUNT COMPANY 
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neth M. Martin. of the Harold M. 
Pitman Co. He asserted. “we be- 
lieve that sooner or later prepared 


chemicals will predominate. and the 
cost of these chemicals will compare 
verv favorably with the cost of the 
home made variety. He stated that 
some changes may be expected in the 
surfaces used for offset lithography. 


metals certainly of- 


“The stainless 
fered much promise until their use 
was restricted before the war. The 
availability of truly porous surfaces 
either of plastic or metal rather than 
merely roughened surfaces will offei 
much in the way of improved print- 


ing quality.” he concluded. 

Don EK. Crews. Samuel Bingham’s 
Son Mfe. Co.. said that the rollei 
blanket 


higher press speeds 


industry and makers are 
ready for any 
that may be forthcoming after the 
war. “Modern rollers and blankets 
are designed to operate at any pra 
tical press speed.” he stated. He said 
that no single compound of synthetic 
rubber is capable of resisting the 
full range of solvents which ink mak- 
ers are compelled to use. and sug- 
buvers of ink 


when ordering unusual inks. if any 


vested that inquire. 
solvent is contained in them which 
might be troublesome on a normal 


svnthetic roller. “In summing up.” 


he said. “you will have plenty of 
rollers and the right kind of rollers. 
and they will perform profitably if 


vou give them the proper care. 


The Missing Image 


oo A. MACK. technical 
director. Roberts & Porter. Inc.. 
talked on “The Case of the Missine 
Image.” and said that images on a 
lithographic plate may be found miss- 
ing during the making of the plate. 
during the press run. or due to a 
storage period. He gave the follow- 
ing as possible causes during the 
making of the plate: improper clean- 
ing of the grain during counter etch. 
albumin bichromate coating out of 
balance. developing ink not greasy 
enough to penetrate. improper devel- 
opment of deep etch plates. moisture 
in the aleohol. and gum blindness due 
lo sour gum or improper spreading. 


During the press run these causes 
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might apply: gradual increase on ce 


crease in acidity of fountain solu 
tion. inks such as chrome or lake 


ase, Qummine during work and tur 


or for the night. or dampening cov 


ers too greasy. During storage the 
cause may be due to ink not removed 
from the image. or the asphaltum 
said. 


drvine out, he 


Shop Standardization 


J ISEPH MACHELL.  superinten- 
dent of Stecher-Traung Lithograph 
Corp.. Rochester. \. Y.. preceded the 
Litho Club Clinic with a comprehen- 
sive discussion of standardization of 
demonstrated 


shop practices. and 


gang runs on four-color presses by 


showing several large press sheets 
produced in his plant. “We have for 
a great many years established meth- 


ods of helping the estimating depart- 


ment. so that by the time the estimator 


is through. we in the back shop know 
something about what he has done.” 


he said. 


“and the result is the sales 
department is able to do a better job 
quicker and more efficiently.” He ex- 
plained that in laying out forms for 


work 


solids or light forms. all department 


label where there are large 
heads in the plant are brought in for 
misultation. In this meeting the 


average times of 


Various steps are 
worked out and the promises given. 
Then when the job goes through every 
man is familiar with the entire job 
and with his own responsibility in 
vetting it through as scheduled. The 
Rochester plant has 42 cvlinders in 
operation in the pressroom which pro 
duce about a million impressions pet 
day. Mr. Machel] said. 

(A report of the Litho Club Clinic 


appears on the special insert in this 


ISSie, Edjkt* 


300 LINE SCREE 


(Continued from Page 23) 








nine of two or three hundred waste 
beginning the actual 
A medium hard blanket 


of commercial manufacture is used 


sheets before 


press runs. 


ind the blanket is thoroughly cleaned 
before each run. if necessary usine 
pumice for this purpose. and a sol- 
vent entirely free from grease. The 


paper used is a standard offset coated! 





white. By November. 19143. we had 


reached a point where 500 line screen 


reproductions were being produced 
which were quite acceptable 1 qual 
ity and most of the major dilfheultie: 

id been pretty well ironed out. In 
spite of our difliculties we were 


turning out reproductions — which 


epresented a compromise helween 


hat we wanted to vet and what we 
were able to obtain. 
However. the condition of hieh 


light detail was still somewhat unsat- 
isfactory. The particular problem 
was to get the highlight dot as smal 
as it was possible to retain it on the 
plate and not have a resulting loss 
of detail because the other highlights 
and higher middle tones printed too 
While the highlight detail 
the breaks he- 


were not as 


sharp. 
would) be apparent 


tween various tones 
sharply defined as in the original 
copy. This led us to believe that 
the reproduction curve of the contact 
screen might be of such nature as 
to cause” this particular condition. 
Upon checking it was found that the 
screen did have a tendeney to flat- 


With 


copy in which the tonal range was 


ten out the highlight tones. 


relatively short with no extreme 


whites or deep shadows, or where 
such a range was spread over a rela- 
tively laree area this loss was not 
appreciable to such an extent as to 
he visible to the naked eve. However. 
with the relatively small size of cop- 
ies with which we are working it was 
verv noticeable. 

The manufacturer of the screen 
was then approached concerning the 
possibilitv of making a change which 
would correct. this condition, His 
investigation substantiated our find- 
ing and he indicated that an effort 
would be made to make the necessary 
changes as soon as the pressure of 


wartime demands permitted. 


In the meantime he supplied an ex- 
perimental 300 line screen for the 
use in the process whereby a_half- 
tone positive is obtained from a con 
tinuous tone magenta negative. The 
technical details of this process have 
heen widely publicized in the Graphic 
Arts Trade and are familiar to most 


of vou. This is the screen which is 
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PRODUCTS 


DEEP-ETCH DEVELOPING INK 
ALBUMEN DEVELOPING INK 

BLACK OPAQUE (BEECHEM’S) 
DEEP-ETCH LACQUER 


PLASAVER—for bringing back weak images 
and often salvaging plates which are con- 
sidered “blind.” 

IMHOLD—a slow drying 
creases plate life. 

PRESERVED GUM SOLUTION 
and ready-to-use. 

WETTING AGENT—used in etches, developers, 
gum solutions and in the fountain to “wet” 
plate with less water. 

DAMPENER WASH—<a neutral cleaning agent 
for dampeners. 


HANCOLITE—for removing gum streaks and 
dried ink on plates and glaze from blankets 
and rollers. 


BLANKET WASH—for hardening tacky blankets 
to aid in running enamel and linty stocks. 
0-33 and 33 INK CONDITIONERS—marvelous, 
non-greasing reducers for Offset and Letter- 

press inks. 


FOUNTAIN SOLUTION—a proven and tested 


fountain concentrate. 


SUPRA FOUNTAIN SOLUTION—an excellent 
working solution containing no bichromate or 
chromic acid. 

PLATE ETCH contains no bichromate or 
chromic acid so is absolutely safe to use as 
an etch and for gumming-up plate. 

BLANKLO for removing indentations in 
blankets. 

HANCOHOLD—a popular lacquer used over 


gum giving plate longer life. 
WATER-REPELLENT HAND CREAM—aids in 
the removal of ink from workers’ hands and 
helps prevent dermatitis. 
STRIPPING SOLUTION —a non-souring, very 
adhesive solution. 


DEEP ETCH SOLUTIONS 
SURFACE COATING SOLUTION—an inexpen- 


sive ready-mixed plate coating to replace 
egg albumen. 


tHe A. E. HANDSCHY co. 


538 S. CLARK STREET 
CHICAGO 5S, ILL. 


Manufacturer of Fine Letterpress and Offset 
Inks and Supplies 


lacquer which in- 


—  non-souring 
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5 EASY STEPS 


Everything that is 


r required: a_ roll 
of material, a metal 
tube, scissors, needle 
and thread. 

), Cut Aquatex or 

Dampabase to 
length. Thread it com- 
pletely through the 
tube. Turn it down 
ever the outside edge 


of the tube. 


The transfer tube 
e . 
with the material 


over it. 


placed 


place the transfer 
* tube over the 
roller. Then, holding 
the Aquatex or Damp- 
abase on one end of 
the roller, slide the 
other end 


of the roller. 


= Cut off excess ma- 
. 
terial and sew 


other end. 


AQUATEX and 
DAMPABASE are 
that will 
sewing 


products 
eliminate 
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at present being used and which has 
proved itself to be highly satisfactory 
as it eliminated to a very considerable 
degree the loss of highlight detail 
and flattening of highlights which 
had previously been encountered. 
However. since the use of this 
screen resulted in a halftone posi- 
tive it was decided to try the deep 
etch plate making process. Longe: 
plate life with this process was a 
foregone conclusion. In addition it 
was hoped that more acid could be 
used in the fountain solution thus 
eliminating greasiness on the plate 
better rendition of 
These 


fulfilled to a very high degree and 


and resulting in 


shadow detail. hopes were 
today very little difficulty is experi- 
enced with the problems which a 
vear and a half ago seemed almost 
insurmountable. The maximum plate 
life 


runs are comparatively small. How- 


has not been determined since 


ever. a run of 10.000 impressions has 


heen made using a fountain solution 


9 
» 


with a pH of ; 


6 with no appreciab] ; 





loss. Furthermore. plate makeovers 
are rare rather than being an all too 
common occurrence as in the past. 
It is believed that the slight increase 
in cost of the deep etch process is 
more than compensated for by the 
improved results and reduction in 
loss of time and materials through 
makeovers. 

In January of this year the labora- 
tory installed its own plate graining 
equipment and work was immediately 
begun to determine whether any im- 
provement could be effected by the 
use of a finer grain. Up to the time 
of the changeover to the deep etch 
finer grain 


work 


Anything finer than 


process no sal isfactory 


was found which would with 


albumin plates. 
the OO erain had a decided tendency 
to catch up on the press. This we 


attributed to the fact that we were 


unable to use enough acid in the 
fountain solution to keep the plates 
clean with the reduced amount. of 
moisture which the finer grain would 


retain. With the changeover to deep 


POST -WA 


finer printing materials. 
If your shelves do not contai 


printing—studied upward rev 
fail to reach that higher 


GEORGE A. WHITING 


MANUFACTURERS OF 


PA 


etch. however, it was found that a 
finer grain did result in improved 
printing qualities, 

In our graining operation no caus- 


tic solutions are used to remove old 


work. This is done by a_ twenty 
minute run using commercial No. 
150 carborundum. The erainer is 


then thoroughly cleaned and the new 
vrain is obtained with a twenty min- 
ute run with No. 220 carborundum. 
Five-eighths inch steel marbles are 
used giving a very satisfactory grain 
with a zine plate. After a thorough 
wash in water the plate is thoroughly 
and carefully dried and is ready for 
use by the platemaker. 

It would be impossible to attribute 
the improvement which has taken 
place in our reproduction entirely to 
any one or even all of these changes. 
the 


The experience gained by per- 


sonnel in daily operating practice 


has doubtless been a laree contribut- 
ing factor. Neither would it be cor- 


rect to sav that dificulty is no longer 
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While still operating under all-out war restrictions large printers are 
now planning for peacetime markets. 
will not include new equipment for some time. 
efficiency will have to come through better production management and 


Reconversion to civilian demands 
Higher quality and 


n substantial supplies of PACEMAKER 


OFFSET—the nationally recognized mill brand of fine quality in litho 


isions in inks and other materials_ will 


quality objective. 


PER COMPANY, Menasha, Wisconsin 


PACEMAKER OFFSET 


BROCKWAY COVERS and LEDGER PAPERS 
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The Best Papers are made of 


GOSSYPIUM 


For years Gossypium herbaceum, Gos- 
sypium barbadense and other members 
of the cotton family have been the fore- 
most fibers for making fine paper. For 
only cotton fibers can give to paper the 
rich appearance and long life so neces- 


sary in modern business uses. 


Fine appearance is but the “dividend” 
you get in Parsons cotton fiber paper. 
Its crisp quality, in whatever weight you 
use it, handles more rapidly, erases clean- 
ly, retypes clearly, files more readily, and 
outlives any other form of paper, a factor 
of especial importance for records and 


long term documents. 


For nearly a century Parsons has special- 
ized in Bond, Ledger, Index and Technical 


Papers made of strong, clean cotton fibers. 


Write today for Demonstration Folder of 
these superior business papers and see 
how they can be used in your business. 


Parsons Paver Company, HOLYOKE, Mass. 


Yarsons LAper 


















experienced in reproduction of 300 
line halftone screen. However. we 
ean say that such reproduction has 
hecome substantially a routine op- 
eration in our particular shop. and 
that reproductions are being obtained 
which are very close facsimiles of 
the originals. 

As the result of our experience it is 
further believed that the use of ex- 
tremely fine screens will have a 
place in the commercial reproduc- 
tion field in the postwar period. This 
will be particularly true where accu- 
racy and sharpness of detail are of 
paramount consideration.®*® 

. 


Ink Makers Hold Convention 

R. M. Hillas. Frederick H. Levey 
Co.. New York. was re-elected presi- 
dent of the National Association of 
Printing Ink Makers, at its annual 
convention, September 19 and 20 at 
Westchester Country Club. Rye. \. Y. 
All other officers were also re-elected. 
They are: vice president. John Elli- 
son. Lewis Robert. Inc.. Newark: and 
treasurer, A. Wallace Chauncey. In- 
ternational Printing Ink, New York. 
David H. Sloane continues as secre- 
tary. Two new directors were named: 
Robert Roosen. H. D. Roosen Co.. 
Brooklyn, and Joseph S. Hart, J. M. 
Huber. Inc.. New York. 


Renew Michle “’E” Fifth Time 
The Miehle Printing Press & Mfg. 
Co.. Chicago. is one of seven com- 
panies in the entire country to have 
the “E” production award renewed 
for the fifth time. the War and Navy 
Departments announced September 6. 
Under the regulations governing the 
award, one year must elapse between 
the fourth and fifth renewal of the 
award, although plants are eligible 
for the first four renewals at inter- 
vals of six months. Miehle received 
its fourth renewal in September 1945 
° 


Packaging Meeting Nov. 1 and 2 

The annual packaging conference 
of the Packaging Institute will be 
held Wednesday and Thursday. No 
vember | and 2 at Hotel New Yorker 
New York, Offices of the sponsoring 
organization are at 342 Madison Ave 


nue. New York 17. N. Y. 
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Beekley of Merck Dies 

Nathan S. Beekley. manager of the 
Graphic Arts Division of Merck & 
Co., Inc... Rahway. N. J.. died unex- 
pectedly September 26 at his home in 
Westfield. \. J. Mr. Beekley entered 
the employ of the Powers-W eightman- 
Rosengarten Co. of Philadelphia in 
November 1907 and moved into the 
position of Manager of the Graphic 
Arts Division following the merger 
of that firm with Merck & Co. He 
is survived by his wife. Anna Belle 
Reeves. and a son. Major N. S. Beek- 
ley, Jr.. of the U. 
at Myrtle Beach. S. C. 


S. Army. stationed 





UNDER THE PRESS 
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printer and lithographer. either he 
hasn't had enough time left over from 
doing the mechanical to give thought 
to sales management and the product. 
or, as is often the case. he is what we 
call a “practical printer” and just 
doesn’t understand the value of man- 
agement attention to selling and mar- 
ket development. 

From my observations, | think it is 
safe to say that 75 per cent of the 
printers and lithographers in this 
country live entirely on business they 
take away from another printer or 
lithographer. and that only 25 per 
cent of the industry lives by creating 
new printing needs, Unless more of 
us assume the responsibility for cre- 
ating additional uses and markets for 
our products. our field of operation 
will eventually become barren. <A 
vood illustration of what I am talk- 
ing about can be given by relating a 
circumstance involving Jan Christian 
Smuts, who. as you know in addition 
to being Prime Minister of the Union 
of South Africa, is a botanist of inter- 
national repute. In a section under 
his government there were thousands 
of acres of land that was fertile 
enough to produce pasture grass but 
was. instead. quite barren. The prob- 
lem was perplexing until Smuts dis- 
covered that the reason the ground 
lid not reproduce was that there were 
<0 many animals grazing on it con- 
tantly. that no seed was left remain- 


ng from which a new crop of Srass 
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could grow. I think to a great ex- 
tent, our industry has been just as 
foolish as the animals who were starv- 
ing themselves because of their lack 
of judgment. 

We are all expecting a “boom” in 
lithographic sales in the immediate 
post-war era. but after that we will 
20 right back to our pre-war position 
as America’s No. | competitive in- 
dustry unless management, in our 
various graphic arts plants. recog- 
nizes the need of planting some seed 
ly creating new uses and new markets 
for our product. 

The Reynolds & Reynolds Com- 
pany started in the carbon loaded 
form business some years ago be- 
cause we saw a growing demand for 
that type of printing. For quite a long 
while we were satisfied to take busi- 
ness away from the other fellow be- 
cause the few plants in that business 
al that time were getting a good price. 
and we could undersell them and still 
make a profit. It was inevitable. how- 
ever, that other printers would get the 
same idea. They did, and competi- 
tion became keen and profit disap- 
peared. Fortunately, we saw the light 
in time and started building a sales 
organization that could create new 
markets for carbon loaded forms. We 
did this by educating our salesmen 
in form design and form flow. We 
have caused them to start thinking in 
terms of the service rendered a busi- 
ness by a printed form rather than in 
terms of just taking an order for so 
much printing. They now go into a 
business and justify the higher price 
of carbon loaded forms by redesign- 
ing and combining miscellaneous 
forms. Now every time we convert a 
user from a manifold form in which 
carbon was inserted by hand. to a 
pull-out carbon form, we have in- 
creased that customer's expenditure 
for printing, justifying the increase. 
of course, through savings to him in 
the higher costs of using the other 
type of form. 

We have taught our advertising 
salesmen to sell the results of an ad- 
vertising piece or campaign rather 
than so much ink on paper. We have 
provided an Art and Layout Depart- 


ment to enable them to create new 


uses for our advertising output. We 
intend to enlarge on this creative ac- 
tivity because we believe it is some- 
thing that all lithographers should 


do to perpetuate our industry. 


ACK of attention to the real fune- 

tion of management leads to a sit- 
uation in many plants. I find. where 
the salesman figures his own prices 
and is not required to have them 
checked by the Boss before they are 
quoted. In many other cases. even 
though the price is figured by some- 
one else. the salesman has unlimited 
Need 


price adjustments 


authority to adjust the price. 
1 tell you that 
under such circumstances are always 
downward? Management. not the 
salesman, must control the prices at 
which your production is sold. 

To continue a healthy industry we 
must Jearn that as a selling argu- 
ment price is the weakest tool in the 
sales kit. It is negative. It is destruc- 
tive of both sales and profit. It plum- 
mets the salesman and his firm down- 
ward into the bottomless pit of price 
competition. Cheap prices can not in- 
crease wealth. They destroy prestige. 
financial capacity, firm standing, cus- 
tomer loyalty. and they hinder prog- 
ress——all vital to commercial success. 

Using constructive salesmanship, a 
huver can be interested more in what 
the product can do for him than in 
what it costs. Price is as important in 
selling as the salesman makes it—no 
more. no less. You can only lick this 
price complex by giving a share of 
your management attention to it. 
Your 


taught more about how printing is 


printing salesman must be 
used, either to control a business or 
to promote a business to the satisfac- 
tion of its owners. It will be up to 
you to fit the training to the market 
in which your firm specializes, but 
hy all means, provide a training pro- 
As Homer Mckee says, “You 


can't sell a manure spreader with a 


eram. 


Harvard accent.” A complete knowl- 
edge of materials and processes of 
manufacture is an essential in the 
sales kit of every salesman—but an- 
other essential is a sound knowledge 
of business procedure. In my opin- 


ion. you are not doing your job in 
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management when you neglect that 
phase of your business for the 


mechanical. 


Ss; far I've taken care of three of 


the four fellows who were bother- 
ing me as management. I| would like 
to skip Mr. Government's demands on 
my time, but I can't and stay out of 
trouble. It is impossible to do a good 
job of management unless I[ familiar- 
ize myself with the wage and hour 
laws, overtime regulations. executive 
orders, salary stabilization, OPA and 
WPB directives that affect my busi- 
ness. I must not forget that penalties 
for violations can be applied against 
my business for as long as three 
vears after the war. I can't shut my 
mind to this because I know of print- 
ing plants that have been cracked 
down on by the “hunting parties” 
-ent out from these agencies. I know 
of other businesses that are in viola- 
tion who yet haven't been caught. 
When and if they are. assumed profits 
for several years operation may be 
changed to actual deficits through 
dollar penalties imposed. Just the 
other day I read a list of unethical 
labor practices in our industry 
brought about by a wave of bidding 
for craftsmen on the Pacific Coast. 
(ne operator whose legal scale was 
limited to $51.20 per forty-hour week 
for journeymen, offered $65.00 per 
offered 


$50.00 expense money to defray mov- 


forty-hour week: another 
ing costs and in addition. proposed 
to rent a house and pay two months 
rent. Another is keeping employees 
content by paying for repairs that 
were never made; still another pays 
unworked overtime. It’s mighty eas) 
to be in violation of one or all of the 
countless rules and edicts imposed 
upon our business management to- 
day. Many an unintentional violation 
indulged in through ignorance of the 
rules would look just as intentional 
is do the cases recited, when exposed 
to the light of publicity. 

Unfortunately, there is no way to 
lo a complete job of managing your 
usiness without giving attention to 
his new book of Hoyle printed and 
dited by Mr. Government. 


Time does not permit me to dis- 
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cuss all of the important top manage- 
ment tasks that must be handled in a 
successful business. yes. before a busi- 
ness can be successful. ve said 
nothing about the financial and ac- 
counting job. for instance. I think 
I've said enough. however. to get my 
point across. so let me summarize by 
saying—machines. methods and mate- 
rials are of real importance in the 
lithographic business and certainly 
vou will want to retain management 
control over them——but unless you're 
running a one press shop and are sat- 


isfied to keep it that size, there is a 





bigger, more important job for you 
to do. The job at the top is just too 
darn big for you to continue being a 
“practical printer.” Most of us re- 
fuse to consider the idea of hiring 
someone else to do the top manage- 
ment job even if we could afford to. 
therefore, | urge you to hire someone 
to do your tinkering with the mechan- 
ical. method and material end of 
your business—-I believe you will 
find it very profitable to do this. That 
is why I earnestly advise. “GET OUT 
FROM UNDER THE PRESS, BOSS: 
IT’S TIME TO GO TO WORK.’ ** 


Your Letters 


WRITTEN ON 
THIS PAPER 


stand out! 


When you go through your letters tomor- 


row, notice the paper. If there’s one written 
on OLD HAMPSHIRE BOND, you'll get 


the snap and crackle of quality at once... 


the “feel” that says — “Here’s an important 


letter!” 


The leader among quality bond 


papers for several generations, OLD HAMP- 


SHIRE BOND is 


people who know fine paper. 


the first choice of 


Tub-sizing, 


loft-drying, new white rag content, and 


skilled knowledge combine to make OLD 
HAMPSHIRE BOND outstanding! Ask 


your Paper Merchant to show you samples 


in white and twelve correct colors. 


Heawnpshire Bond 


CAREW MANUFACTURING CO. 
SOUTH HADLEY FALLS, MASSACHUSETTS 
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From Current Literature in the Graphic Arts 





These abstracts of important current articles, patents and books are com- 
piled by the Research Department of the Lithographic Technical Foundation, 
Inc. These abstracts represent statements made by the authors of articles 
abstracted, and do not express the opinions of the abstractors or of the Re- 


search Department. 


Mimeographed lists have been prepared of (1) Perio- 


dieals Abstracted by the Department of Lithographic Research, and (2) Books 


of Interest to Lithographers. 
both for ten cents in coin or U. 


S 


Either list may be obtained for six cents, or 
stamps. 


Address the Department of 


Lithographic Research, University of Cincinnati, Cincinnati 21, Ohio. 


“HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk, the original articles can be 


furnished by the Foundation (address 


above) as photographic copies at 


twenty cents per page, plus six cents postage for each four pages or less. 
Copies of United States patents can be obtained by sending ten cents per 
copy to the Commissioner of Patents, Washington, D. C. 





Photography and Color 

Relation Between the pH and the 
lemperature Coefficient of Photogra- 
phic Developers. F. Burki and _ L. 
Jenny. “Helv. Chim. Acta,” 26: 2264- 
66, No. 7, 1943. (In German.) (See 
“Tbid.,” 24: 1155, 1941; “Monthly Ab- 
stract Bulletin,’? 28: 103, 1942.) 
Measurements of the pH (made with 
the glass electrode) and of the tem- 
perature coefficient on eleven repre- 
sentative commercial developer formu- 
las with pH’s ranging from 7.7 to 10.1 
show that the temperature coefficient 
falls continuously, although not lin- 
early, with increasing pH. The change 
s least rapid for developers having a 
pH between 8.0 and 9.75. 


Reproduction Technique III. Ren- 
dering of Contrast by Sereen Nega- 
tives and Positives. O. A. Guinau. 
“Chemical Weekblad” 40, 50-5, 1943: 
cf. Bon, “Ibid.”’ 39-44. Purpose of the 
screen print, preparation of printing 
forms, technique and theory of screen 
photography and printing with special 
consideration of form and size of the 
diaphragm, screen distance and ar- 
rangement of the screen elements are 
(“Chemical Abstracts.” 38, 
No. 16, August 20, 1944, p. 4204.) 


liscussed, 


Correction of Color-Separation Neg- 
atives. Benjamin L. Sites (to Miehle 
Printing Press and Manufacturing 
Company). U.S. Patent No. 2,354,149 
(July 18, 1944). In the process of 
making a photographic-transparency 
protective-overlay through a first des- 
gnated-color separation-negative of a 
multicolor subject for use with a sec- 
nd different designated-color separa- 
tion-negative of the same subject, said 
first separation-negative including a 
group of separated-colors each incor- 
porating said first separation-negative 
designated-color, said second separa- 
tion-negative including a group of 
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separated-colors each incorporating 
said second separation-negative des- 
ignated-color, said subject having 
areas of different colors including (1) 
White and (2) the blended-color which 
would be produced by a combination of 
the designated colors of said two 
separation-negatives, the novel com- 
bination of steps, in any operative or- 
der, of: (a) determining in said firsi 
separation-negative said White-area 
density, (b) determining in said first 
separation-negative said blended-color 
area density, (c) determining in said 
second separation-negative said White- 
area density, (d) determining in said 
second separation - negative — said 
blended-color area density, (e) pre- 
liminarily determining the density- 
eradient of the photographic-overlay 
to be produced through said first sep- 
aration-negative for use with said sec- 
ond separation-negative, said density- 
gradient being the ratio of the density- 
range of said blended-color in said 
second separation-negative to the den- 
sity-range of said blended-color in 
said first separation-negative, said 
gradient including as the density of 
said blended-color area the sum of the 
density range of said blended-color in 
said second separation negative and 
the developed White-area density, if 
any, in the overlay to be produced (f) 
exposing a light-sensitive photogra- 
phic medium of known _ properties 
through said first separation-negative 
and developing and fixing said ex- 
posed separation-negative and devel- 
oping and fixing said exposed medium 
to produce a_ photographic-overlay 
having said preliminarily-determined 
density-gradient and having its said 
blended-color area density such that 
when combined with said blended-color 
area density of said second separation- 
negative their combined blended-color 
area densities will at least equal the 
combined White-area densities in said 


second separation-negative and over- 
lay. 


Synthetic Resins in Photography. 
John Bohne Ehrhardt. ‘American 
Photography,” 38, No. 8, August, 1944, 
pp. 32-33 (2 pages). “Clarite,” a syn- 
thetic resin, holds all the advantages 
of balsam for optical work and none 
of the disadvantages. It comes in two 
forms: as a solution in toluol (useful 
in photography) and as a lump resin 
which can be dissolved in any liquid 
hydrocarbon. In addition to its utility 
in cementing lens, it may be used as 
an immersion medium. With “Clar 
ite’ as the immersion medium, dam- 
aged color films may be mounted and 
recirculated. It also is valuable as 
a retouching medium. 


Color Photography. Anonymous. 
“Modern Lithographer and _ Offset 
Printing,” 40, No. 5, May, 1944, p. 66 
(1 page). Kodacolor Aero and Ansco 
Colour Film are the outstanding de- 
velopments made in color photography 
during the war. A prediction is made 
that many new technical processes 


will be released after the war. 


Developing Solutions. A. C. Aus 
tin. “National Lithographer,” 51, No. 
7, July, 1944, p. 30 (1 page). The 
formula for a Lumiere developer which 
produces “denser blacks in conjunction 
with very clear fog free transparent 
areas” is recommended for a_ trial, 
but the author warns experimenters 
of the sulphur fumes which are given 
off. 


Planographic Printing Surfaces 
and Plate Preparation 


Replacement of Gum Arabic by Cr 
Salt in Offset Reproduction. J. Al- 
brecht and C. Watter. “Graph. Bet- 
rieb” 18, Sonderheft 1, 8-11 (1943); 
“Chem. Zentr.”’ 1943 II, 100. Gum ara 
bic can be replaced most easily by 
cellulose ester of low viscosity and 
by dextrin. If Cr salts are no longer 
available, cellulose esters or polyvinyl 
alcohol sensitized with diazo sub- 
stances can be used as colloid. After 
the proper treatment, even swelling 
starch can be used. (“Chemical Ab- 
stracts,” 38, No. 16, August 20, 1944, 
p. 4204.) 


Longer Life for the Albumin Plate. 
A. C. Austin. “National Lithogra- 
pher,” 51, No. 8, August, 1944, pp. 28, 
82 (2 pages). The author states that 
much of the progress in successful al- 
bumin platemaking is attributable to 
the work described in Research Bul- 
letin No. 6 of the Lithographic Tech- 
nical Foundation. A point is made 
f the fact that the long runs now en- 
joyed by albumin plates is due to sci- 
entific investigation and not dopes, 
secret formulae, etc. 


The Bichromated Albumin Process. 


Martin Leeden. ‘Modern Lithogra- 
pher and Offset Printer,” 40, No. 5, 
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May, 1944, pp. 65, 68 (2 pages). In 
naking bichromated albumin plates, 
t is necessary that the film be the cor- 
rect thickness and not be overheated 
n drying. Otherwise, development 
nay have to be forced which may im- 
air the smoothness of tones. 


Equipment and Materials 


Black and White Translated to 
Color with a_ Filter. Anonymous. 
‘Modern Lithography,” 12, No. 8, 
August, 1944, p. 25 (1 page). Black 
and white photographs may be changed 
nto their original colors by projecting 
a film positive made from the negative 
through a special filter called the “Tri- 
(still in the experimental 
stages). Any camera may be used 
<0 long as the lens is not color cor- 
ected. A great future is predicted 
» this process of color reproduction. 


scope” 


Automatic Exposure Control. Karl 
Rath. U. S. Patent No. 2,354,544 
(July 25, 1944). In exposure control 
ipparatus for a photographic camera 
having lens aperture and exposure 
time adjusting means, a current indi- 
‘ator with means to indicate a prede- 
termined current therethrough, a pair 
f photoelectric cells in shunt relation 
and connected to said indicator to pro- 
duce a combined additive response of 
said indicator by the currents supplied 
ry said cells, said cells being arranged 





4| Park Row 
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DISTRIBUTORS OF QUALITY PAPERS 





for simultaneous illumination by light 
emanating from a photographic scene, 
control means for individually vary- 
ing the response current of said photo- 
electric cells, one of said control means 
being arranged in positive coupling 
connection with one of said adjusting 
means and the other of said control 
means being arranged in positive coup 
ling connection with the other of said 
adjusting means. 


Paper and Ink 


Laboratory and Production Control. 
P. O. Blackmore. “American Ink 
Maker,” 22, No. 7, July, 1944, pp. 25- 
27, 49 (4 pages). A glimpse into the 
workings of a large lithographic ink 
manufacturing company reveals well- 
planned division of responsibility. Pro- 
vision is made for all research that 
seems worthwhile. Periodic reviews 
are held to check on progress and 
advisability of continuing projects. 
The control tests and research neces- 
sary to produce uniformly good offset 
inks are described. 


The Picking of Paper and Related 
Problems. V. G. W. Harrison & C. C. 
Mill. “Patra Journal,” Vol. 8, No. 1, 
August, 1944, pp. 6-11 (6 
Forces involved in printing are ana 
lyzed by studying the behavior of 
two surfaces separated by a_ layer 
of liquid. Viscous f 


pages). 


forces, forces 0 


WORTH 2-1280 


PAPER SALES CORPORATION 


New York 7, N. Y. M 


adhesion and cohesion, separation of 
printing surface and paper, and forces 
acting on the paper are described in 
detail. 


“Reduce Pressroom Waste by Sup- 
plies Inspection. Jack Beierwaltes. 
Paper Trade Journal,’ 119, No. 9, 
August 31, 1944, pp. 33-39 (7 pages). 
Much press downtime, spoilage, and 
expense can be eliminated by careful 
examination of ink, printing plates, 
and paper immediately upon their re- 
ceipt in the printing plant. Faulty 
supplies can then be corrected before 
presstime. Inks can be checked by 
simple tests for drying of stock on 
crystallization, chalking, 
picking, transfer and trap, print sharp- 
ness, lay, color and offset by tap-outs, 
proofing, or drawdowns. Plates can be 
checked by thorough inspection using 
a magnifying glass, depthometer, type 
high gauge, straightedge, a smooth, 
plate surface, and a square. Paper 
ean be checked by examination to 
make certain correct stock was deliv- 


press, for 


ered. Sheet squareness is checked by 
comparing length of opposite edges, 
printability and varnishing qualities 
by proofing. Lithographing qualities 
of coated paper can be checked by ap- 
plication of phosphorie acid solution 
or rubbing with moistened finger. In- 
expensive testing can be made as sim- 
(Continued on Page 81) 
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| |TLFORD GR. MINE 


PANCHROMATIC 
DRY PLATES 


(NON-HALATION) 
Here is a summary of useful information that will help you choose the 
right panchromatic plate for any job i; {t 


(Order Code) 
NAME 








CHARACTERISTICS USES ‘ 
Highest contrast; thin | ‘Direct’ process half- ZINC, ALUMINUM 
PP-50 bd ; tone negatives when 


film emulsion 


etteien Qn 0.2. 75) sheep solid dots are re- AND GLASS 





PP-40 Slightly iower in con- “Direct’’ process half- ' 


trast than above but tone negatives and a 


Rania Process | lecrened somed, | salvar Stontord MULTILITH PLATES 
*PP-20 Modiem speed and con- ee OUR SPECIALTY 


Special Rapid tives in lithography and 
Pan. (H.D. 700) photogravure. 
*PP-10 Fast; soft-working long | “Indirect” continuous 8 


delicate gradation scale. | tone negatives and posi- 
ft t - 
Soft Gradation (H_D. 1200) tives and all color sep 


Pan. ; aration work. 








1// sizes new plates in stock 





* Also furnished in ‘“‘MATTE”’ surface. In ordering “MATTE” add 
7a SOLE U $ DISTRIBUTORS for immediate delivery 


( omplete Stocks £ rompt Ser vice 


panes a LITHO PLATE & SUPPLY CO. 


27 "Pearl Street 
NEW YORK, N. Y. 1019 Soulard Street St. Louis, Mo. 









Wid Wiese Viepeat 
316 W Washington St 
CHICACO, ILLINOIS 





















































MORE CASH FOR We Cover the West Coast 
we ae ae FOR PLATEMAKING 
Sell your “not needed” long focus lenses EQUIPMENT 
oe ne FILMS AND CHEMICALS 


are not in use. Highest cash prices paid. 


Give details as to type, manufacturer's 


, , PHOTO PROCESS DEPARTMENT 
name, etc., and your asking price. 


PHOTO LENS CO. THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND SEATTLE 


140 W. 32nd St. . NEW YORK CITY SALT LAKE CITY SHANGHAI, CHINA 
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CLASSE aD 


All classified advertisements will be 
charged for at the rate of ten cents per 
word, $2.00 minimum, except those of in- 
dividuals seeking employment, where the rate 
is five cents per word, $1.00 minimum. 
Address all replies to Classified Advertisements 
with Box Number, care of Modern Lithog- 
raphy, 254 W. 31st St., New York 1. Closing 
date: Ist of month. 


Help Wanted: 

Young, progressive Mid-Eastern firm 
desires first-class stripper, camera- 
man, and a platemaker. Top wages, 
with an excellent post-war future. 
Address Box No. 108, c/o MODERN 
LITHOGRAPHY. 


Help Wanted: 


Lithographic Pressroom Foreman, 
capable of taking full charge of me- 
dium sized pressroom, in New York 
City, doing fine grade of lithographic 
process color work exclusively. The 
man we want must have a_ proven 
record of being able to handle both 
equipment and men. Salary is open. 
All replies will be held in the strictest 
confidence. Address Box No. 109, ¢/o 


MODERN LITHOGRAPHY. 
Help Wanted: 


Experienced plate maker with some 
knowledge of stripping. State salary 
expected. Address Box No. 110, ¢/o 
MODERN LITHOGRAPHY. 


Help Wanted: 


Offset Pressman W ebendorfers 
steady position. State experience and 
salary expected. Address Box No. 111, 
c/o MODERN LITHOGRAPHY. 


Color Etcher Wanted: 


By progressive engraving and offset 
platemaking firm in fine middlewestern 
city of 30,000. Must be expert dry 
plate color etcher and stripper capable 
of supervising offset department. Ex- 
penses paid for interview. No war 
work here. Permanent position; to be 
filled within 6 months by top-notcher. 
Applications confidential. Address 
Box No. 107, c/o MODERN LITHOG- 
RAPHY 


Help Wanted: 


Die-Cutting plant superintendent for 
plant with large Miehle cutting and 
creasing equipment. Must understand 
all phases of die-cutting, including die- 
making. Greeting card die-cutting 
and embossing experience helpful. 
Cleveland, Ohio. Address Box No. 102, 
0 MODERN LITHOGRAPHY. 


Help Wanted: 

Large midwest lithographer wants 
photographer with experience on color 
separations, Kodachromes and wet 


OCTOBER, 1944 


plates. Splendid opportunity. State 
experience. Address Box No, 103, ¢/o 


MODERN LITHOGRAPHY. 
Help Wanted: 


Offset Pressman—17 x 22 Webendorfer 

high salary—plenty of overtime. 
Post war opportunity. Winston Print- 
ing & Offset Co., 350 Hudson Street, 
New York City. 


Wanted to Buy: 
Small or medium sized complete offset 
plant. Please give full details. Ad- 
dress Box No. 105, c/o MODERN 
LITHOGRAPHY. 


For Sale: 


Approximately 300, 48 x 68, used alu- 
minum plates in good condition. Ad- 
dress Box No. 106, c/o MODERN 
LITHOGRAPHY. 


Miscellaneous: 

Are you having trouble with wartime 
padding compounds? Order “Padeen” 
today. Finest padding compound on 
the market. Graphic Arts Laborato 
ries, Box 365, Hamilton, Ohio. 


For Sale: 

1—S5L Harris Offset Press with Suc- 
tion Feeder. Address Dick Richard- 
son Co., 707 Baltimore Avenue, Kan- 
sas City 8, Mo. 

Wanted to Buy: 


Offset two color press, size 41” x 54, 
or larger. Will also consider one color 


press, State age, model, number and 
price. Address Box No. 104, ¢/o 


MODERN LITHOGRAPHY. 





LTF RESEARCH 


(Continued from Page 31) 





hy the laboratory staff. Starting from 
this basis. it is felt a list has been 
developed that will step up the pace. 
widen the scope and increase the 
benefits of the research program. The 
list of projects is to be announced 
soon. 

In the near future. the committee 
plans to request men throughout the 
industry to submit projects which 
thev feel ought to be considered for 
foundation research. 

The Foundation reported on the 
meeting as follows: 


By and large, it is the present be- 


lief of the committee that the solution 
of many of the troublesome problems 
of the industry remain unsolved year 
after year because of the lack of 
coordination of the industry’s_ re- 
search and the further need for types 
of research which the Foundation can 
do to the best advantage, but which 
directors of private research laborato- 
ries of suppliers cannot get approved 
on their corporation budgets. 

There is much that can be done to 
improve quality, reduce variables and 
costs. There is a real need for a 
degree of standardization that will 
win more business for lithography. 

For example, the question comes up 
repeatedly as to: 

1. Why can’t we have a better sys 

tem of tone control for mono- 


>» 


tone? 


Why can’t we have a better sys 

tem of color correction? 

3. Why can’t we have more stand 
ardization of plate grain not 
only in a single shop, but among 
all shops and among commer- 
cial plate grainers? 

1. Why can’t we get farther along 
with the need for less water in 
moistening a plate? 

5. Why can’t we have a means of 
testing printability of paper in 
advance of a run? 

6. Why can’t we have 
formation of the effect of rela 
tive humidity on exposure in 
making deep etch plates and on 
the development and etching of 
deep etch plates? 

7. Why can’t we have more and 

simpler means of color and ink 


more in 


control in the pressroom? 

8. Why can’t we have automatic 

control of pH or simpler tests? 

9. Why czen’t we have more and 

better information on air condi 
tioning for lithographic plants? 

Lithographers have a right to know 
if sufficient work is being done to 
solve such problems. If there is not 
enough work being done on those 
problems, the L.T.F. should either do 
it promptly or stimulate those among 
our associate suppliers who are 
equipped to do it in their private re- 
search laboratories. 

It seemed to the research committee 
that similar types of broad studies 
should be made in: 

Tone control; Color correction; Pa- 
per printability tests; Color control 
on press; Drying of ink; Character- 
istics of better blankets; Air condi- 
tioning. 

Obviously, some objective or experi- 
mental research work will have to be 
done to improve present materials, 
methods and procedures. But, by and 
large, the solution of many of the 
industry’s present problems is being 
held up because no one attacks the 
fundamental research aspects vigor- 


ously enough.*’&* 
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Sell Lithography PLUS Protection with OFFSET PLATES TO THE TRADE 
D E T E C T O BAKER REPRODUCTION COMPANY 
Registered U. S. Pat. Off.) 530 South Dearborn Street 


Fraud-Proof LABEL PAPER CHICAGO 5, ILLINOIS 


COATED ONE SIDE 
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Lsed by National Manufacturers to protect their labels 


sainst counterfeiting, and their products against substi- 
en. Can be processed with any Private Mark, Brand COMPOSING MACHINE 
Name or Trade Mark. 
Write for Samples and Details All Sizes— 
BALDWIN PAPER COMPANY, Inc. HARRIS-WEBENDORFER-MULTILITH 
233-245 Spring Strect at Varick, NEW YORK 13, N. Y Quality . . . Satisfaction Guaranteed 




















ZINC and 
ALUMINUM PLATES CONSERVE VITAL MANPOWER 
UNGRAINED— GRAINED— REGRAINED AND MATERIALS 


grained correctly to your specifications “y 
. . for your special requirements. 


We are manufacturers of METAL- 
SHEETS for ROTAPRINT Machines, BLANKETS and SUPPLIES 
also square edge plates for 


Multilith Presses. 

THE PHOTO LITAO, PLATE: BROADSTON LITHO SUPPLY CORP. 
GRAINING, COMPANY 55 VANDAM STREET 
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(Continued from Page 77) 
ple or as complex as plant manage- 
ment desires. 
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\noitey anne atlas 


“How is we all gonner vote fer dat man? Ah doan see no- 


buddy on dis yere paper by de name ob Indispensable!” 


Indispensalle ? 


N public life, indispensability may be so much politi- 
cal chatter and the indispensable man a myth. But 

in business indispensability is a horse of another color. 
lf experience is a criterion, some form of advertising 
is indispensable. If you have something to sell, ad- 
vertise it. This has been axiomatic since the stone 
age. Right advertising in the right places has brought 
success. Its lack has likewise often been associated 
with failure. In business, advertising is indispensable. 


If you would direct some of this indispensable 
force in behalf of your company and your products 
in the direction of the field of Lithography, we sug- 
gest the use of regular advertising space in 
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Miss Grace V. Cantwell. who for 
more than 40 years has been on the 
staff of the Lithographers National 
Association in New York. retired dur- 
ing September. On September 6 she 
was honored at a dinner given for 
her by the LNA staff. and gifts to her 
from LNA members and friends in 
the industry included a ring. a fund 
of more than $2.000. and a leather- 
hound album containing appreciative 
letters from friends in the trade. Miss 
Cantwell is well known from het 
work at the registration desks at LNA 


conventions through the vears. 


* 

Frederick Huetwell. president ot 
the Calvert Lithograph Co.. Detroit. 
was honored September 16 on com- 
pletion of a half century of service 
with the company. A party attended 
by friends and associates was held at 
the Detroit Golf Club. The Calvert 
company is said to be the largest 


lithographic firm in the Arsenal City. 


* 


We heard of a new metal litho 
plate SO cheap that its cost will be less 
than the cost of regraining plates. 
What will this do to plastic plates 
and to the regraining business? The 
industry has taken many revolution- 
ary developments in its stride, so we 
for one will postpone our worrying 


until a more convenient season. 


* 


\ 100th anniversary dinner was 
held by the Brett Lithographing 
Co.. Long Island City, N. Y.. for 
October 11. at the Starlight Roof of 
the Waldorf-Astoria Hotel. The 
company was founded in 1844 with a 
hand press in Philadelphia. (The 
complete story of the anniversary 


was published in ML. March. 1944.) 
* 


Speaking of movies, the Wave on 
our September cover may be seen in 
a Wave recruiting movie short which 
you may have seen at your local thea- 
tre. In the short she’s retouching 


litho negatives same as on the cover. 
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Today cy 
non-rag and part-rag letterhead papers tend 
to be somewhat dull and grayish, have a 
drab, dirty “newspaper look” — _ because 


of wartime shortages of bleaching chemicals. 


And the cost \@% 


of all-rag Anniversary Bond is only 1/5¢ 


more per letter than 25% rag-content stock. 
A trifling difference in cost, but a big differ- 
ence in prestige, for it has an unmistakable 


feel and appearance of fine quality. 


*FREE COMPARISON KIT shows samples of 
Masterline all-rag Anniversary Bond and part-rag 
paper side by side . . . proves at a glance why all-rag 
stock is today’s only exceptional value for crisp, clean, 
white letterheads. This unique “See for Yourself” 
portfolio—nationally advertised to almost 100,000 of 


ee 


\ 
But all-rag stock ... Such 


as Masterline all-rag - 











Anniversary 





Bond . .. is just as white, clean, crisp, 
permanent and impressive as ever! a sure 


cure for wartime ‘‘letterhead-aches’’ ! 


j 


) 
That’s why Woe 
now is fhe time to grade 


up” your letterhead sales and profits, and 
pave the way to profitable postwar sales... 
with Fox River's unique "See for Yourself” 


kit — yours for the asking !* 


America’s top-flight users of business papers — also 
includes samples showing how beautifully and effec- 
tively all-rag Anniversary Bond prints, lithographs 
and engraves. Here’s a practical, helpful selling tool 
geared to your wartime needs. Send for free copies for 
your salesmen and preferred prospects. Write today. 


FOX RIVER PAPER CORPORATION, 406-J South Appleton Street, Appleton, Wisconsin 


PAPERS FOR BUSINESS 


ANNIVERSARY 

Bonds, Ledger, Onion Skin - - 
O_p BADGER 

Bond and Ledge 

DICTATION 

Bond, Ledger, Onion Skin - - - 
ENGLISH 

Bond and Ledger --+-+--+--+-+-- 50% rag 
DIcTATION 
Tru-Opaque Bond 


25% rag 


25% rag 


All-Raq ws ONLY: (x. 


100% rag , 
= ANNIVERSARY BOND 
A FOX ever “Vast E26, PAPER 


MORE PER LETTER © 
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J haunts us still 
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Some who read these lines will remember him—others 
will place him through tradition. He is a fixed character 


in the American background, the ifinerent compositor. 


Long before typesetting machines ever clicked he 
would stroll into the printing office from somewhere 
back East, and after an interview with the proprietor 
would take his place at the case. He might stay a few 
weeks or a few months, but he seldom took root. The 
glow of the Western horizon lured him onward. One 
morning he would be missing, and the shop struggled 


on with the fragments of knowledge he left behind. 


VOW AVAILABLE. Complete and comprehensive Guide Book 
tf Essential Wartime Printing and Lithography. 64 pages (81” 
v 11”) of detailed description and information on every govern- 
ment public relation probl m which can be aided hy printed 


They called him a ¢ramp printer. He was indeed a beloved 
bum, representing one of the fine arts of printing, type- 
setting. He was a fountain of knowledge and experience, 
a living lexicon. He had set books and speeches for the 
mighty. He spread the fine points of a great craft all 


over America. 


The last of his kind has long been dead, but his spirit 
still haunts the shop, and “hand set’ still bespeaks 
class in craftsmanship. Such pioneers helped style the 
whole printing business into the sales vehicle 
it has become today. 
promotion. We shall be glad to obtain a copy for you... oF 
write direct to Graphic Arts Victory Committee, 17 East 42nd 


St., New York City. 


HARRIS - SEYBOLD- POTTER- COMPANY 


S$&@grtet & =. $s, oO nio 


MANUFACTURERS OF OFFSET LITHOGRAPHIC + LETTERPRESS 
AND GRAVURE PRINTING MACHINERY * ¢ © @ @ 


SEYBOLD DIVISION 


BAY tT @ N C7, o nw ft 9 


MANUFACTURERS OF PAPER CUTTERS AND TRIMMERS KNIFE 
GRINDERS +DIE PRESSES * WRIGHT DRILLS “MORRISON STITCHERS 





